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Fiche Flash Program 


Minneapolis Tribune 


You’ve heard of flash cubes and Flash Gordon. But, who has ever 
heard of “Fiche Flash”? 

If you are one of 350 children between the ages of five and twelve and 
attend one of four Minneapolis public schools or a district parochial school, 
are not only heard of Fiche Flash, but it may be the highlight of your 

ay! 

Fiche Flash is a new, innovative, fun way for children to read the 
morning Minneapolis Tribune during their bus ride to school. 

The program, the first of its kind in the nation, was started by the 
Tribune’s Newspaper in Education staff and implemented in January of 
1979 with funding by the Tribune, local businesses and a federal grant for 
the 1979-80 school year. It represents a unique, collaborative endeavor by 
the Minneapolis newspapers, the Minneapolis Public Schools and 
Northwest Microfilm, Inc. 

Using an abbreviated form of the Tribune’s daily news, the pictorial 
and graphic content, with a modicum of print, is extracted and recomposed 
in a creative and stimulating fashion. The visuals, appearing in a 
microfiche format, are tailored to accomodate kindergarten through eighth 
grade levels. The microfiche is distributed one per bus seat, shared and 
scanned on hand held viewers. On the bus, an adult aide guides the 
discussion, answers questions and later, distributes the fiche to a media 
center “learning station” for access by teachers and those who walk to 
school. 

Fiche Flash can reinforce children’s reading and study skills on the 
bus. But, the interest generated from viewing the fiche is carried into the 
classroom as teachers and students read the Tribune which is delivered 
daily. 

Newspapers in the classroom can enhance classroom activities while 
promoting newspaper reading habits. 

Fiche Flash shows that the news can be used as a fun approach to 
learning. 


Copley Special Advertising Packages 


18 PER YEAR 


Each package has 25 stories. 
most illustrated with photos and 
drawings. 


Copy camera-ready or scanner- 
ready, or via AP or UPI high 
speed. 


AL-O3dA3LS 


All stories aimed at boosting ads 
and sales. Scores of editors and 
ad directors will attest to quality, 
variety and economy. 


Advertisers will clamor for 
space in these expertly prepared 
editions. 


PROFIT$$$$ 
TO BE MADE. 
$EE FOR YOUR $ELF 


NOW AVAILABLE: Springs Fashions 
Recreational Vehicles 


ORDER TODAY 


MAIL TO: Copley News Service 
P.O. Box 190, San Diego, CA. 92112 
(714) 299-3131 


Name 

Title 

Organization 

Address SEND U$ 

Gy. THIS COUPON 
- Phone SOONES$T 
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There's one sure way to reduce 
e cost of silver photographic film. 


Dont use it. 


With the Pyrofax Platemaking System from 3M, 
you won't have to. Because thanks to a unique 
_ technology, it produces press-ready offset plates directly 
from paste-up. Without silver halide film. 
In the past, material costs for Pyrofax were pretty 
much the same as those for conventional camera 
systems. But lately, the price of silver has risen even 
faster than gold. — . 
In fact, at current prices, 1 
cut your costs by $1.50 per page 
even more. — i 
What's more, be: 
plumbing and film di 


The Pyrofax Platemaker 


The silver-less system that saves you up to $1.50 per page. 
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EDITOR & PUBLISHER CALENDAR OF EVENTS 


MARCH 
9-11—New York State Publishers Association, Rye Town Hilton Inn, Rye, 
N.Y. 


410-14—ANPA/RI Management Introduction to New Technology, ANPA 
Research Institute, Easton, Pa. 


43—Ohio Newspaper Association and Ohio Circulation Managers As- 
sociation, Newspaper Advertising Bureau Circulation Workshop, 
Harley Hotel, Columbus, Ohio. 


43-15—New England Association Circulation Executives, Boston Mariott, 
Newton, Mass. 


14-15—Mid-West Circulation Managers Association, Plaza Cosmopolitan, 
Denver, Colo. 

16-18—First Amendment Congress, Williamsburg, Va. 

16-19—ANPA Conference for Young Newspaper Men and Women, Don 
CeSar Beach Resort Hotel, St. Petersburg, Fla. 

416-19—ANPA Labor Negotiators Seminar, Houstonian Inn, Houston, Tex. 


17-19—Advertising Research Foundation annual conference, New York 
Hilton Hotel. 


18-21—Inter American Press Association, board of directors, Hotel Car- 
-iari, San Jose, Costa Rica. 


19-22—National Newspaper Association, government affairs conference, 
and Suburban Newspaper Newspapers of America Editorial Con- 
ference, Hyatt Regency, Washington, D.C. 

23-25—Central States Circulation Managers Association, Galt House, 
Louisville, Ky. 


26-28—America*East Newspaper Production Conference, Hershey Con- 
vention Center, Hershey, Pa. 


25-28—ANPA Foundation Conference for Newspaper in Education Pro- 
gram Development, Sir Francis Drake, San Francisco, Calif. 


27-29—lllinois Press Association, Collinsville Holiday Inn, Ill. 
30-Apr. 5—ANPA/INPA Newspaper Executives Marketing Seminar, 
Scottsdale Conference Center, Scottsdale, Ariz. 
APRIL 


1-2—Landon Seminars, ‘The Newspaper and Alternate Delivery’, Hyatt 
House, Los Angeles, Calif. 


7-10—American Society of Newspaper Editors, Washington Hilton. 
11—Maine Press Association spring conference, Orono, Maine. 
10-12—New Jersey Publisher Association Advertising Conference, Tami- 
ment, Pa. 
13-16—Newspaper Research Council Conference, Doubletree Inn, 
Scottsdale Mall, Scottsdale, Arizona. 
16—New England Associated Press News Executives Association 
Spring meeting, Sheraton Inn, Boxborough, Mass. 
16-17—Canadian Daily Newspaper Publishers Association, Royal York 
Hotel, Toronto. 
18-20—Society of Professional Journalists, Sigma Delta Chi, Region 8 
Conference, Arlington, Texas. 
21—The Associated Press, Sheraton-Waikiki, Honolulu. 
22—United Press International, Sheraton-Waikiki, Honolulu. 
21-23—American Newspaper Publishers Association convention, Shera- 
ton Waikiki (convention headquarters), Honolulu, Hawaii. 
27-May 1—Newspaper Purchasing Management Association, Portland 
Hilton, Portland, Ore. 
MAY 


3-4—North Carolina Press Association Mechanica! Conference Annual 
meeting, Jane S. McKimmon Extension Educational Center, North 
Carolina State University, Raleigh, N.C. 
4-7—International Newspaper Promotion Association 50th Annual In- 
ternational Conference, Waldorf-Astoria, New York City, N.Y. 
4-16—Gannett Newspaper Foundation Circulation Management De- 
velopment Seminar, Hilton Inn on the Campus, Rochester, New 
York. 
5-7—nternational Press Institute 29th General Assembly, Palazzo dei 
Congressi, Florence, Italy. 
9-10—Hoosier State Press Association's 46th annual convention, Hyatt 
Regency, Indianapolis. 
9-10—Advertising Executives Association Of Ohio Daily Newspapers, 
Spring Conference Kings Island Inn, Kings Mills, Ohio. 
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Newsbriefs 


Free weekly acquired 


Princeton (N.J.) Spectrum, which was an ad circular for a 
local shopping center when acquired in 1975 by David 
Novis, has been acquired by the Trenton (N.J.) Times. The 
free circulation weekly, consisting now of features, 
community events listings and entertainment items, has a 
distribution of about 30,000 in four N.J. and Pa. counties. 


China ad supp in 10 dailies 


Ten U.S. dailies with a combined circulation of 6 million 
will distribute a special ad supplement in September on 
China’s first national exhibition, which is scheduled to be 
held in San Francisco, Chicago and New York late in the 
year. The section called ‘China 1980,”’ will be produced by 
the New York Times. The section will be carried on 
September 7 in the New York Times, Chicago Tribune, 
Washington Post, San Francisco Chronicle, Boston Globe, 
Detroit News, Los Angeles Times, Houston Post, and 
Philadelphia Bulletin. The Seattle Times will carry it on 
September 8. A four-color page is selling for $99,750 and a 
b & w for $79,750. 


Hughes buys 3rd weekly 


Hughes Newspapers, Inc., of Orleans, Cape Cod, Mass., 
has completed the acquisition of the Cape Cod News, a 
15,000-circulation weekly newspaper in Hyannis, Mass. 
The company already owns and operates the Cape Cod 
Oracle, published in Orleans, Mass., and the Yarmouth 
(Mass.) Sun. John Hughes, president of the company, said 
that the three newspapers will between them offer 
comprehensive coverage of the Cape Cod area and have a 
combined circulation between 35,000 and 40,000. Hughes is 
former editor and manager of the Christian Science 
Monitor. 


No protection for reporters 


Reporters who defy the law for reasons of conscience 
must accept the consequences and not seek special 
protection, Gerald Long, Reuters managing director, told a 
meeting of the New Zealand National Press Club. “I don’t 
believe that journalists should seek special protection, and I 
don’t believe in legal protection for journalists who do not 
disclose their sources. If their professional conscience 
demands that they defy the law, they must accept the 
consequences.” He also protested the expulsion of Soviet 
Novosti correspondent, Sergei Zimin, from New Zealand as 
part of a package of retaliatory measures over the Soviet 
intervention in Afghanistan. ‘‘It is wrong to expel a 
journalist because of the actions of his government,’” he 
said. 


Kellogg testing coupons 


Kellogg Co. of Battle Creek, Michigan is in the midst of a 
test program to determine whether major metro newspapers 
or suburban papers are more effective as a distributor of 
cents-off coupons for its cereal products. 

Bill Yarnell, manager of print services, told E & P the 
test has been going on for about 1% years thus far and will 
continue at least until the end of this year before a 
conclusion is reached by the company. 

Yarnell said the company is testing suburban vs. metro 
newspapers in Baltimore and St. Louis on an extensive 
basis. He said similar testing is being done in the 
Philadelphia and San Francisco markets, but on a less 
extensive basis. 

Yarnell said the procedure has been basically to run 
cents-off coupon ads in the major metro newspapers for a 
one month period and then to switch to the suburban papers 
for the next month and so on. 
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Quick parts delivery 
helps Kennebec Journal 
gear up for next edition. 


Fast action by Rockwell 
International’s Goss parts per- 
sonnel recently turned bad news 
to good for the Kennebec Journal, 
Augusta, Maine. A routine check 
revealed almost complete loss of 
critical gears on the Journal's 
6-unit Goss Urbanite — a costly 
shutdown if it meant a lost 
production run. 

Replacement parts were ordered 
from our Chicago warehouse at 
9 A.M. and arrived in Augusta by 
air at 7:20 P.M. the same day. Our 
serviceman, having flown in from 
New Brunswick, Canada, was al- 
ready there awaiting the vital ship- 
ment. Both arrivals were especially 
good news for the Kennebec Journal, 


_ We respond. 
We're Rockwell-Goss. 


according to its director of 
production, Roland Whittier. “It 
was a rather large expense,” says 
Whittier, “but a drop in the bucket 
when compared to the expenditures 
that would have been entailed had 
we had to move our printing to an- 
other plant for final distribution.” 

Continues Whittier, “The dollar 
value we can figure. The goodwill 
lost from advertisers and readers 
who would not have found their 
paper in its usual place at the 
usual time would have been 
immeasureable.” 

Fast parts delivery (about 85% 


are delivered within 48 hours) is 
just part of our story. We also offer 
everything from help at installation 
to pressman training. And if you 
want a turnkey installation, we can 
handle that, too. 

More information about our 
press products? Contact Graphic 
Systems Division, Rockwell 
International, 3100 South Central 
Avenue, Chicago, IL 60650. 
Phone: 312/656-8600. 
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...where science gets down to business 


Rockwell 
International 
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Public records 


The Supreme Court’s decision in the Kissinger case may 
be a proper interpretation of the law as seen by the majority 
of that court but it did not address the big question: When do 
the activities and records of a public official on the public 
payroll become private property and therefore non-public? 

The Court said the records of Kissinger’s conversations as 
Secretary of State were taken by him when he left office and 
turned over to the Library of Congress under an agreement 
in 1976. The State Department can’t be accused of withhold- 
ing documents, said the opinion, because they are no longer 
in its possession and while in the Library of Congress are no 
longer “agency records” under the Freedom of Information 
Act. (The issue of Kissinger’s transcripts as national secur- 
ity advisor is another matter.) 

All this involves the same area as the “private papers” of 
the President which, according to precedent, have been 
taken from the White House by each successive office-holder 
as his private property. It has been our contention, as well 
as that of many others, that the records of a public official 
should belong to the nation—to the public—with the possible 
exception of extremely sensitive material. 

The device used by Kissinger and okayed by the Supreme 
Court provides a handy loophole for any public official to 
hide the details of office records for an indeterminate period. 
Kissinger’s motives might have been strictly honorable, but 
it might not necessarily be so of future office-holders. 


Census information 


There has been a lot of criticism of the plans for complet- 
ing the 1980 federal census. The most devastating has been 
that the Census Bureau has tried to save money on inform- 
ing the public as to what it is all about and how it will work. 
The result has been an uninformed public. 

Arthur Barnes, president of the New York Urban Coali- 
tion, writing in the New York Times, has said that although 
“a distinguished panel from the National Academy of Sci- 
ences recommended an advertising budget of $40 million, 
census officials are making do with a voluntary and public 
service campaign that simply will not reach large numbers 
of minorities.” Because of this “advertising on the cheap,” 
as he called it, minority citizens are unable to understand 
the forms. Therefore, there is bound to be an inadequate if 
not inaccurate response particularly from minorities and 
non-English speaking citizens. 

So much depends upon an accurate census count we agree 
with his suggestion there should be a crash program of paid 
advertising in the next month in all media and all languages 
in an attempt to rectify the mistakes. 


Charter Member 4 
Audit Bureau 
of Circulations ABP 
Member American 
Newspaper 
Publishers Association 
6 mo. average net paid June 30, 1979—25,375 


The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist estab- 
lished March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker, Jr. 


Associate Editors: John P. Consoli, Bill Gloede, 
Andrew Radolf, Lenora Williamson, Earl W. 
Wilken 


Midwest Editor: Celeste Huenergard 
Washington Correspondent: |. William Hill 
West Coast Correspondent: ML. Stein 
Promotion Manager: George Wilt 
Advertising Manager: Donald L. Parvin 


Sales Representatives: Steven Ahmuty, 
Richard J. Flynn, Norman Messer, Robert J. 
Mathes, Durland Stewart 


Advertising Production Manager: Louise A. 
Villani 


Circulation Fulfillment Manager: Donna Walck 


Classified Advertising Manager: Donna P. 
Bates 


Librarian: Adelaide Santonastaso 


OFFICES 


General: 575 Lexington Ave., New York, N.Y. 
10022. Phone 212-752-7050. TELEX 12 5102. 


Chicago: 111 East Wacker Drive 60601. Phone 
312-565-0123. Celeste Huenergard, Editor. 
Norman Messer, Ad Representative. 


Los Angeles: 3450 Wilshire Boulevard Suite 
407, 90010. Phone 213-382-6346. William 
Marshall—Scott, Marshall, Sands & McGin- 
ley. 


Long Beach, Calif: 5050 Garford St. 90815. 
Phone 213-597-2931. M.L. Stein, West Coast 
Correspondent. 
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Letters 


QUOTES 

As a member of the industrial com- 
munity, we have, from time to time, been 
misquoted in what we report to news 
media about a particular incident involv- 
ing our company. We have come to live 
with the fact that reporters, on occasion, 
will misrepresent the facts—and not 
necessarily with malice. 

Also of interest, more recently, was 
how three writers chronicled the remarks 
President Carter made when talking by 
phone to the U.S. Olympic hockey team 
coach last Sunday. 

I have enclosed accounts that ap- 
peared in Philadelphia and area news- 
papers—two from the Inquirer and the 
other from the Norristown Times 
Herald. A reading quickly discloses that 
the quotes are at variance with each 
other. 

‘“‘We were trying to do business and 
nobody could do it. We were watching tv 
with one eye and Iran and the economy 
with the other. Tell the team how much I 
love them.’’—Philadelphia Inquirer. 

‘It was hard to get any work done. We 
were keeping one eye on IJran and infla- 
tion and the other on you.’’— 
Philadelphia Inquirer. 

‘‘We tried to do business, working on 
Iran and economics, but we couldn’t be- 
cause everybody was watching the 
game. Tell the whole team how much I 
love ’em.’’—UPI 

It is little wonder that news sources get 
discouraged by reporters’ muffs with the 
facts. If something as mundane as a tele- 
phone conversation re hockey can’t be 
accurately recorded for readers, what 
chances do highly delicate matters 
(energy crisis, Iran, etc.) have? 

Court SMITH 

(Smith is manager, public relations, Lee 
Tire & Rubber Co., Conshohocken, Pa.) 


REPELLED 

I am repelled by the article about the 
advertising salesbroad in California who 
finds the advertising sales book 
Sexisteu 

Why does your publication waste its 
time on the idle ramblings of a frustrated 
women’s libber who delights in only get- 
ting on top in everything she does with 
men. I personally think that the female 
body is something that is to be admired 
and enjoyed! . . . from the Playboy 
Calendar that hangs above my desk to 
the short skirts that I eagerly watch as I 
walk down Michigan avenue in Chicago. 

I suggest that her boss could have 
handled the situation of her complaint a 
little better by firing her. Since when 
does a salesperson have the right to re- 
fuse to distribute the advertising material 
her employer wants distributed. 

I, for one, am tired of the ramblings of 
the women’s lib movement. Give them 
an equal job opportunity but tell them to 
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(Reprinted by permission of Jefferson Communications, Inc.) 


go take their sexual frustrations out in 
the place that they belong—in the bed- 
room! 
LaAuREN R. JANUZ 
(Januz is pres.dent and publisher, 
Januz Marketing Communications Inc., 
Lake Forest, Ill. and candidate for Repub- 
lican Nomination for Lake County Board, 
District 5.) 


COME HOME 


Be it ever so humble there’s nothing 
like the hometown newspaper. But, 
where is it nowadays? It’s disappearing! 

The Jamestown Post-Journal in New 
York has become The Post-Journal. The 
Buffalo (N.Y.) Courier-Express shed its 
skin and has become the Courier-Ex- 
press. Even the Niagara Falls Gazette 
dropped its world-famous name to be- 
come The Niagara Gazette. 

Newspapers don’t want to be anchored 
anywhere. No hometown. Reach out to 
as wide a circulation and advertising 
area as possible. The epitome of this 
whole new newspaper-name game is 
Newsday, which began in the post World 
War II days realizing what suburban 
sprawl was all about. Newsday doesn’t 
give a hint as to its hometown. It covers 
the whole darn area of Long Island. 
Don’t tie yourself in to one city, town 
or village. Now, newspapers started 
long before, are quietly dropping the 
name of the city, their umbilical cord. 
Before long, we’ll have newspapers all 
across the country without any desig- 
nation as to where they are. What are we 
going to do? Surely, there are only so 
many handles a paper can use. Post, 


Journal, News, Courier, Express, Dis- 
patch, Times, Herald, etc. etc. The 
WES MUSNVeRV abl l= anda eeecan die 
What do we do when four, five, six 
newspapers all called the Post-Journal 
all claim they are the Post-Journal. 

Come home, publishers. Come home. 
Don’t deny your place of birth. Don’t 
be that sad man without a country. 
We'll love you, no matter how far away 
we live from downtown. Don’t forsake 
us. Tell us you’re still there. 

Joyce L. WILSON 

Magnolia Springs 
RD #2 
Mayville, N.Y. 


Short takes 


The evidence was hauled into town in 
a pickup truck driven by ---’s son and a 
trained Doberman Pincher dog— 
Marshall (Ark.) Mountain Wave 


The plant’s efficiency has maximized 
its use of a swindling resource, oil, which 
is reflected in better operations at a 
lower cost to consumers—Cape Cod 
(Mass.) News 


Corrections 

The Camarillo (Calif.) Daily News 
won the award for “‘General Excel- 
lence’’ for newspapers under 10,000 in 
the California Newspaper Association 
Better Newspaper Contest and was in- 
advertently omitted from the list of win- 
ners published February 23, page 12. 


March 31 is the correct deadline for 
the Herbert J. Davenport Fellowships in 
business and economic reporting. 


ENERGY 


Science, economics, politics, ecology, di- 
plomacy, lifestyle .. . to explain the many 
issues of the energy crisis requires a news 
service with breadth. 


Los Angeles Times- Washington Post 
News Service * 202/334-6173 

1150 15th Street, N.W., Washington, D.C. 
20071 


You have to make it to spend it and The Plain Dealer is the 
Number One place to make contact with people who make 
money in Cleveland-Northeast Ohio. The daily Plain Dealer 
reaches 294,600 adults in the Cleveland ADI with house- 
hold incomes of $25,000 or more.* That's contact with 
101,000 more readers in that income group than the 
afternoon daily. And the Sunday Plain Dealer reaches 
335,700 of those big breadwinners. 

So spend your advertising dollars where the 

spenders are. Contact your local Newhouse 

Newspapers representative or call 216- 

344-4079 for your free Plain Dealer 

Contact Kit today! 


The Plain Dealer is represented nationally by Newhouse 
Newspapers with offices in principal cities. 


*1978 Scarborough Report 
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Chattanooga dailies may 
resume joint operation 


By John Consoli 


The Chattanooga (Tenn.) Times and 
the Chattanooga News-Free Press are 
negotiating to reinstitute the joint operat- 
ing agreement which they dissolved in 
1966, and sources close to the negotia- 
tions say it is simply a matter of time 
before the joint agreement becomes a re- 
ality. 

Final details on the agreement are 
being worked out between the owners of 
the two newspapers before the plan is 
submitted to the Justice Department for 
approval under the Newspaper Preserva- 
tion Act. 

A spokesman for the Justice Depart- 
ment said this week that the Chattanooga 
papers had not yet submitted an agree- 
ment for approval, but one union official 
said it is “‘inevitable’’ that the owners 
will agree to the joint operation in the 
immediate future. 

Union leaders at the Times have tenta- 
tively proposed taking between 5% and 
10% pay cuts for their membership in 
order to keep the financially ailing Times 
from entering into the joint operating 
agreement. 

One union leader said, however, that 
even if his membership decided to accept 
the pay cuts, it would probably not stop 
the two papers from entering into the 
joint agreement. 

The Free Press is a non-union paper 
and some 150 Times union members 
stand to lose their jobs if the papers enter 
into the joint operating agreement. The 
only Times employees that will keep 
their jobs if the agreement is entered into 
are the editorial and circulation people. 

Under the tentative agreement now 
being discussed by Free Press owner 
Roy McDonald and Times owners Ruth 
and Bill Holmberg, the Free Press would 
become the agent for the Times and 
would handle all business operations for 
the two newspapers. 

The Free Press would discontinue its 
Saturday newspaper and the Times 
would discontinue its Sunday paper. 
Times publisher Ruth Holmberg would 
retain her title, however, she would be 
responsible only for the editorial content 
of the Times. 

Free Press owner Roy McDonald was 
reluctant to discuss the details of the 
proposed joint operating agreement. 

‘‘Talks are continuing as of today,”’ he 
said, ‘‘but no final agreement has been 
reached.” 


ABC audit confirms 
higher figures 


Circulation is again an issue in Chat- 
tanooga. 

Chattanooga News-Free Press pub- 
lisher Roy McDonald has issued an 
interim publisher’s statement for the 
three months ending December 31, 1979, 
that lists his paper’s circulation as 62,699 
daily, 59,992 Saturday and 78,058 Sun- 
day. 

These figures are significantly higher 
than those which appeared in the Audit 
Bureau of Circulation report for the 12 
month period ending September 30, 
1979, but McDonald said ABC auditors 
have confirmed his interim figures. 

It is unusual for ABC to send auditors 
to a newspaper to check on interim fig- 


(Continued on page 16) 


McDonald refused to say who had ap- 


proached whom, but last September 
Holmberg told E&P she saw the possibil- 
ity of a return to the joint operating 
agreement ‘“‘down the road,’’ while 
McDonald said he wanted no part of it 
(E&P, Sept. 29, 1979, page 11). 

“‘T see no possibility of it,’” McDonald 
said at that time. ‘“‘I’m making money, 
they’re not. I’m against it. I have no 
interest in it. Nothing about it appeals to 
me.” 

Last September, E&P also reported a 
charge by former Times circulation di- 
rector Curtis Adams that the paper was 
losing $20,000 a week. The Holmbergs 
admitted the paper was losing money, 
but not as much as $20,000 a week. 

One of the things that has apparently 
changed McDonald’s mind about enter- 
ing into a joint operating agreement is 
the discontinuing of the Times’ Sunday 
edition. 

Mrs. Holmberg was not available for 
comment, but a spokesman for the Inter- 
national Guild said Times management 
has told the Guild that the joint operating 
agreement would be submitted for ap- 
proval by the Justice Department. 

“The tentative agreement, as we un- 
derstand it, is very similar to the one the 
Justice Department recently approved 
between the Cincinnati Post and Cincin- 
nati Enquirer,’’ the Guild representative 
said. 

Sources close to the negotiations said 
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if the agreement is entered into, Times 
editorial people will remain in the build- 
ing they are now located in and copy will 
be shuttled to the Free Press building to 
be set into type. Mrs. Holmberg will be 
responsible for the editorial content of 
the Times and for paying the editorial 
staff of the Times. 

In addition to suggesting a 5% wage 
reduction in order to help Times man- 
agement avert the joint agreement, the 
Guild has also tentatively proposed 
eliminating one week of vacation time for 
each member now entitled to three 
weeks. In exchange for this, however, 
the Guild would want a seat on the Times 
board of directors. 

Leaders of the ITU and the platemak- 
ers have reportedly suggested a 10% pay 
cut for members to avert the agreement, 
since it would mean a loss of jobs for 
their members. 

Employees at both the Times and the 
Free Press first learned that a merger 
was being negotiated on February 19. 

An interesting sidelight to the negotia- 
tions is the rumored involvement of 
Katharine Graham, chairman of the 
board of the Washington Post. 

Graham visited McDonald in De- 
cember and had lunch with him and his 
daughter Helen Exum. Ruth and Bill 
Holmberg were at the same restaurant 
and came over to talk with Graham, 
McDonald and Exum. 

McDonald and Exum then reportedly 
visited Graham in Washington, D.C. in 
mid-February and shortly thereafter, 
McDonald announced to his employees 
that a joint agreement with the Chat- 
tanooga Times was being discussed. 

One source close to McDonald be- 
lieves Graham may have acted as some 
sort of intermediary in the talks since 
McDonald and Ruth Holmberg do not 
get along that well. 

‘‘When Kay Graham was having trou- 
ble with a pressmen’s strike, Roy 
McDonald sent up some pressmen to 
help her out,’ the source said. ‘This 
impressed the hell out of her and she is 
probably returning a favor.” 

Graham said she ‘‘just happened to be 
in Chattanooga talking to Roy about 
something else.’’ She said meeting the 
Holmbergs during lunch was just ‘*coin- 
cidental.”’ 

The Chattanooga Times and the Chat- 
tanooga News-Free Press entered into 
their original joint operating agreement 
in 1942, but McDonald made a move to 
dissolve it in 1966. After the joint agree- 
ment was dissolved, McDonald started a 
Sunday paper to compete with the Sun- 
day Times. 

Since that time, McDonald*s Sunday 
paper emerged as having the most circu- 
lation of the two. 
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Top Court limits media 
access to gov't papers 


By I. William Hill 


The U.S. Supreme Court (March 3) 
blocked efforts by the press to obtain 
transcripts of telephone conversations 
that Henry A. Kissinger had while he 
was Secretary of State and White House 
National Security Advisor. 

By a 5-2 vote, the Justices reversed an 
Appeal Court order that the transcripts 
had to be returned from the Library of 
Congress where Kissinger deposited 
them when he left office. The high court 
held that the Freedom of Information 
Act does not authorize Federal Courts to 
transfer the material back to the State 
Department. 

The ruling, however, leaves the State 
Department free to seek return of the 
documents and it is expected pressure 
will be put upon the department to do so. 

The court’s action came as a blow to 
the Reporters Committee for Freedom of 
the Press, historians and other groups 
that have been seeking the transcripts on 
grounds they provide ‘“‘the most com- 
plete background on the development of 
American foreign policy.” 

Justice William H. Rehnquist wrote 
for the court majority that Federal Dis- 
trict Court lacked power to order the 
transcripts back to the State Department 
for determination of whether they are 
agency records subject to disclosure 
under the Fol Act. 

The court rejected Reporters Commit- 
tee arguments that Congress, in adopting 
the Fol Law, intended to let private citi- 
zens sue to recover records wrongfully 
removed from government custody. 

The Reporters Committee sued to ob- 
tain transcripts of telephone talks Kis- 
singer had between 1968 and 1977 when 
he was the White House National Secur- 
ity Adviser and then Secretary of State. 
Some 15,000 pages of transcripts were 
compiled of Kissinger’s State Depart- 
ment conversations and some 17,000 
pages during his time at the White 
House. 

The State Department turned down all 
efforts to obtain the documents, saying 
they were not agency records under its 
control. When Kissinger gave them to 
the Library of Congress, it was under the 
condition they not be made public for 25 
years. 

A Federal Court upheld the refusal to 
release the White House transcripts but 
said the State Department material was 
subject to release because documents 
had been typed by government sec- 
retaries On government time and had 
been wrongfully removed by Kissinger. 

The district judge ordered the State 
Department to retrieve the records from 
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the Library of Congress and screen out 
whatever portions were exempt from 
disclosure under the FoI Act. A Federal 
Appeals Court upheld the lower court, 
but stayed release of the material pend- 
ing action by the Supreme Court. 

This week, the majority of the Justices 
said those seeking the records were not 
entitled to obtain them from the Library 
of Congress. 

Rehnquist wrote: ‘‘We need not, and 
do not, decide whether the telephone 
notes are agency records, or were 
wrongfully removed, for even assuming 
an affirmative answer to each of these 
questions—the FolIA plaintiffs were not 
entitled to relief.” 

He went on to say that the court was 
declining to hold that the physical loca- 
tion of the notes (at the State Depart- 
ment) made them agency records. Rehn- 
quist said: 

“The papers were not in control of the 
State Department at anytime. They were 
not generated in the State Department. 
They never entered the State Depart- 
ment files, and they were not used by the 
department for any purpose.” 

Rehnquist’s opinion was joined in by 
Chief Justice Warren E. Burger and Jus- 
tices Potter Stewart, Byron R. White and 
Lewis F. Powell, Jr. Justices John Paul 
Stevens and William J. Brennan, Jr. dis- 
sented with Justices Thurgood Marshall 
and Harry A. Blackmun taking no part 
for unexplained reasons. 

In his dissenting opinion, Stevens 
maintained the court was confusing 
““custody”’ and “‘control’’ with ‘‘physi- 
cal possession.” In doing so, he said, the 
court makes the (Fol) Act inapplicable 
to any document which has been re- 
moved from the possession of the agency 
prior to the filing of the Fol request. 


Circulation record 
set by Fla. paper 


The promotion department of the Fort 
Meyers (Fla.) News-Press went all out to 
celebrate the first time in the paper’s 
96-year history that it has sold 100,000 
Sunday papers. The record was achieved 
on Sunday, February 10. 

The Sunday paper’s ABC circulation 
average for the 12 months ended Sep- 
tember 30, 1978 was 67,983. However, 
circulation sales are higher during the 
Winter vacation season. 

The promotion campaign included 
house ads, radio spots, a party for top 
advertisers in the home of publisher Paul 
Flynn, a special contest with prizes to 
the reader who received the 100,000th 
paper and special mementoes. 


Highest priced 
daily in U.S. 
costs 35 cents 


At 35¢ a copy on the newsstand, the 
Janesville (Wisc.) Gazette is the most 
expensive daily in the United States, ac- 
cording to the American Newspaper 
Publisher Association’s annual survey of 
newspaper prices. 

The ANPA based its survey primarily 
on Audit Bureau of Circulation figures 
but also uses Standard Rates and Data 
and the Epiror & PusiisHerR Yearbook 
for papers not belonging to ABC. 

The survey found the Bangor (Pa.) 
News is the cheapest daily in the U.S. 
with a newsstand price of S¢. The least 
expensive daily of all is the Swan River 
Report in Manitoba, Canada with a price 
tag of just 3¢. 

One dime still buys a Sunday newspa- 
per in several U.S. cities. The Athens 
(Ala.) News Courier, the Scottsboro 
(Ala.) Sentinel, the Ennis (Tex.) News, 
the Edinburg (Tex.) Review, the El Reno 
(OKl.) Tribune, the Idabel (Okl.) McCur- 
tain Gazette, the Kingsport (Tenn.) 
News, and the Olathe (Kan.) News all 
sell for 10¢ on Sunday. 

The New York Times, selling at 85¢ on 
the newsstand, has the highest price in 
the U.S. for a Sunday paper. The 
Times’s management denied rumors this 
week that the Sunday paper’s newsstand 
price will jump to $1.00 on April 1. 

The ANPA survey reported that the 
trend toward 20¢ newspapers continued 
in 1979 with their number rising from 556 
in 1978 to 786 in 1979, a 41.4% increase. 
20¢ papers now comprise 41.8% of the 
1879 newspapers surveyed in the U.S., 
Canada, the Bahamas, Bermuda, Guam, 
Puerto Rico, and the Virgin Islands. In 
1978, 29.6% of all dailies surveyed sold 
for 20¢. 

The survey also found that the number 
of 15¢ dailies rose by 24%, from 1096 in 
1978 to 834 in 1979. 15¢ papers now to- 
tal 44.2% of all dailies as compared to 
58.4% in 1978. 

There are 166 daily newspapers selling 
for 25¢ and four selling for 30¢, the sur- 
vey said. 

The ANPA cited the U.S. Labor De- 
partment’s Bureau of Labor Statistic in 
stating that newspaper price increases in 
1979 were lower than the average rise in 
consumer prices for the year. According 
to the Labor Department, consumer 
prices rose an average of 13.% last year 
while newspaper prices in 1979 rose by 
an average of 9.3%. 


Agency buys station 


WWNY-am, Watertown, N.Y., was 
acquired by McCaffrey & McCall ad 
agency in New York. The sale is subject 
to approval by the FCC. 
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Media found in contempt 
for naming youth suspect 


South Carolina’s Supreme Court chal- 
lenge of a statute banning the identifica- 
tion of juveniles charged with crimes was 
assured (February 25) when several 
news outlets found in contempt of the 
law said they would appeal the decision. 

Four newspapers, including one that 
was fined $1,000 and two broadcast sta- 
tions were ruled in contempt of court by 
Ist Circuit Family Court Judge Alvin C. 
Biggs (February 21) for identifying Brian 
Sanders, 13, as the suspect in the shoot- 
ing deaths of two children and the 
wounding of two others in Santee. 

The Orangeburg County judge’s de- 
cree puts him at odds with a decision by 
9th Circuit Family Court Judge Richard 
E. Fields of Charleston, who ruled the 
same law acted as a prior restraint on the 
press and was unconstitutional. 

At the same time, however, Biggs or- 
dered the youth to be tried as an adult in 
Orangeburg County General Sessions 
Court, which automatically removed 
Sanders from the protection of the 
juvenile statute. Sanders was being held 
on $150,000 bond. 

The Orangeburg Times and Demo- 
crat, Columbia State, Greenville News, 
Charleston Evening Post, WIS-tv in Co- 
lumbia and radio station WDIX in 
Orangeburg violated the law, Biggs said 
in his 13-page order. 

In determining punishment, Biggs said 
he tried to weigh any immediate possible 
injury or danger to the juvenile and de- 
termine whether the news outlets’ were 
serious enough to warrant contempt cita- 
tions. 

The Times and Democrat was the only 
news outlet fined because the others 
provided adequate reasons for their ac- 
tions, he said. 

Biggs also ordered the Times and 
Democrat singly not to publish Sanders’ 
name or picture unless the juvenile was 
bound over to circuit court, a point that 
became moot with the other ruling direct- 
ing the youth to be tried as an adult. 

Dean Livingston, editor and publisher 
of the Times and Democrat, said he was 
surprised by Biggs’ ruling and will appeal 
it. 

‘I felt with the testimony presented to 
the judge that he was going to judge the 
law unconstitutional, and I’m shocked 
that he would deal out punishment selec- 
tively for the Times and Democrat,” 
Livingston said. *“‘Everybody used the 
same basic defense for printing the 
name.”’ 

“Tl think our people did a very profes- 
sional job of news reporting in one of the 
most newsworthy stories that I have 
been exposed to in the past 20 years ona 
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local level. I cannot recall a double 
homicide dealing with children before 
this one in Orangeburg County.”’ 

Biggs said the newspaper’s three-page 
coverage of the slayings, including pic- 
tures of the victims and the suspect, 
“could have nothing but an immediately 
serious and adverse affect on this 
juvenile and in the administration of jus- 
tice by the family court in its rule of 
trying to help juveniles.”’ He said the 
articles also might create an issue of prej- 
udicial pre-trial publicity. 

All of the other newspapers and 
WIS-tv indicated they would or expected 
to appeal Bigg’s decision. 

“If we leave it alone, it will be on the 
record, and that makes us all uncomfort- 
able,’’ said Rhea T. Eskew, president 
and co-publisher of the Greenville 
News-Piedmont. ‘‘The Greenville 
News-Piedmont Co. is going to appeal 
this unusual decision as rapidly as the 
legal apparatus will permit,’ he said. 

WDIX cited the financial strain of a 
long appeal procedure and said its inten- 
tion before the ruling was not to appeal if 
no fine was imposed against the station. 


Miami lawyer’s knifer 
receives light penalty 


Miami lawyer Dan Paul approved a 
plea bargain that resulted in light 
punishment for his alleged assailant, 
Bradley Schlegel, 15. The Maryland 
runaway was allowed to plead (Feb. 27) 
no contest to a charge of aggravated as- 
sult and was sentenced to live three to 
six months in a half-way house in Florida 
and remain on probation two years in 
Maryland. 

Paul’s attorney, Richard Gerstein, said 
in court that the boy, who had no previ- 
ous criminal record, admitted to intend- 
ing a burglary at the newspaper lawyer’s 
home and stabbing him 17 times with a 
kitchen knife. Circuit Judge Seymour 
Gelber said he directed the plea negotia- 
tions at times because “‘it is in the best 
interest of justice.’ If convicted, the 
youth could have been confined to a de- 
tention center until he was 19. 

His face showing several scars, Paul 
was in court for the 10-minute sentencing 
hearing. He said he had no objection to 
the plea bargain arrangement. 


7-day paper 


The first doorstep appearance of the 
Saturday Olympia (Wash.) Olympian 
appeared March |. With the addition 
of Saturday, the Olympian becomes a 
seven day newspaper. 


Strike voted 
by LA HerEx 
union members 


Union employees of the Los Angeles 
Herald Examiner voted March 2 to 
seek strike authorization but both sides 
voiced optimism that a walkout could be 
averted. 

““We believe we'll get a contract,”’ 
said Bill Torrence, international vice- 
president of the News Media and 
Graphics Communications Union, which 
represents about 600 Herald Examiner 
reporters, photographers and mechanical 
department workers. 

Herald Examiner publisher Francis 
Dale said he believed negotiations were 
going well and he was hopeful about a 
settlement. 

The contract was to expire at 12:01 
am March 5S but the newspaper’s 
employees gave their bargaining commit- 
tee a 3-day extension on negotiations be- 
yond the expiration date. 

The employees, members of Local 
773, voted 248-14 to seek strike authori- 
zation from the parent union. 

The main issue is wages. Both man- 
agement and union officials agree that 
they have been below the market aver- 
age since a 6-year strike and boycott 
ended in 1973. 

Dale conceded that the paper’s top 
minimum weekly wage for a reporter is 
$101 below the pay of comparable papers 
in the Los Angeles area. 

A news blackout was imposed on the 
negotiations. 


N.J. law gives 
reporters’ notes 
added protection 


New Jersey Governor Brendan Byrne 
has signed into law a bill which guaran- 
tees reporters a judicial hearing before 
they can be ordered to comply with a 
criminal defendant’s subpoena to sur- 
render confidential notes. 

New York Times reporter Myron 
Farber was jailed for 40 days in New 
Jersey in 1978 for refusing a judge’s 
order to turn over his notes that had been 
subpoenaed. A hearing was not held by 
the trial judge to determine whether or 
not the notes were relevant to the case. 


Under the new law, sponsored by As- 
semblyman Martin Herman, a Demo- 
crat, a criminal defendant’s attorney will 
have to prove ata special hearing prior to 
the start of the criminal trial that the sub- 
poenaed notes are relevant to the de- 
fense and the information contained in 
those notes cannot be obtained 
elsewhere. 


Local editorial autonomy upheld 


Harry Horvitz to remain 
as Horvitz Group head 


By Jay Miller 


Despite a generally unfavorable Pro- 
bate Court decision, publisher Harry R. 
Horvitz will remain at the head of the 
Horvitz Group of newspaper and cable 
tv properties and the newspapers have 
been assured editorial independence 
from the family trust which owns them. 

Cuyahoga County, Ohio (Cleveland) 
Probate Judge Joseph J. Nahra’s deci- 
sion (February 28) settles, at least tem- 
porarily the family dispute that has di- 
vided the sons of Samuel A. Horvitz 
since the elder Horvitz’s death in 1956. 

The decision which also affects real 
estate and construction properties in 
Ohio and Florida, adds two court- 
appointed trustees to the Samuel Horvitz 
Trust. Currently, the trust is run by three 
trustees, Harry Horvitz, his brother Wil- 
liam D. Horvitz and long-time family 
employee Francis E. Kane. 

Though Harry Horvitz will retain his 
positions as president and director of the 
Lorain Journal Company and the Man- 
sfield Journal Company, the decision lets 
stand the consolidation of those com- 
panies under a holding company control- 
led by William Horvitz, Kane and a third 
brother, Leonard C. Horvitz. Those 
three were the defendants in the suit filed 
by Harry Horvitz. 

The judge’s order protecting the 
newspapers from the trust stems from 
attempts by the defendants to order the 
papers to black out coverage of the trial 
and force political endorsements. 

When the suit was filed in June, 1978 
Harry Horvitz issued written instruc- 
tions to the staffs of the newspapers in- 
structing them to exercise, ‘independent 
judgment in covering this story without 
any further instructions from me or any 
other officer, director or trustee.’’ He 
added that the story should be covered 
“‘in an accurate, impartial and objective 
way.” 

When the trial began a year later, the 
defendants, concerned that coverage 
would be biased against them, directed 
Harry Horvitz, as publisher, to order the 
papers to refrain from covering the story. 
The directive said, in part, that ‘“‘neither 
you nor any employee of the trust-owned 
corporations will engage either directly 
or indirectly in the reporting, publishing 
or disseminating anything whatsoever 
with respect to our pending litigation in 
probate court. Nor will you or any such 
employee be engaged in covertly leaking 
or feeding such information to wire ser- 
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three Horvitz 


BROTHERS—The 
brothers—left to right—Harry, Leonard 
and William. 


other newspapers or news 


; 


vices, 
media.’ 

The defendants also demanded that 
Harry Horvitz resign if he chose not to 
pass this directive on to the newspapers. 

Harry Horvitz never passed the order 
on and it was not until he took the stand 
as the first witness in the case that he 
revealed the gag attempt. After this reve- 
lation in open court the defendants can- 
celled a meeting they had planned with 
the newspaper executives to enforce the 
blackout and the papers continued to 
cover the trial, though only two, the Lo- 
rain Journal and the Lake County (Ohio) 
News-Herald sent reporters. The others 
picked up wire service stories or stories 
of the two Horvitz reporters at the trial. 
All the Horvitz papers stuck closely to 
the sworn testimony given in court each 
day. While stories in the Cleveland pa- 
pers carried quotes from executives of 
the newspapers about their coverage, the 
Horvitz papers rarely ventured beyond 
what was revealed from the witness box. 

The family trust owns the Dover-New 
Philadelphia Times-Reporter, Lake 
County News-Herald, Lorain Journal 
and Mansfield News Journal, all of Ohio, 
the Troy (N.Y.) Times-Record and cable 
properties in Ohio and Virginia. All are 
run by Harry Horvitz. 

In addition, the family owns the Hor- 
vitz Company, one of the largest high- 
way construction companies in Ohio; 
Hollywood, Inc., a real estate and land 
development company and one of the 
largest landowners on Florida’s gold 
coast and several Florida builders’ sup- 


ply companies. Leonard Horvitz heads 
the Cleveland-based Horvitz Co. and 
William Horvitz directs the family’s 
Florida land operation from Hollywood, 
Fla. Kane coordinates the accounting 
and financial operations of all the com- 
panies. 

The suit was Harry Horvitz’s attempt 
to halt the consolidation of the family’s 
businesses under a holding company 
controlled by the defendants and to cor- 
rect what he saw as mismanagement of 
the trust’s properties. 

The brothers have quarrelled for many 
years over the operation of the com- 
panies owned by the trust left by their 
father for his grandchildren. The 
brothers, though they have personally 
managed the businesses since their 
father’s death as if they were their own, 
are only income beneficiaries of the trust 
(each was left a one-sixth interest in the 
Florida land companies, by their father). 
Their children are both income and prin- 
cipal beneficiaries of the trust and will 
gain direct control of the trust when the 
last of the three current trustees dies. 
Samuel Horvitz named his sons Harry, 
the eldest and William, the youngest and 
Kane to serve as trustees; Leonard had 
originally been named a trustee but was 
removed after a falling out with his 
father. 

When Samuel Horvitz died in 1956 his 
estate was valued at $18 million. Attor- 
neys for Harry Horvitz have estimated 
the net worth of the companies to cur- 
rently be $180 million. Court testimony 
estimated the communications proper- 
ties at $60 million. 

In recent years, Harry Horvitz had 
opposed many actions of his co-trustees 
and claimed the consolidated company, 
with Leonard Horvitz as president, 
would supplant the trustees as the 
decision-making body for the trust- 
owned properties. Harry Horvitz feared 
this would encourage the use of capital 
generated by the newspapers for other 
less profitable investments. 

Generally, Harry Horvitz’s suit al- 
leged that the defendants acted without 
regard for the best interests of the trust, 
and he asked the court to remove his 
brother William and Kane as trustees. 
The defendants filed a counter-claim, 
asking for Harry Horvitz’s removal as a 
trustee. While adding two additional 
trustees, the court denied both sides 
claims for removal. 

The court also rejected Harry Hor- 
vitz’s claims that the defendants had 
mismanaged the trust by keeping in- 
adequate accounting records and failing 
to sell unprofitable businesses. 

By allowing the consolidation to pro- 
ceed, Judge Nahra gave approval for 
using newspaper profits to benefit other 
trust properties and to purchase non- 
newspaper properties, though he noted 
that the transfer of funds from the news- 

(Continued on page 11) 
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(Continued from page 10) 
paper and cable properties was ‘‘a con- 
stant source of conflict between the par- 
ties.” 


Harry Horvitz had asked the court to 
require that newspaper earnings be 
applied only to improving those proper- 
ties or buying additional ones. In 1977, 
according to documents submitted to the 
court, the communications properties 
had a net income after taxes of $4.1 mil- 
lion on a gross income of $37.1 million. 
At the end of 1977 the communications 
companies carried an earned surplus of 
$24.6 million. 


Regarding the independence of the 
newspapers, the court forbid the trustees 
from interfering in the decisions “‘as to 
coverage of particular news.’’ According 
to Judge Nahra’s opinion, the defendants 
position that they should not be 
“‘crucified”’ in their own newspapers had 
‘*some merit,’ but “‘the greater harm 
seems to be in imposing censorship, no 
matter how limited, on the newspapers.” 

The court also ordered the trustees to 
direct the boards of directors of the 
newspaper companies to establish 
guidelines for political endorsements, 
and forbid the trustees from interfering in 
the making of political endorsements. 
Testimony had showed that the defen- 
dants had ordered the editors of the 
newspapers to endorse Jimmy Carter for 
President in 1976. 


James D. Lonergan, assistant pub- 
lisher and general manager of the Lorain 
Journal, testified that he and another 
Horvitz news executive, the late Irving 
Leibowitz almost quit their jobs in 1976 
when the defendants ordered the Horvitz 
papers to endorse Jimmy Carter for Pres- 
ident without customary consultation 
with the editors and general managers of 
the newspapers. Harry Horvitz had 
charged that this action, which he op- 
posed, threatened ‘‘the independence, 
integrity and value’’ of the newspapers. 

The 36 page opinion also questioned 
the propriety of a $200,000 ‘‘finders fee”’ 
paid in 1967 to a Florida State Senator in 
the sale of 300 acres of land to the Port 
Everglades Port Authority. Harry Hor- 
vitz, in his testimony, said the fee paid to 
the late George Leaird was ‘‘to induce 
the members of the Port Authority to 
purchase property from the Estate (of 
Samuel Horvitz).”’ 

Judge Nahra found the unsupported 
testimony of Harry Horvitz was ‘‘too 
weak a foundation to support a finding of 
criminality,’’ but said defense rebuttal 
that the fee was a legitimate finder’s fee 
to be ‘‘vague, conflicting and in many 
respects directly contravened by undis- 
puted documentary evidence.” 

Though the court rejected most of his 
specific demands for changes in the op- 
eration of the trust, Harry Horvitz said in 
a prepared statement that ‘“‘the relief 
granted by Judge Nahra will result in 
many meaningful improvements in the 
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trust and the trust-held businesses. . . 
further, it will be within the power of the 
trustees including the two new trustees, 
to make additional improvements in the 
operation of the trust.” 

The defendants had no comment on 
the decision. Neither side in the dispute, 
however, would rule out appealing the 
judge’s decision. 


SF Chronicle buys 


first newspaper 


The Chronicle Publishing Company, 
San Francisco, has purchased the 
Bloomington (il.) Daily Pantagraph sub- 
ject to FTC approval. 

The 50,000-circulation daily and Sun- 
day newspaper has been published by 
the same family since its founding by 
Jesse Fell in 1845. One of the descen- 
dants of Fell was the late Adlai Steven- 
son, who was one of the paper’s princi- 
pal owners. 

The Pantagraph is the first newspaper 
acquisition by Chronicle, which has pub- 
lished the San Francisco Chronicle since 
1865. 

Davis U. Merwin will continue in his 
capacity as president and chief executive 
officer of Evergreen Communications, 
which publishes the Pantagraph. Pub- 
lisher of the newspaper will be Peter E. 
Thieriot, who has been vicepresident for 
operations of the San Francisco News- 
paper Agency, and has directed Chroni- 
cle’s real estate division. 

‘‘We are extremely proud to have been 
able to acquire a newspaper with the his- 
tory and stature of the Pantagraph’’ said 
Richard Thieriot, president of The 
Chronicle Publishing Company. ‘‘It’s an 
excellent newspaper in a fast-growing 
market.” 

Terms of the sale were not disclosed. 


Murdoch buys Cue 
for $5 million 


News Group Publications, Inc., has 
agreed to buy Cue/New York magazine, a 
bi-weekly devoted to entertainment, di- 
ning and the arts, for $5 million. 

Cue/New York is owned by North 
America Publishing Co., which is con- 
trolled by Irvin J. Borowsky. It is ex- 
pected that Cue/New York will be 
merged with New York magazine. 

New York magazine is a division of 
News Group Publications, Inc., which is 
a subsidiary of News America Publish- 
ing, Inc., publisher of New York Post, 
Village Voice newspapers in New York. 

Last week, Rupert Murdoch, chair- 
man, News Group Publications Inc., dis- 
charged Joe Armstrong as president and 
editor in chief of New York and New 
West, and hired as editor, Edward 
Kosner, the former editor of Newsweek, 
who had just joined CBS Inc. to oversee 
special publications, including Family 
Weekly. 


Pa. daily joins 
unions in drive 
to boost coal use 


The Johnstown (Pa.) Tribune- 
Democrat is promoting Western 
Pennsylvania coal as America’s future in 
energy. The newspaper distributed two 
coal-promotion bumper stickers with 
each of its 50,000 Sunday papers Feb- 
ruary 24. The Tribune-Democrat has re- 
ceived the enthusiastic support of or- 
ganized labor in the campaign. Joining 
forces with the newspaper are the United 
Mine Workers of America, the United 
Steelworkers of America and the Con- 
struction Trades Council. The Mine 
Workers had been distributing a bumper 
sticker that asks, “‘Why not coal?’’ That 
sticker and another declaring ‘‘Coal: 
America’s Future in Energy’’ were en- 
closed with the Sunday edition with the 
advice that readers put them on their 
cars or send them to state and federal 
officials responsible for solving the na- 
tion’s energy crisis. 

Although government studies say the 
nation must make greater use of coal to 
ease the energy pinch, several thousand 
miners in The Tribune-Democrat’s 
coverage area have been laid off, and a 
number of mines have been closed. 

Labor leaders praised The Tribune- 
Democrat for its efforts to promote coal 
as a solution to the energy crisis. 

“It’s great that you people are getting 
involved,”’ said Alfred Danel, an auditor 
in the UMWA international. Val Scar- 
ton, director of UMWA District 2, ad- 
ded: 

The bumper-sticker campaign has 
been accompanied by stories detailing 
the problems facing the coal industry and 
the opinions of presidential candidates 
and others that coal must be a key factor 
in meeting the nation’s energy needs. 


HELP SAVE COAL JOBS! 


Free Bumper Stickers 


In your copy of this Sunday's Tribi 
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Advertising 


1,347 dailies told to scrap 
coded ad format system 


By Bill Gloede 


The Board of Directors of the Ameri- 
can Newspaper Publishers Association, 
in an effort to eliminate confusion and 
bring the industry up to date with its own 
technology, voted last week to abandon 
on June 1 the national Advertising Di- 
mension Standards system for advertis- 
ing mechanicals. In its place, the ANPA 
board recommended the American As- 
sociation of Advertising Agencies Size 
Standard for Preparing National News- 
paper Advertising Material, which had 
already been widely used by both adver- 
tisers and newspapers. 

The AAAA system, according to the 
ANPA, is not a recommended solution to 
format sizing problems. It is merely a 
guide, for use by advertisers and their 
agencies, which sets three size standards 
for mechanicals which can be adapted 
with a minimum of confusion to virtually 
any existing format. The decision in no 
way addresses the issue surrounding ad 
agency pleas for industrywide coopera- 
tion in uniform ad sizing. 

The ADS system was established in 
July 1975 by ANPA and NAB to assist 
advertisers who were having format and 
sizing problems in large part because of 
the shifts by many newspapers in 1974-75 
to narrower page widths. The system 
consists of six different make-up dimen- 
sion ranges—three for 8- and 9-column 
papers and three for 6-column papers. 
Eventually, 1,347 newspapers partici- 
pated in ADS by reporting their dimen- 
sion categories to NAB and by using 
ADS logos in their rate cards and in 
Editor & Publisher and SRDS. 

The ADS system was scrapped by the 
ANPA board for two major reasons: 
technological advances and the trend 
toward narrower newspaper pages. 
When ADS was instituted in 1975, most 
newspapers receiving national ads were 
using the stereotype process, which re- 
quired larger ad materials to accommo- 
date shrinkage. The number of stereo- 
type newspapers has dwindled from 
350 in 1975 to 19 in 1980, according 
to Frank Stanezak, an ANPA/RI produc- 
tion engineer. And, since the trend to- 
ward narrower pages has continued since 
1975 and is accelerating presently, the 
number of newspapers which cannot ac- 
commodate ADS sizes has grown con- 
siderably. 

The AAAA standards, which were de- 
veloped by the AAAA’s Print Production 
Committee and its Newspaper Format 
Committee, make it easier and less 
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costly for national advertisers to prepare 
their materials compatible with current 
newspaper page make-up formats, 
newsprint roll widths and plate technol- 
ogy. The three AAAA make-up sizes are 
small (13 inches); medium (1334 inches); 
and large (14% inches). 

In making the announcement, the 
ANPA board stressed that the abandon- 
ment of the ADS system will not effect 
either the internal operations or the 
make-up sizes of individual newspapers. 
To make the switch, no mechanical 
changeover or internal action is required 
by any newspaper, according to ANPA. 

The board advised publishers to **sim- 
ply stop listing (the newspapers’) ADS 
designation in its promotion ads and in 
its report to the Standard Rate and Data 
Service. 

Newspapers have been receiving na- 
tional ads sized to the AAAA standard 
for several years, the ANPA board 
stated. The confusion caused by the 
ADS system was caused in the advertis- 
ing community, not in the newspaper in- 
dustry, according to Thurman Pierce, J. 
Walter Thompson vicepresident and 
chairman of the AAAA’s Newspaper 
Format Subcommittee. He told E&P that 
a number of agencies which were not 
heavy newspaper users were confused 
about what the ADS system was in- 
tended for and had mistakenly thought 
the ADS system was meant to be used as 
a guide in sizing mechanicals. 

“The ADS program was designed for 
newspapers and not for advertising 
agency materials sizing,’’ said Pierce. 
“As it developed, the ADS program did 
a lot of good,’ he continued. 


Pierce explained that the ADS system 
gave newspapers a standard which could 
be considered during new format de- 
velopment. Its existence prevented a po- 
tentially ‘‘wild’’ situation which could 
have easily developed if newspapers had 
no general industrywide standards for 
page sizing and format development. 

Pierce also said the ANPA move 
eliminated an industry feature which was 
‘“*standing in the way of progress.”’ He 
refused to elaborate on what that prog- 
ress may mean, but others in the industry 
see the move as a “‘first step’’ in the 
move to develop fixed ad sizes for news- 
paper advertising (E&P, February 23). 

The ANPA, along with the AAAA’s, 
the International Newspaper Advertising 
Executives and the Newspaper Advertis- 
ing Bureau are currently holding prelimi- 
nary discussions on the matter of fixed 
ad sizes. 

(Continued on page 13) 
The A.A.A.A. Size Standard 
for Preparing National Newspaper 
Advertising Material 


13” to 
1311/16" 


13%" to 
147/16" 


(Medium) 
Recommended 
Mechanical Size 


1442" 
and wider 


Newspaper 
Makeup 
Width 


(Large) 


Notes: While this chart has an 8-column breakdown itcan also be 
used for sizing material for 6-column and 9-column papers. Ma- 
terial sizes for 5- or 6-column tabloids can also be taken from 
this chart 
Sizes L, M and S were called A. B and C under the 1975 Interim 
Standard 


Approximate Makeup Sizes of Newspapers 


This table should not be used for material sizing. The A.A.A.A. Size Standard (S, M, L) can fit most of these 
formats with only three material size ranges The applicable A A,A.A. sizes are given in parentheses 


Format: 6 columns 8 columns 9 columns 
Makeup 13” to 13%” to 14%" 13" to 13%" 14%" 13%" to 14%" 
Size 13'/0” 147/14" and wider 1447/1" and wider 14/10" and wider 
1col. 2'"/16 (*) 2/16 (") Qi (*) W/16 (S1) 15/8 (M1) san (C1) W/ie (S1t) W/16 (S1) 
: | 
2cols.| 4% (s3) 4% (83) 4% (S83) 33/16 (S2) 3% (M2) Bie (L2)] 3 (S2t) | 3%/16 (S2) 
3cols.| 6% (S4) | 6'/16 (M4) | 73/16 (4) 4'3/;6 (S3) | 51/16 (M3) 5% (L3)| 4% (S3t) | 4/16 (S3) 
at ne — 
4cols. | 8/15 (M5) | 9/16 (L5) | 99/16 (L5) | 67/16 (S4) | 619/16 (M4) | 73/16 (L4) | 6 (S4t) | 67/16 (S4) 
(L6 (U6 3 
Scols.|10% (16) | 11% of 12 or 81/16 (S5) 812 (M5) 9 (L5) | 79/16 (Sst) | 8'/16 (S5) 
$6) M7) | oe 
6 cols. | 13 (s8) | 13% (m8) | 14% = (L8) 9'/16 (S6) | 10% (M6) | 109/16 (Le) | 9/16 (Sét) | 91/16 (v6) 
7 cols. 115/16 (S87) | 115/16 (M7) | 125% (17) | 10% (S7t) | 118/16 (S7) 
8 cols. 13 (S8) | 13% (M8) | 142 (L8) | 12% (set) |13 (S8) 
9 cols. 13% (ma) (145% (18) 


"Separate mechanical recommended 


tMaterial will probably be re-sized by newspaper, or special size material can be provided 


Worthy, Afro-American 
reporter, goes to Iran 


The first American reporter officially 
allowed into Iran since the ouster of 
American journalists last January was 
William Worthy, a correspondent for the 
Baltimore Afro-American, who accom- 
panied the 46 member delegation of cler- 
gymen and minority group representa- 
tives on its fact finding mission to Teh- 
ran. 

The delegation visited Iran from Feb- 
ruary 5-16 at the invitation of the mili- 
tants holding the 50 American hostages in 
the U.S. embassy. Its leader, Prof. Nor- 
man Forer of the University of Kansas, 
invited Worthy, a foreign correspondent 
for the Afro-American since 1951, to go 
along and cover the mission. The Iranian 
authorities did not object. 

‘IT was admitted just to cover the dele- 
gation,’ Worthy said. “It was under- 
stood from the beginning that I would 
stay with them, but there were never any 
prohibitions about going around the 
Clive 

According to Worthy, the Forer dele- 
gation went to Iran “‘to learn about the 
crimes of the Shah and not just concen- 
trate on the hostage situation.’’ The 
group was organized by the American- 
Iranian Committee for Crisis resolution 
which had arranged the Christmas visit 
to the hostages by three U.S. clergymen. 

11 people from the delegation includ- 
ing 6 clergymen were allowed to meet 
with two of the American hostages, but 
Worthy was not among them. 

“The students were very, very secur- 
ity conscious,’’ the correspondent ex- 
plained. ‘‘When they signalled the dele- 
gation’s leaders about the meeting, 
everything was kept quiet until it was all 
over.” 

Although he did not interview any of 
the hostages, Worthy did have consider- 
able contact with some of their captors. 

‘*About a dozen of the leaders stayed 
with the delegation in the Hotel Ghodss, 


Ads system 


(Continued from page 12) 


Jack Cohen, vicepresident and direc- 
tor of print/outdoor media buying for 
Doyle Dane Bernbach and chairman of 
the AAAA’s Newspaper Committee, 
said the ADS system had become so ob- 
solete that it has recently been ‘“‘really of 
no help whatsoever.” 

Cohen also said the AAAA’s will be 
starting its “‘push’’ for industrywide 
cooperation in developing fixed sizes for 
national advertising within the next few 
months. However, he speculated that 
any such size fixing system was *‘‘a long 
way off.” 

EDITOR & PUBLISHER for March 8, 1980 


formerly the Imperial Hotel,’’ he said. 
““We always kept our doors open.”’ 

Describing the Ghodss as ‘‘a no frills 
place,’’ Worthy said the militants told 
him ‘‘they had gotten pledges from mer- 
chants and other sources’’ to pay their 
bills and the delegation’s. 

Worthy remarked that he often wit- 
nessed the militants at prayer and at 
work on their studies and has concluded 
“They are students. I have no doubt 

. . They are purist revolutionaries, and 
they don’t trust many people in the gov- 
ernment.” 

Worthy added that the militants told 
him that when they seized the U.S. Em- 
bassy on November 4, they had planned 
to hold the building for only three days 
“‘to dramatize the danger to Iran by the 
presence of the Shah in the U.S. They 
saw the Shah’s being in New York as 
part of a scheme to return him to 
power.” 

The militants also confided to Worthy 
that they expected to find “‘only about 15 
people”’ in the embassy. “‘They were as- 
tounded to discover so many people,”’ he 
said. *‘The reaction of the Iranian people 
was so strong, they’ve been there (in the 
embassy) ever since.”’ 

Worthy reported the militants ‘‘are 
confident’ the U.S. is not going to inter- 
vene in Iran and ‘‘throw the Middle East 
in political turmoil,’’ but he commented 
that ‘“‘they don’t have a clear idea how 
things will be resolved.” 

One militant told him, Worthy ob- 
served, ‘‘It looks like we’re going to be 
at the Embassy forever.” 

The militants still believe their actions 
will result in the return of the Shah, 
Worthy continued, explaining, “‘The 
students perceive Carter as creating an 
option for extradition by sending the 
Shah to Panama which they see as a U.S. 
client state that does what the president 
tells it to do. They speculate that as the 
election gets closer, the more panicky 
Carter will become as he loses support 
for not freeing the hostages and he will 
order Panama to extradite the Shah.” 

Worthy believes he gained admittance 
to Iran ‘‘in part’’ because of his reputa- 
tion for ‘‘credibility’’ earned from many 
years of reporting on Third World Coun- 
tries and from his December columns in 
the Afro-American which “‘tried to ex- 
plain what lay behind the embassy 
takeover.” 

In late 1956 and early 1957 Worthy 
went on a 6 week assignment for the 
Afro-American to the Peoples Republic 
of China in defiance of the United States 
State Department’s ban on travel there. 
The State department revoked the corre- 
spondent’s passport when he returned, 


and the Supreme Court refused to review 
his case. 

“It took me 11 years (1968) to get my 
passport back,’ Worthy noted, ‘‘be- 
cause I refused to sign a pledge not to go 
to forbidden countries.’ He claimed his 
reporting from China angered the 
Eisenhower Administration because it 
“‘demolished the myth’? that Chiang 
Kai-shek would reconquer the country 
‘“‘with the help of the masses supposedly 
groaning under Mao’s tyranny.”’ 

Not having a passport failed to keep 
Worthy from journeying to another for- 
bidden country in the summer of 1961. 
With a ticket to Mexico in hand ‘*where 
you don’t need a passport,’ Worthy 
boarded a Spanish freighter in New York 
City and disembarked in Havana, Cuba. 


“‘T was prosecuted in 1962 for not car- 
rying a valid passport when I returned,” 
he stated. 

The Sth United States Circuit Court 
reversed Worthy’s conviction when it 
declared unconstitutional the section of 
the McCarran Act under which he had 
been indicted. 

The Afro-American ran Worthy’s dis- 
patches from Tehran in its February 16, 
February 23, and March | national edi- 
tions. 


Disguised in the garb of a Pathan 
tribesmen, the Philadelphia Inquirer's 
Richard Ben Cramer and Salvatore Vit- 
ale, an Italian freelance photographer, 
got past a Pakistani border checkpoint 
into Afghanistan and spent eight days 
with guerrilla bands in the resistance 
movement against the Soviet invasion. 

Afghanistan has been closed to Ameri- 
can journalists since January 18. 

The two men travelled from village to 
village to meet with resistance leaders 
and cover how the guerrilla war against 
the Soviets was progressing. They told 
how the Afghanis armed mostly with sin- 
gle shot rifles, axes, and their faith in 
Islam were determined to drive the inva- 
sion forces from their country. 

Cramer, who is based in London, met 
Vitale by chance when they took the 
same flight from Rome to Karachi. 
Realizing they were both after the same 
story, they decided to team up to get it. 

In Peshawar, Pakistan, they found a 
group of Pathan tribesmen willing to take 
them into Afghanistan, but their first at- 
tempt to cross the border failed. Pakis- 
tani border guards discovered Cramer 
and Vitale hiding in the back of a truck 
and took the two back to Peshawar. 

Taking a different route, their second 
try to cross the border succeeded. 
Cramer and Vitale trekked by foot over a 
remote mountain pass and followed their 
guerrilla escorts into the back country of 
Afghanistan. 

Cramer’s stories on the Afghani guer- 
rillas, accompanied by Vitale’s photo- 
graphs, ran as a series in the Inquirer 
from January 28 to February 20. 
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Online classified system 
uses common data base 


Charleston (W. Va.) Gazette, Daily 
Mail and Sunday Gazette-Mail have 
been online with a computerized clas- 
sified advertising operation that utilizes a 
common data base and large main-frame 
computers to run the in-house developed 
system. 

The classified system provides for 
computerized processing of ads from ini- 
tial entry through the preparation of bills. 
As a result, the newspapers have been 
able to significantly reduce the cost of 
processing classified ads, improve ser- 
vice to advertisers and increase billing 
accuracy. The system has also facilitated 
telephone call-back and promotional sol- 
icitations and has otherwise helped 
newspaper personnel increase advertis- 
ing volume. 

‘““‘What we can do with our system,”’ 
said Charles M. Avampato, vice presi- 
dent/finance of Charleston Newspapers, 
“is anything any other system can do. 
And more. 


““We’ve seen many fine packages tai- 
lored for classified advertising. But our 
system provides more flexibility. It is 
maintained by our own data processing 
people with dialogue from the users in 
the classified and composition ends. We 
are able to change—and we have 
changed many things—to meet new in- 
novations in billing, composition, what- 
ever. We’re not locked into something 
that requires outside forces to change.”’ 


“It has helped us enormously,”’ said 
Wanda Ford, classified supervisor. “*‘Our 
classified volume is increasing monthly. 
But the biggest savings is in time. Our ad 
people can take three or four times as 
many ads in the same time it used to take 
to get one. And that frees everyone to 
make telephone solicitations for special 
sections.” 


To enter an ad, an advertising rep- 
resentative keys in the appropriate con- 
tract number if the ad is for a contract 
advertiser or a telephone number if the 
advertiser is a transient customer. The 
terminal entry information is sent to an 
IBM System 370/148 computer. The 
computer locates the advertiser informa- 
tion in the disk files and then displays the 
proper screen for the ad taker. If the 
advertiser is a previous customer, the 
name, address and telephone number is 
displayed. 

The ad representative, using a VDT, 
enters the ad copy on the screen, includ- 
ing any special composition instructions 
that may be required. Personnel have 
developed a variety of user formats 
which contain a customized series of re- 
petitively used composition commands 
or heading and footing copy that is re- 
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petitive in specific contract ads. No 
composition commands are necessary in 
regular transient or simple contract ads. 
The computer system defaults to the 
standard classified format used by the 
newspapers. 

The ad taker then enters the informa- 
tion needed to indicate the ad classifica- 
tion and to specify when the ad is to run. 
Any special fees, such as picture making 
or box charges, are also entered. 

Next the ad representative generally 
reads the ad copy back to the advertiser 
and, when desired, calls a hyphenated 
and justified version of the ad to the 
screen for review. After double checking 
the billing and scheduling data, the ad 
representative depresses the ‘‘compose”’ 
key. 

The ad is stored on the ad data base 
and is also passed to the composition 
system, an IBM _ product called 
Printext/Classified. The software pack- 
age sorts the ad alphabetically by class 
and run dates. The ad is also transmitted 
to the photocomposer for preparation of 
a proof. 

The proofs are periodically delivered 
to the classified ad department where ad 
representatives review the copy. If any 
errors are discovered, the ad is quickly 
called back to the screen, corrected and 
sent again into the ad data base and the 
Printext system where the original ad is 
updated. 

At deadline time (it used to be 4:30, 
Ford said, but ‘‘now we go right up to 5 
o’clock and sometimes a little after’’), 
the Printext/Classified ad data base is 
ready for dumping. Upon receiving the 
dump command, the System/370 trans- 
mits the composed and sequenced ads to 
be run that day, along with the necessary 
classification headings, to an IBM 
System/7 computer. The copy is then fed 
directly to the photocomposer and gal- 
leys are produced for paste-up. 

““Classified used to be set by Linotype 
over the entire day,’’ said Terry Marc- 
hal, data processing user liaison. “‘Then 
we went to perforators and paper tape 
and the whole composition process— 
from typesetting to taped output—took 
about half a day. It was reduced to a 
couple hours when the company went to 
cold type and several tape-reading 
photocomposers. But when we added 
the AutoLogic APS-5 photocomposer 
last year, and linked it directly with Prin- 
text, the paper tape was eliminated. 
When we call for a classified dump now, 
it takes about 15 minutes to get it all in 
type.” 

Everything done in the classified com- 
puter system is recorded, either in the 


Printext programs, in the ‘‘front-end”’ 
system or in a combination of both. 


The stored data provide a wealth of 
information on classified advertising. In 
addition to computerized calculating and 
printing of bills, about two dozen daily or 
periodic reports are issued, including the 
following reports: billing register—for 
reference and audit purposes, detailing 
each bill printed; ads-to-be-billed—one 
printed line for each ad providing the 
information to be posted on the monthly 
contract bills by the accounting depart- 
ment; contract ads detail—providing 
further information on each contract 
charge, for reference purposes; expiring 
ads—each for a ad taker receives a per- 
sonal report, listing all that person’s ads 
that are running for the last time. The 
report includes the name of the cus- 
tomer, the telephone number (including a 
work phone number if applicable), the ad 
classification and the first few characters 
of the text. Ad takers use this report to 
recall transient customers to solicit rein- 
sertions; contract status—listing all con- 
tracts by ad representative, the number 
of ads each customer has and a warning 
when a contract customer has ‘‘no ad”’ 
scheduled for the next day. (contracts 
call for at least three lines of advertising 
every day); ad change report—prepared 
daily for the previous day’s work, lists all 
changes made to existing ads. The report 
not only shows what was done to the ad, 
but indicates what ad representative 
made the change; classified log—printed 
throughout the day on a hard-copy ter- 
minal in the classified department as 
each ad is processed through the Printext 
system. In addition to list the time and 
the date of every ad processed, the 
printer notes composition or scheduling 
errors that may have been flagged by the 
system; daily contract and transient lin- 
age—summarizes the number of ads and 
lines provided by each ad representative; 
daily outside sales—summarizes the 
number of ads and lines provided by 
each outside sales representative and is 
used to compute commissions; ads and 
linage statistics—summarizes_ the 
number of ads, the number of lines, and 
the billing charges for each billing cate- 
gory; daily classified file—iists all ads in 
the classified data base, for reference 
purposes. The report is in sequence by 
classification and contains one summary 
line for each ad; ads not billed—lists ads 
have expired but were not billed. The 
report doesn’t include ads that, for 
example, were killed before they started 
or ran one time and were adjusted one 
day. But the report does list any ad that 


failed to be billed because of error (hu- 
man or computer). Special computer 
forms are provided to produce billing of 
such ads; classified column estimate—an 
advance reading of the classified data 
base and a listing of the length of the 
classified section, day-by-day, in column 
(Continued on page 28) 
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An unusual offer to newspaper members 
of the Associated Press 


as 


10’ DISH EARTH SIATION 
WORTH 510,000 FULLY EQUIPPED 


That’s right. If you’re an 
AP member using highspeed 
service, we'll install a 10’ re- 
ceiving dish on your site. All 
you have to do is prepare a 
place for it. If your location has 
clear line of sight to the satellite 
arc you're all right. Your only 
cost is to prepare the site. Prep- 
aration costs can vary widely 
depending upon location. 

The Associated Press is 
putting up a 400-terminal satel- 
lite network in an effort to con- 
trol costs and expand the scope 
of services. Satellite transmis- 
sion will go a long way toward 
negating AT &T’s charges. Be- 
yond the future savings there 
are several clear advantages to 
you. Reception quality will be 


smoother and better. You will 
be unaffected by local phone 
company problems. You'll have 
greater varieties of highspeed 
services than are now available 
via wired transmission. And, the 
industry’s project for national 
advertising delivery by satellite 
is compatible with this system. 
Current plans call for only 
one dish per market, and there 
are real advantages to the 
member with the dish. We urge 
you to act immediately to take 
advantage of this unusual offer. 
Remember, the dish and its in- 
stallation are free. The system 
goes on-line this spring. It will 
take time to get you hooked up, 
so if you're interested act now. 


Ap Associated Press 


Reporting the World 


Response to our of fer 
has been good. The 
following newspapers 
have already signed up: 
Albany, N.Y., Times-Union and Knickerbocker 
News + Albuquerque Journal and Tribune + 
Alton. Ill.. Evening Telegraph + Adanta 
Consutution and Journal + Baltimore Sun + 
Bridgeport, Conn., Telegram & Sunday Post + 
Buffalo Evening News + Champaign, Ill. 
News-Gazette + Chicago Tribune + Cincinnati 
Enquirer + Columbus Evening Dispatch and 
Sunday Dispatch + Corvallis, Ore., 
Gazette-Times + Dayton Daily News + Des 
Moines Register + El Paso Times + Findlay, 
Ohio, Courier + Fresno Bee + Grand Island, 
Neb., Independent + Hartford Courant + 
Hastings, Neb., Tribune + Hayward, Calif., 
Review - High Point, N.C., Enterprise - 
Houston Post + Indianapolis Star and News - 
Kansas City Star + Las Vegas Review-Journal - 
Lincoln, Neb., Journal and Star + Louisville 
Courier-Journal + Miami Herald + Milwaukee 
Journal + New Britain, Conn., Herald - New 
Haven Register and Journal-Courier « Norfolk 
Ledger-Star and Virginian Pilot + Oklahoma 
City Oklahoman and Times + Omaha World- 
Herald - Orlando Sentinel-Star + Palo Alto, 
Calif., Peninsula Times Tribune + Arizona, 


Republic and Phoenix Gazette «Richmond News- 


Leader and Times Dispatch + Sacramento 

Bee + San Antonio Express and News + San 
Diego Union-Tribune + San Francisco 
Examiner and Chronicle + San Jose Mercury 
and News + Santa Ana, Calif., The Register - 
Seattle Times + Tulsa Tribune and Tulsa World - 
Walnut Creek. Contra Costa Times + 

Waukegan, Ill., News-Sun + Watertown, N.Y., 
Daily Times + Youngstown, Ohio, Vindicator - 
Yuma, Ariz., Daily Sun 


Joint operation 
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ures, however, the ABC sent auditors to 
the News-Free Press for two weeks to 
check out McDonald’s latest claims. 

ABC auditors conducted an exhaus- 
tive audit of the circulations of both Mc- 
Donald’s News-Free Press and the Chat- 
tanooga Times in October. 

That audit showed that the News-Free 
Press overestimated its daily, Saturday 
and Sunday circulation (in its Publisher’s 
statement) by more than 11% each for 
the period ending September 30, 1979. 

The audit also showed that the Times 
overestimated its circulation, but by a 
smaller percentage. 

McDonald had claimed a daily circula- 
tion of 65,523, a Saturday circulation of 
63,013 and a Sunday circulation of 
80,059. The ABC auditors said circula- 
tion was actually 58,632 daily, 56,599 
Saturday and 70,915 Sunday. 

McDonald contended at the time that 
he had the higher circulation, but that 
ABC auditors did not accept his methods 
of keeping records. 

‘‘News-Free Press records for vending 
rack sales and returns of unsold papers 
were kept and reported just as they had 
been accepted for all previous years,” 
McDonald said. *‘These records did not 
meet the requirements of this year’s 


ABC auditors. Consequently, our Pub- 
lisher’s Statement as submitted was re- 
duced because our records were not ac- 
cepted and we were not given credit for 
many thousands of papers actually 
sold.”’ 

McDonald said when he issued his 
interim statement for the three months 
ending December 31, the ABC told him it 
would not publish it unless their auditors 
checked the figures since McDonald’s 
figures were considerably higher than the 
ABC September audit. 

McDonald said the ABC auditors “‘ac- 
cepted it (the Publisher’s Statement) for 
printing without taking a single copy 
off.” 

The News-Free Press circulation 
statement was issued by the ABC on 
February 18, according to Chuck Ben- 
nett of ABC. 

Bennett would not comment on 
whether ABC auditors had gone to Chat- 
tanooga to verify McDonald’s figures. 
He said it was up to McDonald to dis- 
close that information if he so desired. 


Ass’t sales directors 


Frank Hutchinson, Garland, Texas, 
and Joe Moore, Beloit, Wisconsin, were 
promoted to assistant sales directors of 
Berkley-Small, Inc. They will be respon- 
sible to Charles Willisson, vicepresident 
and sales director, and will continue to 
service their own territories while handl- 
ing their management assignments. 


Election of editor 
at a standstill 


The 180 journalists on Le Monde in 
Paris, France have still to choose their 
next editor-in-chief despite nearly two 
days of meetings and three votes. The 
choice of the new editor (to take over the 
job at the end of 1982) has now been put 
off to a further meeting to be held within 
the next three months. 

About 40% of the shares of Le Monde 
are owned by the editorial staff through- 
out its own society and gives them the 
largest block vote in the company. Other 
shareholders have given them the night to 
choose their own editor-in-chief on con- 
dition that any one entrant in the race 
could win 60% of the journalists’ votes. 

This is the first time the staff will elect 
their editor. Le Monde is, without doubt, 
the most important newspaper in France 
today. It has a circulation of 437,815 and 
a claimed readership of 1.5 million. 

There are four candidates for the 
editorship, all with a background from 
the foreign side of the newspaper. They 
are Andre Fontaine, present editor; 
Jacques Decornoy, his deputy; Claude 
Julien, editor of the paper’s diplomatic 
supplement and Jacques Amalric, 
foreign editor. All have been stopped 
from writing in the paper for the last four 
months so as to minimize their elec- 
tioneering activities. 


When the 
legal drinking do 
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age goes 
down, 


It's a question a lot of 
people have been arguing. 
And State Farm's Insurance 
Backgrounder on the sub- 
ject presents the evidence 
on both sides. 

Other Backgrounders 
take objective looks at top- 
ics like ‘The 55 MPH Speed 
Limit: Lifesaver or Nui- 
sance?" and “Air Bags, 
Needed or Not?” They're 
part of the information 
service available to news- 
people from State Farm. 


accidents 
go up? 


Write or call (309-662- 
2625) if you have an interest 
in these topics or questions 
about others. 


Media Information Service 

Public Relations Department 

State Farm Insurance Companies 
One State Farm Plaza 

Bloomington, IL 61701 STATE FARM 
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The Market Guide that’s loaded with 
FACTS YOU NEED for planning your marketing 
and promotion programs: 


The New 1980 Edition of 
Editor & Publisher 


= 
Published 
the wage gen § PUbsahe inthe ren 
(ndlry Yor more then Soyean 
= 


¢ Essential facts on 1500 U.S. and Canadian newspaper 
markets...data on 14 vital factors. 


Current data on 
more than 1509 


¢ 1980 estimates of population, income, retail sales for Nag 
3,100 counties, 1,500 daily newspaper cities. 


...featuring 1980 RETAIL SALES ESTIMATES based BC one 
on the newly-rel i sine 
data on U.S. counties and newspaper MARKET GUIDE brings you up-to-date 


markets from the 1977 U.S. Census of data for 1,500 newspaper markets 


Retail Trade. ..the newest sales data : 
available in five years (since the 1972 on these 14 key factors: 
* Locations 


TRINIDAD, COLO. 
county, E8P Ma 
pee cas (trot) 


p C3 
Census data released in 1974). 


E&P provides 1980 sales data on nine 
retail sales classification based on the ‘77 


yon: Las Animas 
1 aseat South-central 
7 TRANSPORTATION Railroads — 
Caw (trot) 


¢ Principal 


¢ Transportation industries 
woot right aries ynound; conimenta ¢ Households ° Climate 
Census data, providing you with the latest ie PULION 9.901; Loc, Est. 9.794 ° Banks and Bank ° Tap Water 
possible benchmark for updating and Corp ty 9.90179). 10 000 
ad F GZ ABC. (70) 0.2543) (79) 5.800 
adjusting sales estimates. or ABC: (10) 


deposits 
¢ Electric Meters 
¢ Passenger auto 
registrations 


PLUS: 


Tables of 1980 estimates on population, income, 
households, farm income in 9 categories for 

all states and provinces in all U.S. counties and 
cities where daily newspapers are published. 

List of standard U.S. Statistical Metropolitan areas. 
Complete directory of national newspaper 
representatives with personnel. 

Exclusive Market Guide maps showing location 
of all U.S. and Canadian daily newspaper cities. 


* Shopping Centers 

¢ Retail outlets 

¢« Newspaper 
circulation 


Hi 613 

Loc. Est. 16,61 
70 Cen, 19,744) 

fy 8 R1z-ABC: (70) 5: 


INFORMATION LIKE THIS 
is at your fingertips in the 
1980 EDITOR & PUBLISHER 
MARKET GUIDE 

For over 50 years. marketing executives have 
depended on the EDITOR & PUBLISHER 
MARKET GUIDE because it is the only single 


source of information on 14 key factors for 
making marketing decisions. 


The new 1980 edition brings you up-to-date 
facts you need for: 


B45; (79)2 100 500 
084; (79) 5. 
10) oe $30,623,275 


3.Commercial. Dep 


s | 
($160) 
orci Industival Pay 


¢ Market planning and selection 

¢ Planning advertising programs 

* Setting sales quotas 

¢ Selecting chain store locations 

¢ Planning merchandising programs 

¢ Selecting plant and warehouse locations 


MORE USEFUL MARKET DATA THAN YOU’LL FIND 
IN ANY OTHER SINGLE MARKETING SOURCE! 


Market Guide Department 
EDITOR & PUBLISHER 


ON 
LOUISIANA Po 575 Lexington Avenue, New York, NY 10022 
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Newspeople in the news 


Frank GraHam, 31, previously news 
director at WREX-tv in Rockford, IIl., 
was named assistant managing editor/ 
news of the Rockford (Ill.) Register Star. 

Jo Mancuso, a copy editor and reporter 
at the Oregon Journal in Portland, has 
joined the San Francisco Examiner desk. 

Cuares A. SHOUMAKER, 40, vicepresi- 
dent, assistant counsel and director, 
minority affairs of Combined Communi- 
cations Corp. in Phoenix, was named re- 
gional director/human resources for 
Gannett Co. Inc. He will continue to op- 
erate from offices in Phoenix. 

Lewis Linvincston, a former 
businessman, who worked for the Or- 
lando (Fla.) Sentinel and Daytona Beach 
(Fla.) News-Journal before joining the 
Florida Times Union in 1978 as a busi- 
ness news reporter and columnist, was 
named business editor of the Jackson- 
ville (Fla.) Journal. 

D. Jack OLeson, ad representative for 
the Gillette (Wyo.) News-Record, was 
appointed circulation manager, succeed- 
ing NANNeETTE Benson, who replaced Ole- 
son on the ad staff. 


“The person 

you describe 
is the person 
we'll deliver” 
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Tom Epwarps, associate editor of The 
Blue Sheet (Washington, D.C.), a health 
research weekly, was named health wri- 
ter for the Fort Lauderdale (Fla.) Sun- 
Sentinel. 

Louis M. Garcia, Jr, 46, South Ameri- 
can general news pictures editor for 
United Press International in Buenos 
Aires Argentina, since 1978, was ap- 
pointed Latin American general news 
pictures editor for UPI and will be based 
in Mexico City, Mex. 

Jim Fuquay has joined the staff of the 
Fort Worth (Tex.) Star-Telegram as a 
business reporter. He came from the 
Journal of Petroleum Technology where 
he was assistant editor-news and fea- 
tures. 


Wilson 


Jackson 


Katuy WarsELow, editorial page copy 
editor and general assignment reporter 
for the Detroit (Mich.) Free Press and 
currently senior editor at the Monthly 
Detroit, is rejoining the Free Press as 
assistant editor of the business section. 
Monte TRAMER, a reporter for Baltimore 
(Md.) Sun and former reporter for the 
Indianapolis (Ind.) Star, is joining the 
Detroit Free Press as a business report- 
er. RutH Seymour, an intern from 
Michigan State University at the Chris- 
tian Science Monitor, has joined The 
Way We Live section of the Free Press 
as a reporter. Birt R. Diem, co-owner of 
the Gladstone (Mich.) Delta Reporter 
has joined the Free Press as an assistant 
city editor. 

* * * 

Cuarces BernarpD, UPI’s South Asia 
manager based in Singapore, was ap- 
pointed administrative assistant to 
RicHarp A. LitFIN, vicepresident for 
UPI’s Western Zone. 
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Ray 


WHEN GRANTLAND RICE’S old grey fedora hat was discovered recently 
among the former sportswriter’s memorabilia given to Vanderbilt University in 
Nashville, Tenn., four Grantland Rice scholars tried it on for size. 

Rice, one of the most widely read national sports columnists, died in 1954. He 


was a graduate of Vanderbilt in 1901. 


Students, from left, are Michael K. Jackson, Edward O. Wilson, Charles Euchner 


and Kenneth C. Ray. 


At Rice’s death, the Thoroughbred Racing Associations of the U.S. established a 
4-year scholarship to be given yearly in his name to an entering freshman with 


sportswriting talent. 


The award is now $5,000 for each academic year and 74 applicants from 30 


states applied this year. 


At the editor's suggestion, the school’s Vanderbilt Gazette photographed the 
wearers of the famous hat. The majority of scholars go on to compete for careers in 
journalism. 
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APPOINTED—Larry Kramer, 29, was 
appointed managing editor of the 
Trenton (N.J.) Times. For the past 
month, Kramer has been on leave from 
the Washington (D.C.) Post and on 
special assignment for the Times. 
DONALD E. LIPPINCOTT, 53, deputy 
editor, Times, was named associate 
editor and will coordinate the Time’s 
conversion to a new electronic editing 
system in addition to administering 

the editorial, or “opinion,” section. 


Mike SHANNON, city editor of the Daily 
Oklahoman in Oklahoma City, Okla., 
was promoted to executive news editor. 
He is succeeded by Ranpy A. Sptain- 
GARD, an assistant city editor. 

Dick Beppow, circulation manager of 
the Fort Myers (Fla.) News-Press was 
named circulation director of Clarksville , 
(Tenn.) Leaf-Chronicle. 

David BaiLey, 32, special projects re- 
porter for Cocoa (Fla.) Today, was 
named aerospace editor for the newspa- 
per succeeding Dick BAumBacH who was 
appointed a director of public affairs for 
Tennessee. 

Pot_y Lowman, publisher of the North 
Myrtle Beach (S.C.) Times, was named 
first woman president of the South 
Carolina State Press Association. Origi- 
nally appointed women’s division presi- 
dent, the division was then abolished. 

Frank S. Swertiow, tv critic for the 
Chicago Sun-Times and its syndicate, is 
rejoining TV Guide as a writer in its West 
Coast editorial bureau in Los Angeles, 
Calif. 

SaLem SmitH, project manager, New 
York Times, was named assistant man- 
ager of media/marketing research ser- 
vices. 
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Bop SEWELL, was named general ad- 
vertising manager for the Tacoma 
(Wash.) News Tribune. He replaces AL 
STEPHENSON, Who was promoted to ad- 
vertising director succeeding BILL 
Haicu. Haigh is now marketing director. 

* * * 

Jack E. Bupp, managing editor of the 
Times Recorder in Zanesville, Ohio, has 
been named managing editor of the Tem- 
ple (Tex.) Daily Telegram. 

ARTHUR T. GorMLey, Jr., vicepresident 
for production and labor relations since 
1965, for the Norfolk (Va.) Virginian- 
Pilot and The Ledger-Star, was ap- 
pointed vicepresident and production 
manager. FRANK DeGnan, director plan- 
ning and construction, Virginia Beach 
plant, was named plant manager. ALAN 
GALUMBECK, production manager, was 
appointed director of new technologies. 
The newspapers are a division of 
Norfolk-based Landmark Communica- 
tions, Inc. 

Ray KoupaL, vicepresident and con- 
troller, Morristown (N.J.) Daily Record 
Inc., was promoted to executive vice- 
president/director of operations. Joe 
Gioioso, formerly director of budgets, 
New York Daily News, was named con- 
troller. Mapison Monroe Myers has 
joined the Daily Record as vicepresident 
of corporate development. 


Trademark, See textured vegetable protein: 
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NAMED—Christine Wagner, account 
executive for a Sacramento (Calif.) 
based advertising agency, has been 
named co-op coordinator for the newly 
created Co-op advertising department 

of the Sacramento Union. 


Bitt Hustep, city editor of the Arkan- 
sas Democrat in Little Rock, Ark., has 
been named assistant managing editor 
for news, and Garry HorrMann, assistant 
city editor, has been named to the 
editor’s spot. 


1. trivial, 


a nu- 


tritious meat SUDSEIbUte. made from soy beans. 
i Dees d py 


RANDOM HOUSE, 


you flatterer you. 


You put our TVP* trademark in 


your new College Dictionary.We're 


proud to be in such distin- 
guished company. 

Just as we're proud Archer 
Daniels Midland has grown to be 
a broad based, $2 billion agri- 
industry processor responding to 
the worldwide demand for nutri- 
tional, yet economical, food 
ingredients. 


ADM 


Only a decade ago, we intro- 
duced the idea of extending 
meats with structured soy protein. 
Now TVP* is almost synon- 
ymous with textured vegetable 
protein. 

Almost too synonymous. We'd 
like to remind everyone that 
while there are many textured 
vegetable proteins, there is only 
one TVP® brand. Please 
don’t use our trademark as a 
generic term or an abbreviation. 


ARCHER DANIELS MIDLAND COMPANY 
World Headquarters—Decatur, Illinois 62525 
Telephone 217-424-5422 Telex 250121 


Where the people who feed the world buy their groceries. 


Rockwell International is more 
than a builder of 


America’s Space Shuttle. 


Much more. 
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Designed for 
55 separate firings. 
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aluminum wheels, 
mechanical devices, 


hates 
{ 


castings, steel wheel 
covers and other 
«<j Components for trucks, 


trailers, buses, vans 


and passenger cars. 

In this age of 
rising costs, Rockwell is 
creating products that 
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If you think of Rockwell 
International as a company that 
makes spaceships, you have good 
reason. We are prime contractor to 
NASA for Space Shuttle orbiters and 
their main engines, and for integration 
of the entire Shuttle system and 
selected payloads. The Rockwell-built 
orbiter is the world’s first reusable 
spaceship, capable of at least one 
hundred missions into space and 
back. It will launch like a rocket, haul 
like a truck, work like a Space station, 
then return to Earth and land like a 
glider. But aerospace is only part of 
the Rockwell story. 

Rockwell International is a 
major multi-industry company, 
applying advanced technology to a 
wide range of products — in 
automotive, aerospace, electronics 
and general industries. Following are 
some examples of our balanced 
diversification. 


Aerospace. 


(Sales, fiscal 1979: $1.6 billion.) 


Rockwell aerospace involvement 
extends well beyond the Space Shuttle. 
Our rocket engines have been used to 
launch over two-thirds of all U.S.- 
manned space flights and satellites, and 


we're building the Navstar satellites that 


are bringing totally new standards of ff 
accuracy to world navigation. 
For general aviation, gf {it 
we build Sabreliner® ii Le 
business jets and Jetprop al] 
Commander® 840 and 980 


a long, proud history as a designer 
and builder of military aircraft. 


Automotive. 


(Sales, fiscal 1979: $1.8 billion.) 


One-half of the highway tandem 
tractors in North America are equipped 
with Rockwell axles — and more than 
half of the heavy-duty trucks stop with 
Rockwell brakes. We’re also a major 
supplier of drivelines, steel and styled 


can help trucks and cars perform better. 
We've developed an electronic instru- 
mentation system called Tripmaster™ 
which can provide truck fleet operators 
with data that can improve vehicle 
utilization and operating 


Tripmaster helps a 
truck live longer —and a 
fleet operator manage 

his business 
better. 


efficiency. Some of our components that 
can help cut a trucker’s fuel consumption 
and increase payloads include a new 
aluminum front axle beam, Taper-Leaf® 
springs and Stopmaster® brakes. 


Rocket engine 
power equivalent to 

the output of 

23 Hoover Dams. 


Electronics. 


(Sales, fiscal 1979: $1.5 billion.) 


We're one of the world’s 
leading suppliers of avionics — 
communications, navigation 
and flight control 
equipment — for air 
transport, 


mre. : 


pee 
Nike 
> ro 


SOEs 


1 ee ee ee gS 
BRRBer ui, 
“Sea general 
aviation and government aircraft. We 
also make microelectronic systems 
and devices and missile guidance 
and control systems. And 
we manufacture and install 
telecommunications 
systems for businesses and 
governments worldwide. 
One of Rockwell's 
latest electronic achievements 


is the production of bubble r 
domain memories. We mgt 
developed and market (i 

a device measuring about two-fifths of 
an inch square that can store up to 
256,000 bits of information. It has no 
moving parts and its 

memory is not eae Aten 
erased when 3 
power Is 


turned 
off. 


Our 
quarter-million-bit 
bubble memory device. 


Rockwell was 
the first company 
in the world to produce a 
256,000-bit memory for 
commercial applications. 


Mechanical mass storage computer 
memories can now be replaced by 
smaller, faster, more reliable, more 
energy-efficient systems. 
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General Industries. 


(Sales, fiscal 1979: $1.2 billion.) 


Most of America’s major daily 
newspapers are printed on our Goss 
presses. We also make textile equipment, 
industrial sewing machines, power tools, 
water and gas meters 
and other products 
for utilities. 
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Everyday, hundreds 
* of millions of cubic feet of gas flow 
through the Rockwell Hypresphere 
ball valves on this production Pipe, fies 

in the Gulf of Mexico. 


In addition, our extensive 
technology is being applied to the 
world’s growing need for alternate 
sources of energy. We’re involved in 
projects for nuclear energy, coal 
gasification, flue gas desulfurization, and 
solar, wind and geothermal power. 
We also manufacture valves — 
plug, pipeline ball, gate, globe, 
angle and check valves for 
America’s power needs. Our 
Flow Control Division is one 
of the world’s leading 

suppliers of high- 
technology valving for 
U.S. and international 
energy markets. Rockwell 
g valves are used in oil and 
sf gas production, transmission 
and processing; natural gas 
distribution pipelines; synthetic fuel 
processing plants; electric power plants; 
shipboard power plants; and in many 
other energy-related markets. 
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Earnings per share 


Earnings up in’79 
4th consecutive year. 


Rockwell International's total 
sales for fiscal 1979 were $6.2 billion, 
up 16 percent over $5.3 billion in the 
prior year. Net income totaled $261.1 
million, or $7.33 per share, an 
increase of 48 percent over 1978 net 
income of $176.6 million, or $5.02 
per share. Return on average equity 
has increased to 18 percent, which 
is a Substantial improvement over 


“1975 1976 


1978 
the previous year and nearly twice 
that of 1975. This should place the 
company among the top one-third of 
the 100 largest companies in the 
1979 FORTUNE 500 Directory. 


1977 1979 


For more of the Rockwell 
story, or if you’re interested in an 
Engineering career with us, please 
write: Rockwell International, 
Dept. 815EP-23, 600 Grant Street, 
Pittsburgh, PA 15219. 


a 


... where science gets down to business 


Rockwell 
International 


Automotive /Aerospace 
Electronics/General Industries 


Some questions about 
Abscam investigation 


By Sen. David Pryor, 
Democrat-Arkansas 


Is the Justice Department out of con- 
trol? 

This is the story. 

Why are these mountains of classified 
information being spewed out to the right 
papers or the right people at just the right 
time? 

Who is doing it? 

How is it being done? 

But the gravest of all questions: Why 
is it being done? 

Why doesn’t the press report this 
story? If we ever needed in this country 
another Woodward and Bernstein to 
come to the surface, that time is now. 

The pre-trial, pre-grand jury stories 
are not only at this moment unexplain- 
able, they’re also inexcusable. 

Not only do these leaks have a devas- 
tating effect upon the individuals who 
may never be officially charged with a 
crime or not even subject to a criminal 
investigation, but this practice also 
serves as allowing some individuals who 
may have actually committed a crime to 
go scot-free because of a technicality. 

In this specific area I think that the 
press must find there is a higher degree 
of responsibility. 

In Watergate the press investigated 
and reported. In Abscam the press is not 
engaged in the traditional investigative 
role but merely is taking a handout from 
some unnamed person or persons for 
some bizarre reason. Now we must 
know that reason. 

If the Justice Department is in fact 
embarrassed by this situation, it should 
be—because justice has perpetrated an 
injustice. 

If there’s any silver lining in this very 
sordid episode, it is that these conditions 
always have a way in our system of 
bringing about a great outflowing of 
self-evaluation and personal scrutiny. 

The Washington Post and New York 
Times have recently engaged in a great 
deal of self-analysis and self-evaluation. 
They are asking, ‘“‘Have we done the 
right thing?” 

The Congress, of which I am a part, is 
now launching its own self-evaluation 
program to see what it can do to clean up 
its act. We need that. 

The Justice Department is attempting 
to revamp and challenge itself to prevent 
future humiliation of this nature. 

But I fear the approach the Depart- 
ment is taking at the outset of its self- 


(Excerpts from a speech by Sen. Pryor 
who is a member Senate Ethics Committee 
presented to the Arkansas Press Associa- 
tion on February 23.) 
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analysis. For example, just last week the 
Department hired a man named Blu- 
menthal to head up the investigation of 
the Abscam affair. 

I’m sure Mr. Blumenthal is a fine man. 
He’s bound to be a brilliant lawyer. His 
credentials, as far as I know, are impec- 
cable. 

But you know one of the first things he 
said was that he may have to subpoena 
the records and the notes of the reporters 
in the Abscam case. 

Here is my response to that: Baloney! 

The press did not cause or create the 
so-called‘‘leaks’’. Someone, for some 
bizarre reason, in the bowels of the Jus- 
tice Department did. 

That is where the information was 
gathered and that is where the premature 
stories came from. 

Those premature stories are today an- 
nihilating the most basic of all cor- 
nerstones in our judicial system—the 
presumption of innocence. 

If selfish or greedy men or women 
have sold their souls in the Congress for 
a few pieces of silver, that is one thing 
and we must deal with it. 

We will deal with it and we can survive 
that. 

But we cannot survive if we are willing 
on the spur of the moment, at any given 
whim, to demolish the very foundations 
of our system: freedom of the press, a 
government of laws and not of men, and 
due process under those laws. 

Freedom of the Press—I’m sad when I 
think of the possibility of unthinking 
media in Washington, New York, 
wherever, that may in itself unknowingly 
be a part of destroying the First Amend- 
ment if it allows itself to be used in the 
future! 

Do we simply discard sections and 
great portions of our Federal Constitu- 
tion and say that they are no longer use- 
ful and maybe not quite modern enough? 

Take the case of John White. He used 
to be Secretary of Agriculture of the 
state of Texas. I’ve known him for 10 
years. He’s now the Chairman of the 
Democratic National Committee. 

John White picked up the paper a few 
days ago while sitting in his living room 
and discovered for the past year he had 
been followed every day and every night 
by the Federal Bureau of Investigation. 

Evidently someone had called the 
Bureau and said you'd better watch that 
John White. 

Where are we going? 

What are we doing to ourselves? 

Where does it stop? 

Who is next? 

You know, there’s a strange sort of 
hunger in this country today. It’s a 


hunger that says we can’t be outdone by 
anyone else. The Post is not going to be 
outdone by the Times. NBC is not going 
to be outdone by ABC or CBS. Congress 
is not going to be outdone by the Justice 
Department. 

So we find ourselves today in some 
sort of a strange syndrome. Finally, it 
becomes almost cannibalistic until our 
frenzy produces a “‘shoot first, ask ques- 
tions later’? philosophy. 

Let me tell you about the case of Birch 
Bayh, the Senator from Indiana. 

To get into the act, the Wall Street 
Journal on Tuesday after the Abscam 
story broke on Saturday published on 
page 2 a story that implied Senator Birch 
Bayh was under investigation by the FBI 
because of an illegal loan that he had 
taken from either the Teamsters or 
Mobsters. 

The article said that Senator Bayh had 
taken out this loan and described in de- 
tail how he consummated this transac- 
tion. It reported the FBI was investigat- 
ing the incident. 

That was Tuesday. 

Tuesday night Senator Howell Heflin, 
chairman of the Senate Ethics Commit- 
tee, received a call from the Department 
of Justice. The Department told Senator 
Heflin that Senator Bayh was not under 
investigation and that it knew nothing 
about the accusation raised in the Wall 
Street Journal. The Department gave 
Senator Heflin the authority to advise 
the press of these facts. Senator Heflin 
did exactly that. 

Two days later buried in another arti- 
cle was the story that Senator Heflin said 
that Senator Bayh was not being investi- 
gated by the Federal Bureau of Investi- 
gation. 

In the meantime because of our instan- 
taneous media sophistication you can see 
what’s happening to Senator Bayh in his 
home state. (Hold up Indiana newspaper 
clippings) I could have brought several 
pounds of these. 

This one is an eight column headline 
‘‘Paper: Bayh took interest free loan.” 

‘‘Indiana Senator Birch Bayh accepted 
an interest free $100,000 loan from an 
insurance executive with close ties to the 
teamsters union and organized crime, 
The Wall Street Journal reported to- 
day.” 

Literally 100 newspapers in Indiana 
carried basically that same message even 
though hours after the original Journal 
story had been printed, Senator Bayh re- 
ceived total exoneration. 

Yet the suspicion has been created and 
a deep scar placed on Senator Bayh’s 
character. 

My next question is: Is there a loose 
cannon roaming the deck and where will 
it be pointing tomorrow? 

Has the orderly process of government 
been actually subverted? 

Is the press, yes or no, compounding 

(Continued on page 31) 
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AFTER FIRE HIT THE 
NEVADA APPEAL, THEY 
NEEDED A LOT MORE 
THAN SYMPATHY. 


On Wednesday, March 28, 1979, fire struck the Nevada Appeal, / 
destroying everything but the pressroom. 

Eight days later, the 115-year old Carson City daily was } 
publishing under its own power. Their comeback is a graphic 
example of the power of people working together. 

The morning after the fire, Appeal executives arranged 
to continue publication by temporarily utilizing company 
facilities in Las Vegas. Meanwhile, Chemco 
representative Paul Shirk and Appeal production jf 
manager Jack Gibson began searching the rubble J 
and their memories, compiling lists of all the ? 
cameraroom, darkroom and platemaking 
equipment and supplies needed to get things 
going again in Carson City. What they 
needed was just about everything, from a 
new camera to T-squares. 

All the resources of Chemco were 
mobilized for the replacement job. 
When truck and airline strikes made 
normal deliveries impossible, 
Chemco people used their own 
vehicles to fill the gap. 

By Monday of the next 
week Chemco experts 
were personally 
supervising the 
construction of new 
temporary 
darkroom and 
cameraroom 
facilities. And by 
Friday, just 8 
incredible days up 
from the ashes, the 
plant was back in full 
operation. 

It tells you something 
about the determination of the 
people at the Appeal. 

And the commitment of 

‘the people at Chemco. 


ia Chemco 


photoproducts co. 


Division of Powers Chemco, Inc. 
Charles Street, Glen Cove, N.Y. 11542 
Telephone (516) 676-4000 


We get personal about service. 
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Expandability 
Flexibility 
Reliability 


the Mycro -Tek front-end systems 
2 have three 
benefits you 
need for your 
newspaper. 


- Call 

- _Mycro-Tek 
800-835-2852 
for a 
demonstration. 


i 
“emeneonc 
MYCRO-TEK,INC. 
“The Front-end System Specialists” 
820 \W/. Second 
Wichita, Kansas 67203 
In Kansas 
call 316-265-5277 


EXPANSION—Guide 


ewspapers of New Orleans, owned by Cox Enterprises 


a 


Inc., have embarked on a $4 million expansion program. The group consists of 6 
papers with a circulation of over 260,000. Phase | includes the construction of a 
new addition and renovation of the existing structure housing the West Bank Guide 
offices, a new 10-unit offset press, computer operations, and distribution center. 


Vacuum clamp used 


in roll handler 


Erectoweld Company of Oakville, On- 
tario, Canada, has developed a rotating 
vacuum paper roll handler to reduce 
damage to newsprint rolls during han- 
dling. 

The product line includes single rotat- 
ing and double roll handlers with future 
plans for overhead crane units and varia- 
tions for tophandling of rolls. 

The major design of the vacuum units 
centers on two rubber pads of different 
sizes for ease of bilge and vertical pick 
up of full, 34, % and dinky rolls. Recom- 
mended rotation is 180 degrees for most 
applications, however, the units can be 
purchased with 90-180-270-360 degree 
rotation. 

Units will handle single and dovble 
kraft wrapped as well as perforated va- 
por wrapped rolls. 

Vacuum source on both gas and pro- 
pane is by direct drive to crankshaft or 
auxiliary power take off. Vacuum system 
can also be mounted on electric trucks. 

Units have a reserve vacuum tank and 
can handle rolls up to 2500 pounds. 

Vacuum units can be used for trans- 
port loading, railcar stowage or break- 
out, warehousing, for nude or damaged 
roll handling and for shipboard stowage. 


Ad gains reported 


Advertising revenues for Times Mir- 
ror’s Newspaper Publishing group for 
the first accounting period, January | 
through January 27, 1980, increased 
24.7% to $45,255,000 from $36,289,000 
for the first accounting period in 1979. 
Excluding the Hartford Courant, adver- 
tising revenues for Times Mirror’s 
Newspaper Publishing group on a com- 
parable basis would have shown a 16.4% 
increase. In addition, the first period of 
1980 had one less day (Monday) than the 
same period in 1979. 
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QWIP 2000 is the base model 
in QWIP Systems’ new modular 
facsimile series that sends and 
receives written or graphic 
documents over ordinary tele- 
phone lines in 2, 3, 4 or 6 min- 
utes. The units are compatible 
with most other facsimile 
machines on the market and au- 
tomatically answer calls from 
transmitting units, receive copy, 
and disconnect the telephone 
line, all without operator in- 
volvement. 


Polyurethane material 
used for roller 


Samuel Bingham company has im- 
proved the Aqua-More dampener (water 
form) roller designed for high speed web 
presses with conventional dampening 
systems. The dampener material is made 
from a proprietary polyurethane com- 
pound. 


The roller has been improved to help 
maintain control and balance of ink and 
fountain solutions. Cloth coverings are 
not required nor are coatings or chemical 
assistance for the Aqua-More III damp- 
ened roller. 


The company announced recently a 
new color coding procedure for Centur- 
ion II offset and letterpress rollers. Since 
hardness requirements of rollers varies 
with position of the roller in the ink train, 
the company has developed different 
colors for the roller coatings according to 
the durometer hardness. 


2-folder press design 
runs at 25,000 pph 


Nowata Publishing of Nowata, Okla., 
has been operating a Harris V-15D 
eight-unit press from the Web Press divi- 
sion to print the 3,000 daily, Nowata 
Star. 

The father-son corporation (Edd and 
the elder R. Marsden Bellatti) recently 
owned the Nowata Star and at one time 
R. Marsden Bellatti, was co-owner and 
publisher of the Stillwater (Okla.) News 
Press. 

The publishing firm specializes in 
newspaper and commercial printing and 
now handles 17 publications per week in 
runs that average 25,000. 

The web offset press (V-IS5D) runs at a 
speed of 25,000 papers per hour and is 
equipped with eight roll stands and two 
folders. This configuration means it is 
possible to run two different jobs on the 
press simultaneously. Through various 
webbing forms, up to six webs may be 
directed through a folder. Thus a 24-page 
product (48-page tabloid) could be deliv- 
ered through one folder, while an eight- 
page (16 tab) could be delivered from the 
other folder at the same time. 


Profits nearly doubled 
by Toronto Sun Corp. 


Toronto Sun Publishing Corp. (‘‘The 
little paper that grew’’) reported a profit 
for the 39-weeks ended January 26, 1980 
of $2,062,000 compared with $1,209,000 
One year earlier. 

Revenue from operations for the 39- 
weeks was $42,902,000 compared with 
$31,367,000 one year earlier. 

J.D. Creighton told stockholders that 
‘‘cautious financial planning has allowed 
us to move into the next phase of our 
growth in Toronto.’’ 

He said three floors are under con- 
struction at the present King St. East 
building in Toronto. Seven additional 
press units are being installed and will be 
operational next month. He said negotia- 
tions are underway to construct a new 
paper distribution and delivery facility 
on adjoining property acquired by the 
company last year. 

Creighton said the circulation of the 
Toronto Sun stands at 222,575 daily and 
378,497 on Sunday. The Edmonton Sun’s 
circulation is 45,064 daily and 62,969 on 
Sunday, he said. 

He pointed out that the Toronto Sun 
sold the most ad linage in the paper’s 
8-year-old history despite a ‘‘major de- 
cline in new homes classified advertis- 
ing.’ He said the Sun had 28% of the ad 
linage sold by the three Toronto dailies in 
1979. In 1972 the Sun had 6%. 

In Edmonton, Creighton said the 
paper continues to lose money, but ona 
reduced scale from the previous year. 
The Edmonton Sun was started April 2, 
1978. 


27 


On-line 
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inches. This report is used by the adver- 
tising department in preparing its esti- 
mate of the columns needed for the clas- 
sified section. 

Charleston’s classified system didn’t 
spring up overnight. The company had 
already built its own editorial/news sys- 
tem around Printext and other IBM 
software and hardware products and 
brought it online in October of 1976. 

“*Technically,’’ said Paul Kelly, who 
was composition systems manager dur- 
ing the installation of the IBM package, 
‘“‘the classified part of Printext was de- 
veloped right here in Charleston. Work 
began on the classified package while the 
editorial system was in its final debug- 
ging stages. 

““We were a beta test site for IBM and 
we installed the classified part of Printext 
before there really was one. It was tough 
work. In addition, we were on a smaller 
computer when we first went to cold 
type (an IBM 1130) and the switchover to 
the 370 system and Printext was a night- 
mare. 

“IBM, of course, gave us technical 
support, but it was a matter of building 
the classified composition system brick 
by brick right here on the job. We started 
in January, 1976, with a target date of 
April. But it was October before we 
made the permanent switchover.” 

“YT don’t think I ever had any doubts 
about it working,’’ said Ed Willis, data 
processing manager at the time of the 
installation, ‘‘but it was just a matter of 
when. We'd solve one problem and 
another would pop up. At times it 
seemed we had every member of the d.p. 
department involved as well as IBM 
technical support.” 

Kelly, who has since become manager 
of composition, said he lost count of the 
number of times attempted switchovers 
failed. ‘‘We blew text bases time after 
time. We'd have to save the perforated 
tapes of all the classified ads we had— 
four or five days worth—and when we’d 
blow a text base we’d have to read the 
tapes back in, rebuild the base. Those 
were the longest days I’ve ever worked. 
I don’t think I could go through it again. 

‘But now, looking back, I guess it was 
worth it. Other places installing 
Printext/Classified don’t have to worry 
about all those problems we had, all 
those hurdles we had to jump. Printext/ 
Classified is now completely debugged. I 
hope the next customer appreciates 
that.” 

““There’s no question,’ said Willis, 
who is now production development 
manager for Charleston Newspapers, 
“that it was worth the effort. It’s an ex- 
tremely powerful composition package.”’ 

After the composition package was in- 
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stalled and running, the newspapers 
began to look at the front end of the 
classified system. 

The users’ system was designed 
around unintelligent visual display ter- 
minals that were linked directly with a 
370 computer. 

The system job was given to a young 
programmer named Diana Morris. 

‘“‘Diana is super,’’ Marchal said. “‘She 
hadn’t even seen the classified depart- 
ment until April of 1977. The following 
October—just six months later—the 
classified department was com- 
puterized.”” 

Morris studied the Printext system, 
determining how it could be linked to a 
user program, how information could be 
traded between the composition files and 
the user data base. At the same time, the 
potential users were involved in the 
dialogue of how they wanted their sys- 
tem to work. 

‘The aim was to tailor the front end of 
the system to the desires and needs of 
the classified department as it existed. 
And every time a problem arose, simple 
or complex, Diana solved it. I couldn’t 
believe she did it in such a short time and 
so well.” 

““Everyone helped,’ Morris said. ‘‘It 
was a department job, not just mine.” 

‘She achieved a minor miracle and is 
too modest,’’ Marchal said. “‘She de- 
signed the front-end system so well that 
very few changes have been suggested or 
requested by the people who use it. And, 
incidentally, she’s met every requested 
change.’’ 

Kelly and Marchal trained the clas- 
sified staff in the use of the terminals. *‘It 
took about two hours a person,’ Marc- 
hal said. ‘‘Paul taught them everything 
they needed to know about composition 
commands and I helped them with the 
terminal technicalities. They really 
adapted to it.”’ 

On Oct. 12, 1977, the typewriters were 
shoved aside in the classified department 
and the computer system went live. 

‘“‘There were really no hitches,’ 
Marchal said. ‘‘The transition was 
smoother than we expected. What it 
amounted to was reducing the old paper 
flow system to electronics. Under the old 
system, every classified ad went through 
six people before it appeared in the 
paper and a bill was sent. The computer 
changed that to one person—the ad 
taker. The computer is doing the five 
other jobs.” 

Information on all advertisers is stored 
in the files. Any customer, contract or 
transient, becomes a part of the records. 
All customers are recorded by name and 
number. Contract advertisers are as- 
signed special contract numbers, while 
telephone numbers are used for transient 
customers. The system is designed to as- 
sign a dummy telephone number to a 
transient advertiser that doesn’t have a 
phone, or assign several different adver- 
tisers under one phone number (suchas a 
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phone in a college dormitory or a board- 
ing house). 

When a transient telephone number is 
entered by an ad taker, the computer is 
able to search its records for information 
on that customer and bring it to the VDT 
screen in a second. In addition to the 
ability to flash credit check warnings, the 
computer also puts the advertiser’s name 
and address on the screen for the ad 
taker. Some ad takers have noted that 
this computer-furnished information on 
previous customers has, in some cases, 
allowed them to enter short ads into the 
system—complete with all scheduling 
details—in as little as 10 seconds. 

The system has built-in checks. For 
example, an ad taker need only enter the 
number of the desired classification for 
an ad and the computer will flash back 
the name of the classification. A compu- 
ter calendar checks start and stop dates 
of ads. If an ad taker inadvertently put in 
an invalid start date (yesterday’s, for in- 
stance), the computer would refuse to 
accept the ad, tell the ad taker to “‘cor- 
rect error’ and flash the invalid date. 

Ad takers, with a minimum of key- 
strokes, are able to mark an ad to run on 
certain days of the week for an indefinite 
period, or enter an ad that will appear on 
only certain dates or will run on a more 
regular schedule while skipping certain 
dates. 

While all ads will be automatically 
sorted in alphabetical order under clas- 
sifications, ad takers have the ability to 
give a different sorting command to an 
ad, regardless of its alphabetical status. 
For example, an ad might start with 
‘‘1977 green pickup’’ and the advertiser 
wants it to run with all other ads begin- 
ning with the word ‘‘truck.’’ If the ad 
taker keys in the word “‘truck’’ in a 
sortkey area of the ad screen, the ad will 
be alphabetized by that word. 

Ad takers are able to hold killed ads in 
the system for later reinsertion. All killed 
ads are automatically kept 10 days. An 
ad taker may adjust this to any length of 
time from one day to 120 days. 

Ad takers are able to put an ad or ads 
on ‘‘hold,’’ a marking that keeps the ad 
from running in the paper—even at the 
indicated starting date—until the hold 
mark is removed. Hold ads are usually 
awaiting prepayment, a customer 
callback or a credit check. 

Ad takers may designate ads with 
“‘dated”’ events (a garage sale, a birthday 
message, an open house) with a non-re- 
call indicator. This means the ad will not 
be included in a particular ad taker’s re- 
call list on the day the ad is expiring. 

Each ad contains a message area 
where ad takers may make notations 
concerning the customer or the text of 
the ad. Any such notation appears only 
on the ad taker’s screen and never ac- 
companies the ad into composition. 

Ad takers may also designate a 
number of tear sheets for an ad, making a 
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(Continued from page 28) 
notation that will be placed on the com- 
puter bill and called to the attention of 
the accounting department before bills 
are mailed. 

Ad takers are able to adjust ads (indi- 
cate that a customer is not to be charged) 
up to three days, a period covering a 
weekend. Adjustments are usually made 
when an ad contains an error by an ad 
taker that is detrimental to the adver- 
tisement, i.e., an incorrect phone 
number in the text of the ad. Any ad- 
justment of more than three days must be 
made by the classified supervisor. Any 
adjustment of any length is recorded on 
the daily classified log and on the daily 
ad change report. While the billing pro- 
gram computes the ad charge based ona 
rate for the number of times the ad ap- 
peared in the classified columns, it 
doesn’t charge for any days adjusted. In 
other words, a seven-day ad, adjusted 
two days, would be billed for five days at 
the seven-day rate. 

Prepaid amounts are noted in dollars 
and cents as the ads are entered and the 
computer program uses prepayments 
when preparing the billing, deducting the 
prepaid amount and producing a “‘paid- 
in-full’’ bill. If a prepaid ad is killed 
early, the computer prints a bill with a 
refund amount due. If a prepaid ad is 
extended beyond the time covered by the 
payment, the bill is produced with a bal- 
ance due. 

The computer is equipped with an in- 
tricate billing program. All ads carry a 
billing code, an indication of what type of 
billing procedure is to be followed. The 
billing codes range from contract and 
out-of-state rates to regular transient and 
local-commercial rates. The billing pro- 
gram checks the Printext files to see how 
many times an ad ran and how many 
lines it contained. Times the ad ran mul- 
tiplied by ad lines multiplied by the bil- 
ling code rate produces the bill. The 
computer takes into consideration differ- 
ent rates for different lengths of appear- 
ance of the ad. 

All ads are billed by actual lines up to 
the first inch and by inches thereafter. 
Although the C.N. classified column 
contains 12 six-point lines to an inch, 
each inch after the first is billed by agate 
lines—or 14 lines to an inch. The billing 
program is able to compute this, convert- 
ing actual lines to inches and inches back 
to billing lines. 

All ads in the data base of the sys- 
tem—the classified department handles 
from 300 to 600 classified ad requests a 
day—may be called to the VDT screens 
for review, changes, updates or kills. 

An ad inquiry system makes the find- 
ing of an ad a simple matter. Each ad has 
a unique ad number generated by the 
system. Computer reports list these ad 
numbers. By using these numbers, an ad 
taker may immediately bring ads to the 
screen. However, if the ad number is not 
EDITOR & PUBLISHER for March 8, 1980 
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PAGINATION—Minneapolis Star and Tribune editors and text processing per- 
sonnel have developed an electronic layout system which enables editors to draw 
video equivalents of traditional page dummies on a VDT (E&P, Jan. 12). The layout 
system uses an Atex VDT, a graphic terminal which displays the page dummy, and 
a Ramtek cursor controller (lower right) to mark the location of material on the 

electronic page dummy. The system works off a host PDP-11 computer. 


known, the ad may be found by inquiring 
for ads under the customer’s name or 
number (contract number or phone 
number for transient customers). 

Killing an ad takes two key strokes 
after an ad has been brought to the 
screen. A designated ‘“‘kill’’ key is de- 
pressed. The computer flashes a message 
that a kill has been ordered and asks the 
ad taker to ‘“‘confirm the kill’? by pres- 
sing the key a second time. The second 
use of the key kills the ad. 

Killed ads may be called back to the 
screen the same as active ads. However, 
killed ads are listed as such in bright print 
on the screen. In addition, the computer 
notation includes the date the ad was 
killed, the date it was billed, how many 
times it ran and how many lines it con- 
tained. The ad taker may reactivate this 
ad by pressing a single key. The ad on 
the screen then becomes a duplicate of 
the killed ad with a new, individual ad 
number. (The actual killed ad is returned 
to the files and the ad taker uses this 
duplicate as a new ad, usually changing 
only the start date and resubmitting it. 

Using this process of duplicating killed 
ads, ad takers are able to put the same ad 
in two or more classifications with a 
minimum of work. For example, if a cus- 
tomer wanted the same ad to run in three 
different classifications, the ad taker 
would key in the ad information one 
time. This ad would immediately be kil- 
led and the killed ad would be duplicated 
three times. In each duplication, a differ- 
ent classification would be typed and the 
ad entered into the system. In all, four 
ads would have been produced—one kil- 
led ad and three active ads, each in a 
different class. 

“There are so many neat things we can 
do,’ said Renae Woodall, assistant clas- 
sified supervisor. “‘I can’t think of any- 
thing we could add to make it better. The 
computer does a lot of the work for us. In 
the old days, we typed ads on a typewri- 
ter and abbreviated everything, misspel- 
led things, just rushing to get it done. 


Then a typist would type it on a six-part 
form in the proper way with all the spel- 
ling done right. Now we have to spell 
everything out, but the computer helps 
so much it’s even quicker. We’ve got 
more time now.” 

““We’ve just about computerized the 
entire newspaper,’ Marchal said. ‘‘We 
built our own editorial system, we’re into 
accounting, circulation. But I’ve never 
seen a group of people adapt so readily to 
a change as these people in classified. 
They were real veterans by the second 
day we were on line. Occasionally, 
they’d call someone in d.p. with a ques- 
tion, but those calls have practically dis- 
appeared. As a matter of fact, they’ve 
been so much on their own for the last 
year and we've been out of the actual 
operation for so long, that when some- 
thing comes up like a change we’d like to 
make in the front-end system, we have to 
call them to get information on how it 
works.” 

‘“‘Our classified revenue was up about 
30 per cent in the first year of the adver- 
tising terminal system,’’ said David W. 
Zinn, Charleston Newspapers treasurer. 
‘*And the following year (1979), it was up 
about 12 per cent over ’78. We’re in the 
process of installing an accounts receiv- 
able system and we’re going to incorpo- 
rate it with classified billing and credit 
checking. When it’s operational in the 
near future, we hope to significantly re- 
duce bad debts.” 


Because it maintains its own system, 
Charleston Newspapers prints its own 
users manuals. ‘‘They’re as lightly writ- 
ten as possible,’’ Marchal said, ‘‘using 
classified and newspaper language as 
opposed to data processing and technical 
language. The manuals refer to ‘‘that lit- 
tle black key on the upper right’ as op- 
posed to ‘program function | key’ and 
such.” 


Recently, IBM released an application 
brief detailing the Charleston Newspa- 
pers classified system. 
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Newsroom desegregation 


group names 


Nancy Hicks, a former national corre- 
spondent for the New York Times, was 
named president of the Institute for 
Journalism Education (IJE). 

As the first president in the Institute’s 
three-year existence, Hicks will serve as 
chief operating officer, overseeing all of 
IJE’s programs. The Institute for Jour- 
nalism Education is a non-profit, tax-ex- 
empt corporation whose sole purpose is 
to aid the newspaper industry in deseg- 
regating the nation’s newsrooms. 

IJE’s programs include the Summer 
Program for Minority Journalists at the 
University of California, Berkeley; Job 
Net, a national job clearinghouse for 
minority journalists; Operation Out- 
reach, which brings prominent minority 
journalists to newspapers and press as- 
sociation meetings; and the new Editing 
Program for Minority Journalists at the 
University of Arizona in Tucson. 

The Institute for Journalism Education 
has offices in Washington, D.C. and 
Berkeley, California. Hicks will be based 
in the Berkeley office. 

In another change, the board of IJE 
named John L. Dotson, Jr., senior editor 
of Newsweek magazine, as its new 
chairman. Dotson replaces Robert C. 
Maynard, who recently was named 
editor of the Oakland Tribune. Both 
Maynard and Hicks, founding members 
of the IJE board, will remain as board 
members. Hicks is Maynard’s wife. 

The Institute had its roots in the origi- 
nal summer training program at Colum- 
bia University. In 1974, the program was 
moved to Berkeley, where it continues to 
train and place minority journalists in 
their first newspaper jobs. In its 10 years 
of existence, the Summer Program has 
placed nearly 150 graduates in newspa- 
per jobs, earning its reputation as the 
most reliable single source of minority 
talent in journalism. 

John Dotson, who has been active in 
Institute activities since 1974, said, ‘‘I 
assume this responsibility at a time of 
tremendous growth and challenge for the 
Institute. With less than 5 percent of 
newsroom professionals representing ra- 
cial minorities, it is clear that much has 
yet to be done. If I can bring even a 
fraction of the vision and leadership em- 
bodied by Bob Maynard, | will consider 
it a job well done.”’ 

Maynard, IJE’s first chairman, has 
been a national correspondent for the 
Washington Post, as well as a member of 
its editorial board. 

Nancy Hicks, a native New Yorker, 
began her career as a reporter for the 
New York Post. She joined the New 
York Times in 1968 to cover health and 
social services, and became a Washing- 
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ton correspondent in 1974. She is the 
author of two books. 

John L. Dotson, Jr. started with the 
Newark News. He has been with News- 
week since 1965, first as a correspondent 
in Detroit, then as bureau chief in Los 
Angeles and as news editor and senior 
editor in New York. 


Newspaper bombed 
in Rhodesia 


At least two persons were killed this 
week when a bomb exploded in the office 
of a church-owned newspaper in Salis- 
bury, Rhodesia. 

The blast occurred at the offices of 
Mambo Press, which publishes the 
weekly newspaper Moto. The newspaper 
supports former guerilla leader Robert 
Mugabe’s party in the upcoming presi- 
dential election. Mugabe has been the 
target of two assassination attempts 
since he returned from exile last month. 

According to police, the blast hurled 
pieces of a printing press some 200 feet, 
shattering hundreds of windows in an ad- 
joining building that houses employees of 
the paper and visiting West German and 
Swiss journalists. 


FOR A SERIES of articles on a Senate insurance 


Two craft unions 
agree to terms 


The Washington Post has reached new 
labor agreements with two key craft 
unions, representing more than 300 
employes. 

The new agreements leave negotia- 
tions with the Columbia Typographical 
Union, representing 550 composing 
room employes, as the only major craft- 
union dispute still to be resolved. These 
negotiations have long been considered 
the most difficult. 

In one of the new settlements, Wash- 
ington Printing Specialties Union Local 
449, representing 85 workers, has agreed 
to a three-year pact. The contract gives 
employes a 7 per cent raise this year, 
with raises of 6 per cent and 5 per cent in 
the second and third years of the con- 
tract. 

The Post also has reached a settlement 
with Washington Mailers Local 29, rep- 
resenting 235 employes. 


U.K. paper installs 


air scrubbing units 


Huddersfield (Eng.) Daily Examiner 
has installed two A-PAR (Air Purifica- 
tion and Return) Systems. The paper has 
placed the air scrubbing systems on 
Crabtree-Vicker press units to capture 
ink mist. This is the first installation of 
MGI International’s A-PAR units in 
Europe. 


bill, which the Los Angeles 


Herald Examiner believed was anti-consumer, the newspaper was presented the 

Los Angeles Trial Lawyers Association News Media of the Year Award. The 

honor was accepted by Herald Examiner executive editor Ted Warmbold, left. 

The award reads: “In special recognition of the leadership, integrity and quality 

displayed by its fearless stance on behalf of the public and for outstanding 

coverage of legislative, legal and consumer issues.” The legislation which was 
targeted by the Herald Examiner was Senate Bill 483. 
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Abscam 


(Continued from page 24) 


the mistakes of the Justice Department? 

Is the press being used for a purpose 
not yet known to us? 

Where is that delicate balance between 
the people’s right to know and due proc- 
ess? 

And has the press helped or hurt the 
FBI cases in this particular matter? 

There are no clear-cut yes or no 
answers to these questions but if we ask 
the question: Does the Congress police 
itself adequately? The American public 
is going to answer, 90% no. 

We have seen scandal after scandal in 
the Congress and if I have a basic criti- 
cism of how we have handled our busi- 
ness, it is that we are generally too slow, 
too clumsy and ultimately too lenient. 

We are not without our own “‘leaks’’. 

The recent Talmadge case before the 
Senate Ethics Committee was a prime 
example where we were haunted daily in 
the United States Senate by ‘‘leaks’’ al- 
legedly coming from the Ethics Commit- 
tee staff itself. 

So all of us to a degree share in the 
blame. 

On the House side, the recent Diggs 
case gave the Congress another reason 
for the public to have grave doubts about 
our ability to police our own. 

Although the Federal framers of our 
Constitution gave the Congress original 
and exclusive power to decide upon the 
qualifications of our members, today 
Americans have little faith in our ability 
to do it. 

The Congress is not altogether unique 
in this dilemma. 

The doctors and lawyers of our coun- 
try don’t have a lot to write home about 
in their own attempts to police their own 
colleagues. 

No one today wants to be on the 
Ethics Committee. If there is any one 
committee in the Congress of the United 
States that you don’t sign up for, it’s the 
Ethics Committee. 

When I was asked to serve on the 
Ethics Committee, I was told that 1980 
should be a calm and quiet year for the 
committee. 

Regardless of whether 1980 or any 
year for that matter is quiet or calm, | 
think there must be a better method. For 
example, I have recently proposed that 
retired federal judges serve the function 
of policing Congress. 

However, as long as I am a member of 
the Senate Ethics Committee, I want you 
to know something: 

Until Hell freezes over, I am not only 
going to be fighting for the rights you 
have under the First Amendment and 
your duty to publish what must be news, 
but I’m also going to be fighting for some 
other rights. 

I’m going to be on the side of due 
process. 
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I’m going to be on the side of trying to 
preserve a system where there is a pre- 
sumption of innocence and a system 
where people can and must receive a fair 
trial. 

In conclusion, let me say that Meg 
Greenfield, the editor of the Washington 
Post’s editorial page, stated all of this so 
much more eloquently than I have been 
able to do here today. 

“All I'm asking for is time and due 
process. Let’s not hang these guys in the 
papers on the basis of nameless, faceless 
*sources’. Let’s hang them later—after 
we actually know what they did. 

It's not a whole lot to ask and the 
rights you save may be your own.” 


New cutoff size 
for small press 


Graphic Systems division of Rockwell 
International announced a 21%" (546mm) 
cutoff Goss Community unit and a com- 
panion SSC folder. Paper usage is said 
to be about 5% less than with the 
common 22%4” cutoff. 

The new Community SSC press is 
rated at 25,000 papers per hour and can 
be used for printing of newspaper sup- 
plement flyers, color inserts and 
various magazine format products. 

Community SSC press line includes 
cutoffs of 22” (560mm), 2234” (578mm), 
2413/6” (630mm), 2142” (564mm) and the 
recently introduced 22” (560mm) unit. 
The 22” cutoff press is commonly used in 
the European market. 


Publisher abducted 
in Lebanon 


A magazine publisher and his wife 
were abducted en route to the airport in 
Beirut, Lebanon this week. 

Salin Lawzi, 58-year old publisher and 
editor of the 70-year old Al-Hawadess, 
and his wife were taken captive by gun- 
men, but his wife was subsequently re- 
leased. Lawzi is still being held. 

Lawzi and his wife were planning to 
board a jetliner to London, where Lawzi 
had moved his magazine’s headquarters 
after leftist gunmen had attacked his Bei- 
rut offices twice in recent years. 


Byoir to handle 
transatlantic race 


Carl Byoir & Associates has been 
selected by the London (Eng.) Observer 
to handle all media relations and promo- 
tion for its Observer Singlehanded 
Transatlantic Race. Robert J. Wood, 
president of Byoir, said the 1980 race has 
attracted 130 of the world’s finest sail- 
boats and sailors, including a record 25 
American men and women. They will 
leave Plymouth, England, June 7 on a 
4,500-mile voyage to Newport, R.I. The 
winner is expected to reach Newport 
about June 28. 


Ottawa Journal 
settles dispute 


A strike against the Ottawa Journal, 
which began October 25, 1976 by mem- 
bers of the Ottawa Typographical Union 
No. 102 was settled January 22 when the 
final agreement was signed and the union 
lifted the advertising and circulation 
boycott. 

The disagreement that triggered the 
strike was a bargaining deadlock over 
technological change: What personnel 
would operate new computer typesetting 
equipment. The newspaper continued to 
publish during the strike by 160 
employes including 65 printers. A total of 
16 persons were left on the picket line at 
the end of the dispute. 

The agreement provides for the pay- 
ment of retroactive pension contribu- 
tions from the start of the dispute and 
further provides for a joint retraining 
program for those members declining 
jobs offered by the Journal. Only two 
persons accepted such jobs. 

The total cost of the settlement to the 
Journal could reach more that $100,000, 
the ITU said. 

Journal publisher Art Wood said the 
pact will give an extra boost to the Jour- 
nal, which switched to morning publica- 
tion in September. He admitted that the 
boycott had been effective, and that the 
Journal, which was recently acquired by 
Thomson Newspapers, was losing 
money. 


Harris expands 
customer service 


Harris Composition Systems division 
expanded its post-sale support services 
with the formation of a division-wide 
customer service function. 

The new Customer Services Group 
headed by Harold R. Evans, director, 
represents a consolidation of five de- 
partments which specialize in technical, 
administrative, software, field and spe-, 
cial customer services. 

Evans said an integral part of the 
group is a new concept in customer sup- 
port called Personal Customer Service 
(PCS). The PCS program allows custom- 
ers to contact a single individual for all 
questions or support requirements they 
may have. In addition the designated 
PCS manager is responsible for all post- 
sale activity in a specific geographic 
area. 


KC dailies name 
Brewer agency 


Brewer Advertising Inc., Kansas City, 
Mo., was named by the Kansas City 
Times and Star to handle a wide variety 
of advertising, sales promotion, and pub- 
lic relations, including events relating to 
the 100th anniversary of the Star later 
this fall. 
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Syndicates 


By Lenora Williamson 


February to May only for this news service 


A unique news service which operates 
only February through May is marking 
its third year. 

It is the Columbia News Service, a 
student program at Columbia Univer- 
sity’s Graduate School of Journalism, 
now sending stories to 51 newspapers 
across the country on a regular basis. 

NCS reports on trends, events, and 
lifestyles in New York City—focusing on 
national implications and giving em- 
phasis to such fields as business and fi- 
nance, communications and the arts, 
urban affairs and tourism—all areas in 
which New York is pre-eminent. 

The service is provided without fee— 
other than a nominal contribution to 
cover mailing costs—to participating 
newspapers in a laboratory of practical 
experience for the graduate students. 

However, to further the educational 
purpose of the program, editors are 
asked to comment on the stories and to 
send tearsheets of those published. The 
mailing cost contribution goes to the 
Dean’s Fund of the school. 

Dean Osborn Elliott terms the news 
service a cooperative arrangement with 
mutual benefits. ‘‘For the students, the 
program provides excellent training at a 
professional level, and an opportunity 
for publication. For the newspapers, the 
news service offers a large, competent 
reporting staff in one of the world’s 
major news centers, and an opportunity 
to promote journalism education.” 

Participating newspapers may request 
coverage of New York stories of special 
interest to their readers. 

The newspapers receive 15-16 photo- 
copied stories by mail weekly for the se- 
mester period, and some are accom- 
panied by photographs. 

Professor Donald H. Johnston, direc- 
tor of CNS, in commenting on the di- 
verse newspapers served, says, ““We 
strive for varied and balanced mailings, 
and we seek out stories that do not dupli- 
cate the offerings of the regular wire ser- 
vices.’’ Johnston adds that editors’ pref- 
erences are divided fairly evenly be- 
tween ‘‘only in New York”’ features and 
trend developments in general fields 
such as business, health, religion and 
education. 

Half of the participating newspapers 
are in the Northeast along the Atlantic 
Coast and the other half are spread 
throughout the country, including four 
on the West Coast. The circulation range 
is from 16,000 to 621,000 with the largest 
group (16) in the 100,000-250,000 range. 

Among the larger papers are: Detroit 
Free Press, Buffalo Evening News, St. 
Louis Globe-Democrat, Rocky Mountain 
News, Hartford Courant, Memphis 
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Commercial Appeal, Cincinnati En- 
quirer and Miami Herald. 

Johnston, a former reporter and editor 
at the New York Times and United Press 
International, supervises the news ser- 
vice operation with assistance of three 
New York journalists, who serve as 
part-time faculty and guide the students 
from story conception to edited copy. 

About a third of the school’s 145 stu- 
dents are assigned at any given time to 
the service, with half of their time given 
to regular school work. Dean Elliott says 
that some editors have suggested CNS 
operate throughout the year. He adds, 

“We're giving the idea some thought. 
But our present graduate degree program 
lasts only two semesters, covering all as- 
pects of journalism. Until now we've felt 
that the students need the fall semester 
to learn and perfect the fundamentals. 
Nearly half of the students come to the 
school with no journalistic experience.” 

Some other journalism schools have 
similar news services, but they serve a 
relatively small number of local news- 
papers. 

The idea for the service took shape in 
1977 after some preliminary considera- 
tion. Elie Abel, dean at that time, and 
Dr. Frederick T. C. Yu, then associate 
dean for academic affairs, thought New 
York City provided an ideal news labora- 
tory and a challenge to experienced stu- 
dents. 

Dean Abel wrote to 148 selected 
newspapers and about 40 expressed in- 
terest. The service was launched in the 
Spring of 1978. 

Further information about Columbia 
News Service can be obtained by writing 
Dean Elliott at the Graduate School of 
Journalism, Columbia University, New 
York, N.Y. 10027. 


Syndicated columnist Carl T. Rowan 
(left) received an honorary degree of 
Doctor of Laws from George Washing- 
ton University with Phillip Robbins, as- 
sociate professor of journalism, making 
the presentation. The degree citation, 
conferred during the Winter Convo- 
cation, noted Rowan’s “contributions to 
the understanding of contemporary 
life.” His column is distributed by Field 
Newspaper Syndicate. (Photo by Marvin 

Ickow) 


Fred W. Dingman 


Fred W. Dingman has joined the Los 
Angeles Times Syndicate as regional 
executive and is working out of the 
newly established Chicago base, han- 
dling sales in a large part of the mid- 
western and southern United States. 

Dingman formerly was with Field 
Newspaper Syndicate, spending 31 years 
there in a variety of sales positions, the 
most recent as senior vicepresident. 

Another staffer with the new Chicago 
office is Dorothy Portugais, a telephone 
sales representative. She most recently 
was in charge of the customer service 
department, and is a 38-year veteran 
with the syndicate. 

Also, joining LATS as a telephone 
sales representative in the Los Angeles 
office is Joseph B. Vallely. He assists 
Ray Gleason in handling sales in the 
western U.S., and a large area of the 
mid-west. Vallely formerly was with 
E.F. Hutton in Los Angeles and national 
sales manager for New American Li- 
brary in New York City. 

Earl Mindell, whose *“‘Know Your 
Vitamins’> column was launched by 
Inter-Continental Press Syndicate last 
Fall, has a new book ‘‘Earl Mindell’s 
Vitamin Bible’’ published by Rawson/ 
Wade, New York. 

Mindell, a registered pharmacist, is 
currently working on his doctorate in nu- 
trition. He lectures for professional 
groups, and is a popular television talk 
show guest, but takes particular pride in 
speaking in primary school children on 
nutrition. 

Joseph Zollman, a veteran philatelic 
writer, has joined Feature Associates of 
San Rafael, California, as stamp editor, 
and is writing a 650-word weekly col- 
umn, ‘‘Stamping Grounds.”’ Zollman has 
been a stamp collector for many years 
and is U.S. correspondent for foreign 
publications in the field. 

The column ran for several years in the 
Dubuque Telegraph Herald. 
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New trial likely 
in Bolles death case 


The Arizona Attorney General's office 
plans to file a motion this week asking 
the Arizona Supreme Court to recon- 
sider its decision that reversed the con- 
victions of two men who are sentenced 
for the bomb slaying of investigative re- 
porter Don Bolles. 

If the state’s high court refuses to re- 
consider the reversal, William Schafer 
III, chief criminal counsel for the Attor- 
ney General's office, said he is prepared 
to prosecute the pair again. A new trial 
would not be held for about six months, 
he said. 

Max Dunlap and James Robison were 
sentenced to death on January 10, 1977 
in Maricopa County Superior Court for 
the role they played in Bolles death. The 
reporter, then employed by the Arizona 
Republic, died 11 days after a bomb 
exploded beneath his car in the parking 
lot of a Phoenix hotel. 

John Adamson pleaded guilty to sec- 
ond degree murder and was sentenced to 
20 years. He admitted planting the bomb 
under Bolles car. 

Adamson became the state’s key wit- 
ness and implicated Dunlap and Robison 
as his accomplices. During the trial, 
Adamson frequently took the Fifth 
Amendment, refusing to answer certain 
questions. 

Trial Judge Howard Thompson upheld 
Adamson’s right to refuse to answer the 
questions that were being posed by at- 
torneys for Dunlap and Robison. 

In reviewing the case, the Arizona Su- 
preme Court ruled that Judge Thompson 
unconstitutionally frustrated efforts by 
the attorneys for Dunlap and Robison to 
cross-examine Adamson. The high court 
ruled the duo’s Sixth Amendment rights 
to fully question their accuser were de- 
nied by the trial judge. 


Juran folds Overset 


‘‘Overset has ceased publication and is 
bankrupt.” publisher and editor, Robert 
A. Juran, informed the publication’s 250 
paid subscribers on January 20. 

Media Industry Newsletter, according 
to Juran, has agreed to send subscribers 
of Overset $10 worth of issues of MIN. 
‘*The sum of $10 is what we still owed 
you after publishing two issues,” Juran 
said. 

He said those subscribers who paid for 
more than one year will receive a cash 
refund from him personally in the near 
future. 

This is the second time Juran has failed 
in an attempt to publish a publication for 
newspaper people. Both publications 
were called Overset. 

Juran, who sponsors contests for 
newspapers, resides at 9204 Cyp- 
resswood Circle, Lutz, Florida. 
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La Prensa union inserts own opinion 


The editor of the independent newspa- 
per La Prensa, Xavier Chamorro Car- 
denal, said he does not consider freedom 
of the press threatened in Nicaragua. 

Chamorro thus referred to the inser- 
tion of a “‘footnote’’ ordered two days 
ago by the Union of Workers of Diario 
La Prensa in a news item published in its 
newswires page about the economic 
problems Cuba faces. 


The union published the ‘‘footnote”’ 


pointing out that said information was 
typical of the services given by the news 
transnationals “*to confuse the masses 
with respect to the achievements of the 


working class in the countries where it 
rules.” 


Chamorro Cardenal declared having 
reached an agreement for the union not 
to make publications on its own in the 
Diario and without consulting the man- 
agement, reminding it they have the 
editorial page at their disposal to express 
its official opinion. 


This was the first time the Union of 
Workers of Diario La Prensa, that fully 
supports the Sandinista Revolution, im- 
poses its own opinion in the paper with- 
out consulting its directors. 


Our newest 
editorial cartoonist 

is only a phone call away 

from bein 

newest editorial cartoonist! 
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New York, N.Y. 10017 
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~) 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


AMERICANA 


HERITAGE ROAD—Vivid Americana col- 
umn, linked with your dateline. Weekly. 
Pro. Camera-ready. Samples. Heritage 
Road, Higganum CT 06441. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc. 53217. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 
umns, editorial and sport cartoons. 
FREE CATALOG or $2 for sample pack. 
Pee 1324 N 3rd, St Joseph MO 


DATING 


FRIENDS . . . we never met. . . The 
fastest growing syndicated dating fea- 
ture in the country. Issued FREE weekly 
and is the ONLY syndicated feature that 
PAYS YOU for its publication. Contains 
respectable, personal ads from YOUR 
specific community. Also has a SE- 
NIOR’S CORNER for people over 60. De- 
signed for family publications and FAN- 
TASTIC for all types of magazines. 
Creates more readership, circulation, 
advertisement and expansion. Camera 
ready. Dial Syndications, Box 7-351, 
Warmick RI 02887. 


EDUCATION 


TEACHER FEATURE—Utilize the 
“Newspaper as the Textbook.” Daily les- 
sons available for grades K-8. Developed 
by certified teacher/journalist. Syndi- 
cate rates. 603 Union Rd, Spring Valley 
NY 10977. 


ENERGY 


LOCK ON to your readers’ #1 concern: 
Energy. Lively consumer Q & A anchors 
ads, news. Energy Notebook, Box 717, 
Cooper Sta, New York NY 10003. (212) 
777-3977. 


FOOD 


“HOME-TOWN MARKET BASKET'’— 
Well-known cook book author, freelance 
magazine writer and past editor for 
Look, Gourmet and Ladies’ Home Jour- 
nal writes clever newspaper column with 
food industry supported recipes and 
kitchen tips. Readers learn nutritionally 
better economy and save huge magazine 
prices for same information. Column 
draws local advertisers. ‘‘MARKET BAS- 
KET” is now successful from Massa- 
chusetts to Kentucky and California to 
Idaho. Cost $10 per month; ‘‘slick” for 
every Monday; delivered first of each 
month. Send for free month to “Market 
Basket,’’ PO Box 1754, Twin Falls ID 
83301. 


GARDENING 


AWARD-WINNING garden writer, illus- 
trated weekly, 600 words. Details, Mas- 
son, Box 66, Needham MA 02192. 


GENERAL 


FOR THE ONE publisher in 10 really 
serious about promotion—The Bottom 
Line tells your local merchant why he 
should use more newspaper advertising. 
Weekly questions and answers by 
publisher-professor use fact, logic and 
humor. S. Gale Denley, The Journal, Box 
278, Bruce MS 38915. 


FLEXIBLE FREELANCE FEATURETTES 


on Western History, Natural History or 
Science. Details: Information Systems, 
PO Box 359, Ft Collins CO 80522. 


HUMOR, info, puzzles; low prices. List 
and few samples free. Kit of 60, $2. 
Dickson, 17700 Western 69j, Gardena 
CA 90248. 


GOVERNMENT 


STILL OFFERING only wire service gov- 


ernment news to your readers? Add a 
tailor-made service for your audiences 
congressional district. Capitol Hill writ- 
ers. Not wire service style but fresh, con- 
tinuing perspectives and insights. In- 
cludes the agencies. Free samples and 
details. T, Glaros, 10110 Brunett Av, 
Silver Spring MD 20901. 


MEDICAL 


WHAT'S NEW IN MEDICINE? 
Latest medical news, weekly, with com- 
ents 350 words. L.A. Chotkowski, 
M.D., FACP, 1143 Chamberlain Hwy, 
Kensington CT 06037. 


MONEY 


“MORE FOR YOUR MONEY''’—Weekly 


column of money-saving news. Proven 
results. Camera-ready. Samples. Mike 
LeFan, 1802 S 13th, Temple TX 76501. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated) 


Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 6th year. Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
(914) 692-4572. 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says “entertaining format, 
concise, solid writing skills and a wealth 
of real estate knowledge." 6th year, ma- 
jor dailies. Edith Lank, 240 Hemingway, 
Rochester NY 14620. (716)271-6230. 


RECORD REVIEWS 


RECORD REVIEW—Keep your readers 
informed. EveryOne buys records!!! Con- 
tact: Imagine Magazine, PO Box 2715, 
Waterbury CT 06720. (203) 753-2167. 


WEEKLY 


“BOOTSTRAPS" is basic. It’s an in- 


teresting, competitive, habit-forming, 
800 words of creative entertainment and 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 


Feature Your Feature in Features Available and watch your syndicate sales soar! 
Run your ad for 12, 26 or 52 issues and benefit from our low contract rates. 
Call for information: 

E & P CLASSIFIEDS (212) 752-7053 
We'll give you something to write About! 


ANNOUNCEMENTS 
BUSINESS OPPORTUNITIES 


RARE OPPORTUNITY for substantial own- 
ership interest in 2-year-old monthly tab- 
loid serving young adults in major Zone 3 
metro market. Now break-even. Tremen- 
dous potential. $50,000 investment. Will 
consider less for working partner. Box 
32694, Editor & Publisher. 


BUSINESS SERVICES 


AD SITTERS, INCORPORATED, special- 


izes in providing a temporary answering 
service for customers who run classified 
ads. We can show your newspaper how to 
provide Ad Sitting service and generate 
new revenue from it. Contact Ad Sitters, 
4500 E Speedway #67, Tucson AZ 85712. 
(602) 748-8377. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 
ship, loan depreciation and insurance pur- 
poses, Sensible fees. Brochure. Marion R. 
Krehbiel, Box 89, Norton, Kans. 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


NEWSPAPER BROKERS 


CONFIDENTIAL NEGOTIATIONS 
NEWSPAPERS Weekly 
W.B. GRIMES & CO. 
National Press Ra 
Washington, D.C. 2004! 
(202) National 8-1133 


MEL HODELL, Newspaper Broker, 
P.O. Box 2277, Monclair, Calif. 91763. 
(714) 626-6440 


Daily 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405, (912) 

925-8666, day or night. 


KREHBIEL-BOLITHO, INC. 
Over 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, “Norton office,” 
PO Box 88, Norton KS 67654. Office (913) 
877-3407 
ROBERT N. BOLITHO, “Kansas City Of- 
fice,” PO Box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations for 
sale and purchase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
property, you should call (813) 733-8053 
daytime; (813) 446-0871 nights; or write 
Box 3364, Clearwater Beach, Fl. 33515. 
No obligation, of course. 


SYD S. GOULD ASSOCIATES 
“The broker with instant buyers” 
SALES, SERVICE, MANAGEMENT 

Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 


HEMPSTEAD & CO. 
Newspaper brokers and appraisers. Write 
or call for free consultation. 47 Edgewood 
Pecan. Hill, N.J. 08003. (609) 795- 


50 YEARS OF MEDIA EXPERIENCE 
We specialize in radio, TV, weekly, daily 
and community newspapers. Professional, 
confidential. 


Business Broker Associates 
(615) 756-7635. 


NEWSPAPER OWNERS-SEEKERS. Wewill 
be glad to go over your plans with you. No 
obligations. NEWSPAPER SERVICE CO., 
ie Drawer 12428, Panama City, FL 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


REGIONAL transportation trade magazine 
bi-monthly with excellent growth potential 
for hard worker. Pacific Northwest. Low 
down, terms. Box 32358, Editor & 
Publisher. 


$32.5M PROFITABLE Zone 6 legal weekly 
on developed lake, serves 3 area towns. 
Ideal for husband/wife team. $25M cash. 
Box 32474, Editor & Publisher. 


TWO INDIANA weeklies eight miles apart, 
one started publishing in 1894 and one in 
1898. Competitive area, but both papers 
have increased in circulation and advertis- 
ing income in the past year. One compos- 
ing room for both papers, which are 
printed at a central plant. Each paper has 
2500 paid circulation. Will sell whole 
package or each paper separately. Total 
gross in 1979 $160,000. Good situation for 
husband-wife team or a newspaper group. 
Write Box 32608, Editor & Publisher. 


SAN JOAQUIN VALLEY weeky for sale. 
Agricultural-based growth area. Paper 
grossing $200,000+ in 1979. $300,000 
includes press and fully equipped news- 
paper. 3900 square foot building may be 
purchased separately. Good family opera- 
tion. Minimum $90,000 down. Snyder 
Newspaper Brokers, PO Box 308, Lindsay 
CA 93247. 


OHIO unopposed county seat tri-weekly. 
Gross $1.4 million. Central plant. Real 
estate. $2.6 million. This is what you're 
looking for. 

OHIO county seat twin weeklies. $810M, 
includes modern building. 

ARKANSAS weekly. $325M, includes plant 


and building. 
State cash and qualifications. 
JAMES WHITE 


Box 783, McMinnville TN 37110 


NEBRASKA HUSBAND-WIFE WEEKLY— 
Small town, only paper in rich county. 
Owner took out nearly $33,000 last year 
and business is growing yearly. Asking 
price is $100,000 with $29,000 cash 
down, liberal terms on balance. Marion R. 
Krehbiel, Box 88, Norton KS 67654. 


INDIANA WEEKLY, quality paper in high 
growth area. $200,000 gross with long 
profit history. Price $165,000, terms pos- 
sible. Qualify self first letter. Box 32666, 
Editor & Publisher. 


GEORGIA WEEKLIES, group of 3, 4000 
paid, $83,000. 

GEORGIA weekly, 800 paid, $42,500. 
GEORGIA weekly, 2500 paid, $66,000. 
ALABAMA weekly, 1800 paid, $140,000. 
ALABAMA weekly, 1600 paid, $45,000. 
TENNESSEE weekly, 3800 paid, $110,000, 
MASSACHUSETTS weekly, 30,000 paid, 
$1,060,000. 

INDIANA weekly, 1100 paid, $27,500. 
OKLAHOMA weekly, 826 paid, $111,000. 
FLORIDA weekly, 2000 free delivery, 
$44,000. 

FLORIDA weekly, 5000 free delivery, 
$75,000, 

FLORIDA weeklies, group of 4, 69,000 
free delivery, $530,000. 

LOUISIANA bi-weekly, 25,000 free de- 
livery, $555,000. 

DAILY, 6 days, 4000 paid, $1,666,000. 
PENNSYLVANIA uae 8000 TMC, 
$100,000, '79 net $21,043. 
TENNESSEE shopper, 22,000 TMC, 
$803,000 '79 net $113,785. 

NEW MEXICO shopper, 25,000 TMC, 
$111,000, '79 net $42,791. 

NORTH CAROLINA shopper, 50,000 TMC, 
$200,000, '79 net $5681. 


Business Broker Associates 
(615) 756-7635 


CENTRAL FLORIDA weekly near Disney 
World. Health forces sale. Ideal for couple. 
PO Box 283, Longwood FL 32750 or (305) 
834-6334. 


MAJOR MARKET WEEKLY 
$2.7 million revenue. 
Box 32664, Editor & Publisher. 
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ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


SELLERS WILL FINANCE COMPETENT 
BUYERS AT 9% INTEREST 


ILLINOIS—Weekly doing $285,000 gross. 
Own plant includes 3 unit press and build- 


ing. 

ILLINOIS—Small weekly with outstanding 
profit structure. Over $40,000 net on 
$80,000 gross. $105,000 includes build- 
ing, 29% down. ; 
MINNESOTA—2300 circulation paper and 
7000 shopper in southeast Minnesota 
town of 4100. Grossing $112,000, 29% 
down. 

MIDWEST—Downtown metro free weekly. 
Sale priced less than gross of $70,000. 
Good profit structure. $19,000 down. 


ROY HOLDING & ASSOCIATES 
PO Box 212, Galva IL 61434 
Phone (309) 932-2270 days 

(309) 932-2642 eves 


ZONE 5 semi-weekly with two shoppers, 
$900,000 gross. Four-unit press, well 
equipped, progressive eau Ee ‘major 
chain advertisers. Box 32696, Editor & 
Publisher. 


BARGAIN PRICED for quick sale! Estab- 
lished weeklies serving adjacent, well-lo- 
cated Zone 2 communities with $270,000 
volume past fiscal year. Compugraphic 
units, printed at central plant. Asking 
$100,000, buyer to arrange own financing. 
W. B. Grimes & Co, National Press Bldg, 
Washington DC 20045. 


NEWSPAPERS WANTED 


CONSIDERING SELLING? Concerned 
about the tax consequences? Would you 
prefer to stay on as publisher, or in another 
role, or retain an ownership interest, or 
simply retire totally? We can tailor a pur- 
chase to fit your desires. No enormous 
chain, we are interested in profitable 
hometown newspapers, weekly or daily, 
grossing between $350,000 and $3 mil- 
ion. Confidentiality guaranteed. Box 
31314, Editor & Publisher. 


IF YOU ARE without competition in your 
home base, do not have a central printing 
plant, and have at least 4500 paid circula- 
tion, our widely-respected group of com- 
munity newspapers would like to discuss 
purchasing your non-daily publication. 
Flexible arrangements to meet your needs, 
including your remaining with the newspa- 
per. No paper too large for us to consider. 
Please send information to Box 31752, 
Editor & Publisher. All replies kept strictly 
confidential. 


SOUTHERN FLORIDA weekly or small 
daily. On or near either coast. Desire com- 
plete or controlling interest. Box 32575, 
Editor & Publisher. 


WEEKLY NEWSPAPER in small Mississippi 
or Missouri River town, preferably pub- 
lished in combined office-home. Write Box 
32617, Editor & Publisher. 


OLD NEWSPAPERS 


LARGE, LARGE COLLECTION OF 
NEW YORK CITY NEWSPAPERS 
Past 10 Years. Times, News, Post, etc. 
Chancellor Services, PO Box 381, Canal 

Street Station NY 10013. 


SEMINARS 


MR. PUBLISHER 
Increase your advertising revenue and lin- 
age with a proven Newspaper Advertising 
seminar. Full Day-Retail-Classified with 
workshops, audio visuals and a great 
speaker. For details call (404) 938-4969 or 
write. 

SUCCESSFUL ADVERTISING SEMINARS 
2565 Hawthorne Dr NE, Atlanta GA 30345 
“A division of 
J. Allen Thompson Advertising” 


To answer box number ads in 


EDITOR & PUBLISHER 
Address your reply to the box number 
given in the ad, c/o Editor & Publisher, 
575 Lexington Ave., New York, N.Y. 
10022. 


Please be selective in the number of 
clips submitted in response to an ad, 
include only material which can be 
forwarded in a large manila envelope. 
Editor & Publisher is not responsible 
for the return of any material submit- 
ted to its advertisers. 


INDUSTRY SERVICES 
CLASSIFIED CONSULTANTS 


INCREASE classified revenue and ad 
count 30% plus with proven methods. We 
specialize in double scale rate structures, 
costing, sales training, recruiting promo- 
tion, marketing and collections. For a 
complete analysis of your classified de- 
partment call (404) 938-4949 or write: 
J. Allen Thompson Advertising 

A Classified per chmant Company 

2565 Hawthorne Dr NE, Atlanta GA 30345 
“from coast to coast” 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


Equipment 
& Supplies... 


BUSINESS SYSTEMS 


CREATIVE DATA SYSTEMS offers flexible 


business systems designed for IBM/GSD 
computers. Systems available include a 
total market coverage Circulation System, 
Display and Commercial Classified A/R, 
Transient Classified, Payroll A/P, Inventory 
and G.L. Circulation System provides on- 
line access to subscriber, route, carrier 
and service error data. Produces ABC, 
draw, bundle wrappers, truck manifest, 
mailing labels and carrier billing. Handles 
P/A billing and amortization. Display AVR 
has extensive sales comparisons, contract 
performance and salesperson effective- 
ness reports. Contact CDS, PO Box 23054, 
Kansas City MO 64141. (913) 381-1109. 


CAMERA & DARKROOM 


KAMERAK SQUEEZE LENSES 
Variable lenses 0 to 8%. Fixed lenses up to 
12%. Compare our quality and service. 
KAMERAK (213) 437-2779 
Box 2798 Long Beach, CA 90801 


SQUeeze Lenses, new and trade-ins... . 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278. 


COMPUTER SOFTWARE 


ADVERTISING-CIRCULATION Program 
packages for sale for IBM Computer Sys- 
tems 3, 32 or 34. Including ad sales, inch 
and money analysis reports anytime, also 
monthly billing reports. Extensive year ago 
history for all ad inches and money. 
CIRCULATION—draw sheet, all ABC re- 
ports anytime and at end of month. Ad- 
vance of arrears billing. PIA, Mail. R. C. 
Zollinger, The Gallup Independent, P. O. 
Box 1210, Gallup, N.M. 87301, (505) 
863-6811. 


MAILROOM 


CUTLER-HAMMER conveyors and spare 


parts. Also new Crabtree conveyors and 
spare parts. 
ORTHEAST STORAGE & INDUSTRIES 
(213) 257-7557 


NEWSPAPER SIZE Cheshire and Magna- 
craft Labeling Machines with single wide 
or computer print out multiwide label 
heads. Plastic strapping machines. Ed or 
Scott Helsley, in Texas call (214) 357- 
0196, others call (800) 527-1668. 


MAILROOM FOR SALE—Phillipsburg 2 
station envelope inserter. Addressograph 
machines, frames, cabinets. Curtis, 816 
National Press Bldg, Washington DC 
20045. (202) 628-5696. 
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EQUIPMENT & SUPPLIES 
MAILROOM 


MULLER-MARTINI 227E_ inserting 
machine, 2 or more stations. Contact W.R. 
Stahler, PO Box 150, Napa CA 94558. 
(707) 226-3711. 


ONE KANSA 320 newspaper inserter. 
Three station with quarter fold. Approxi- 
mately 1 year old. Call Ed Hogan (512) 
534-0329, 


2 STEPPER folding, wrapping and tying 
machines; 1 two station, 1 three station. 
Very good condition. Call Ed Hogan (512) 
534-0329. 


KANSA inserter with 3 stations. Excellent 
condition. Available immediately, $10,000. 
Box 32765, Editor & Publisher. 


SHERIDAN 48 P inserter. 
SHERIDAN 24 P inserter. 
1 KANSA inserter, 3 stations. 
1 KANSA inserter, 2 stations. 
STA-HI 257 counter stacker, 4 years old. 
CUTLER HAMMER Mark IV counter 
stacker. 
CHESHIRE labeling machine. 
All machines in excellent condition. Our 
firm will install in your mailroom and train 
your personnel. 

Call or write: 

GRAPHIC MANAGEMENT ASSOC., INC 
Newspaper Mailroom Systems Division 
11 Main St, Southboro MA 01772 
(617) 481-8562 


MISCELLANEOUS 


LOST LEASE 
Selling All Equipment 

4 Unit Mergenthaler Newsmaster 2— 
around to 64 pp tab 

6 unit Color King 2 folders—1 with DP. 
Run as 6 unit or as 4 and two. 100HP 
and 40HP drives. 8 positions and 6 
positions. Goss roll stands. Elect com- 
pensaters. 


Offen 2 pass oven and chill rolls. 
2 unit ATF (1950) 2234 x 36% and % fold- 
er. 


Kirk Rudy Mailing Machine conveyor 2 
heads. 

ATF combo folder quick change late 
model with book trimmer attachment 
and vacuum trim disposal. 


Everything must go call Howard Sheldon 
(213) 630-1850. 


NEWSPRINT 


NEWSPRINT ROLLS—Basis 30 Ib steady 
supply, prompt shipment from inventory, 
delivered price on request. Brookman 
Paper Corp., 300 E 54 St, New York NY 
10022. (212) 688-3020. 


EQUIPMENT & SUPPLIES 
NEWSPRINT 


NEWSPRINT ROLLS all sizes. BEHRENS 
Pulp & Paper Co. 3305 W. Warner, Santa 
Ana, CA 92704. (714) 556-7130. 


OFFERING 

NEWSPRINT y 
Write us after February 1 for remaining 
spot-priced 2nd quarter availabilities. Box 
32034, Editor & Publisher. 


PASTE-UP 


F McGANN & MARSH, INC. 
Highest quality border tapes, largest as- 
sortment in the U.S. Request samples. 

54-14th Street 
Wheeling, W. Va. 26003 
Ph. (304) 233-5211 


PHOTOTYPESETTING 


MAKING market in Mark |, II, Ill photon 
Pacesetters. The Lookout, POB 205, 
Hopewell Junc NY 12533, (914) 226-4711. 


TWO COMPUGRAPHIC Videosetter I's. In- 
cludes spare parts kit; spare reader; One 
(1) Sans No. 1 and Two (2) News No. 6 

rids. Any reasonable offer accepted. Call 
Rod Abare, (315) 782-1000. 


CASH_FOR MARK |, IV, V 
PACESETTERS 
(614) 846-7025 


COMPUGRAPHIC |, $3300; Compugraphic 
\l, $4500; 12 fonts, $500. Both $7500. 
Call (516) 484-4477. 


COMPUGRAPHIC 7200 with fonts. Mohr 
recirculator with Kodak 214 processor. 
ee dryer. Call B. Johnston (219) 886- 


COMPUGRAPHIC 2961 with fonts, spare 
parts and spare reader, $1200. Mergen- 
thaler V.I.P. drum/mirror motor, never 
used, $250. Call Sandy at (503) 686-5511. 


IBM electronic selectric composer, 23 
fonts and ribbons included, perfect condi- 
tion, Call Sharon (603) 357-4245. 


EXTEL reperforators, mint condition, sac- 
rifice sale $650. Ralph, Moneysworth, 
(800) 223-9800. 


1 COMPUGRAPHIC Unisetter HR, 6 
months old with on line dataport $15,500. 
1 Compugraphic Unified Composer, 1 year 
old, with expanded memory, on line 
dataport and mini disk readers, interface 
and cable, $12,500. Contact: D. Gingras, 
The Journal, 305 Massabesic St, Man- 
chester NH 03103. (603) 668-7330. 


CLASSIFIED ADVERTISING RATES 


LINE ADS 


(Remittance should accompany 
copy unless credit established) 


1 week —$3.10 per line. 

2 weeks—$2.95 per line, per issue 
3 weeks—$2.75 per line, per issue 
4 weeks—$2.55 per line, per issue 


Add $3 per insertion for box service and 
count as an additional line in copy. 


POSITIONS WANTED 
(Payable with order) 


1 week —$2.25 per line 

2 weeks—$1.10 per line, per issue 
3 weeks—$1.95 per line, per issue 
4 weeks—$1.70 per line, per issue 


Add $2.00 per insertion for box service 
and count as an additional line in your 
copy. 


Count approximately 39 characters and/or spaces per line 
3 lines minimum (no abbreviations) 


DISPLAY CLASSIFIED 


The use of borders, boldface type, cuts or other decorations, changes in your 
classified ad to display. The rate for display-classified is $70 per column inch 


camera ready, $75 pub set. 


Contract rates available on request. 


WEEKLY CLOSING TIME 


Tuesday, 4:00 PM 


New York Time 


Box numbers, mailed each day as they are received. are valid for 1 year 


Editor & Publisher 


575 Lexington Ave 


Py Fae af 


10022 (212) 752-7050 


EQUIPMENT & SUPPLIES 
PHOTOTYPESETTING 


COMPUGRAPHICS 
7200—$2800. Compuwriters—$4000. 
2961—$2300. Keyboards—$1200. Jus- 
towriters, FHN Business Products, Church 
Rd., Mt. Laurel, N.J. (609) 235-7614. 


COMPUGRAPHIC 2961 phototypesetter. 
Excellent condition. A real workhorse. 
1000. Call (203) 379-3333, ask for Mr 
radley or Mr Fancher. 


COMPUGRAPHIC 7200 and spare parts 
kit, 5 font strips, $2500. Bunn bundle tyer, 
both excellent shape. Kirksville, MO. (816) 
665-9561. 


COMPUGRAPHIC: 
ACM 9000 WITH KEYBOARD, sets 
6-36 pt., 8 fonts, spares, etc. 
Priced way 
below market $7,990 
COMPUTAPE KEYBOARDS, five now 
available at $160 each ($600 
takes all 5) 
AK! KEYBOARDS WITH VISUALS, three 
now available at $980 each ($2,780 
takes all 3) 
DATATYPE: 
OCR with video editing terminal, 
Facit punch, Decitek reader. 
Now only 
DIDDE-GLASER: 
DG 320 NEWSPAPER INSERTER, 3 

ockets (stuffs 2 into 1). 

ay below 
market at only $6,900 
All equipment in daily newspaper produc- 
tion, well-maintained and working on our 
floor. 
Sam McMichael or Norm Hirsch, Des 
Plaines Publishing Co., Des Plaines, IL 
60018. (312) 824-1111. 


COMPUGRAPHIC 2961 high speed photo- 
printer. Asking $2200 including 8 font 
strips and spare parts kit. Excellent condi- 
tion. (717) 742-9671, John Brockway. 


MERGENTHALER 505C and TC parts 24 
hour delivery. 6 level %” government 
surplus pape’ tape (yellow) $10/case. 
(313) 758-0480. 


YOU CAN BET ON 
E&PCLASSIFIEDS... 


To take your used press, 
hardware, (or software) 
that’s been sitting idly by, 
and put it back into pro- 
duction! 


Perhaps you can’t use that 
particular equipment .. . 
but we'll bet you could sure 
use the space it occupies. 


Consider the dozens, 
perhaps hundreds of 
square feet being lost in 
storage of unused equip- 
ment. Now look at the 


space occupied by each 
single piece of equipment 
on this page! Space is 
money—hundreds of dol- 
lars worth of your space 
can be opened up for as 
little as $2.55 a line of our 


space! We'll put that 
equipment back into pro- 
duction for you in someone 
else's plant—and produce 
a profit for you to boot! 


E&P CLASSIFIEDS 
(212) 752-7050 
We move machinery! 


EQUIPMENT & SUPPLIES 
PHOTOTYPESETTING 


9100 AK! COMPUGRAPHIC tape per- 
forator with spare parts kit $3250. Cont 
pugraphic Unisetter high range serial 
#719, format option, input interface 
dataport $12,500. Compugraphic Unified 
composer, expanded memory, expanded 
keyboard, on line interface boards 
$11,500. Equipment being updated. Also 
available, 2 model 713 AKI keyboards 
$750. Mesabi Daily News, Virginia MN. 
Contact Jeff Asbach (218) 741-5544. 


PRESSES 


GOSS URBANITE equipment. We own and 
offer complete presses, units, folders, and 
upper formers. Very early delivery. Used or 
remanufactured. O.N.E., Atlanta, Ga. 
(404) 321-3992, Telex 700563. 


61 MAN BOOK PRESS, 3 section 30” web, 
double par fold, oped adapters. A.R. 
Dewar, (213) 885-5995, 9745 Delco, 
Chatsworth CA 91311. 


2234" CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21%" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now. 

4 Wood Autopasters. 

2 new Goss web width cut down kit. 

2234" cutoff Hoe color convertible 4 units, 
available now. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. 


Now in our warehouse cleaned and painted 
or rebuilt. 

4 unit Harris V22. 

3-1 unit Harris V22, and folders. 

4 unit Harris V15A. 

4 unit Merganthaler. 

1 Gregg imprinter. 

8 unit V15A. 

5 unit V15A. 

6 unit Community SC folder, oil bath. 

1 unit Community and folder, oil bath. 

4 unit Community and folder, oil bath. 

4 unit Suburban. 

Suburban add-on units. 

Urbanite, various. 

BRAMBLE PROFESSIONAL PRESS INC. 
Route 2, Box 2285, McAllen, TX 78501 

(512) 682-7011. 


HARRIS V 25, 4 or 5 units, JF 4 %, ¥% 
double parallel folder with cross perf, 
upper balloon former, accumeter. New ap- 
proximately 1971. Will set as complete 

ress or individual components. IPEC, 
INC. 401 N Leavitt St, Chicago IL 60612. 
(312) 738-1200, Telex 25-4388. 


CONTINENTAL PRINTING 
MACHINERY 
We sell presses as is, or reconditioned. 
Move your press, install and train on all 
makes and models web offset and letter- 
press. 25 years experience. CONTACT: 
Ken Langley 
7881 Mastin, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


OFFSET PLANT PACKAGE 
® 9 Unit Goss Suburban with 2 folders and 
an upper former. S921-1185 can run as 
one press or 2 separate presses. 
e Stark plate processor, Model 167 
e Pako Processor Model 24.5-1 Super G, 
Serial 007001 
e Brown 20x24 H with lamps 
e 2 Light tables 40x40 
e Challenge paper cutter 305 Model MB, 
Serial 3532 
e 3 Pocket Didde Glasser OG-920 paper 
inserter 
e 15 H.P. drive operator stations, motor 
Var. G.E. for King Press 
oe Francis Connolley at 301-822- 


4 UNIT NEWS KING, 40 HP drive, %, Y 

folder, paster for books, 4 roll stands, 

power hoist, plate bender, count-o-veyor, 

spare parts, excellent condition. Must sell, 

$69,000. Mr Frost, (614) 476-4100, (614) 

891-9144. 

1 UNIT GOSS COMMUNITY with folder 
Grease type excellent condition. 

2 1972 Daily King add on units with roll 
stands. 

1 Reconditioned Color King folder with 30 
HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


EQUIPMENT & SUPPLIES 
PRESSES 


COTTRELL V-15A, 3 units, JF 7 folder 
Cottrell V-15A, 2 units, JF 7 folder 
Cottrell V-15A add on unit 
News King 2 units/folder 
Cottrell 2 position V-15A roll stand 
Cottrell 4 position stacked roll stand 
ATF sheeter-2234 cutoff. 
Butler splicer model 4042A. 
INTER-WEB SYSTEMS 
1836 Woodward St 
Orlando FL 32803 
(305) 896-4330 Telex 56-7471 


FOR SALE 
7 Mark 3 Pacesetters 
3 ECRM 5300 OCRs with BRPE punchers 
1 Compugraphic 7200 
2 Versatec printers 
Call or write: 
Danny Collins 
Times-World Corp 
201 Campbell Av 
Roanoke VA 24010 
(703) 981-3369 


MACHINERY FOR SALE 
Second-hand Goss Urbanite and Harris- 
845 Rollstands immediately available and 
at substantial savings over cost of new 
rollstands. 

CARY COMPANY, INC. 

327 Pepper Road 
Barrington IL 60010 
(312) 381-4600 


NEWS KING, 3 unit press with folder. Ex- 
cellent condition. 
(415) 495-6010 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite % folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234". 

Fincor motor and control 40 and 75 HP. 

WANTED: Newspaper equipment and 

complete plants. 


IPEC, INC. 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


GOSS SC FOLDER, 40 HP. 
Goss Suburban “1000”, 4 units. 
Fincor 50 HP, 60 HP motors and drives. 
Harris V-15A, 6 units, 2 folders. 
Harris V-15A unit. 
Color King, 4 units. 
News King, 3 units and 4 units. 
Kansa inserter, 4 stations, “2 up” model. 
O.N.E., Atlanta GA 
(404) 321-3992 Telex 700563 


4 WEB COMMUNITY folder, 20 HP motor. 
11134 Sepulveda Blvd, Mission Hills CA 
91345, (213) 361-7351. 


FOR SALE 
Hoe Single Delivery 3:2 Folder 
Equipped with Upper Formers 
and Motor Drive 
23-46" Cutoff 
Available Immediately 


For Further Information 
Call, Write or Wire: 
INLAND NEWSPAPER MACHINERY 
CORPORATION 
105th & Santa Fe Drive, PO Box 5487 
Lenexa, Kansas USA 66215 
Telephone: (913) 492-9050 Telex 42362 


GOSS SUBURBAN FOLDER—Also ¥% fold- 
er for Goss Suburban. Contact: D. Gin- 
gras, The Journal, (603) 668-7330. 


CAPCO portable ink fountains. Wood port- 
able ink fountains. Goss portable ink foun- 
tains, Hoe ink boxes. Hoe color convertible 
press 22%. 4 units with 2:1 double deliv- 
ery folder. We have in storage spare parts 
for Hoe color convertible presses. Two 
Cline reels, and pasters in self-contained 
framing. Running belts, side lay, etc. Suit- 
able for publication or newspaper press. 
Paper roll dollys and track. 

NORTHEAST STORAGE & INDUSTRIES 

(213) 257-7557 


EQUIPMENT & SUPPLIES 
PRESSES 


HOE COLOR CONVERTIBLE, 23%6", 1953, 
10 units with 2:1 folder and 2 half decks 

Wood Single Delivery 3:2 Folding ma- 
chine, double width, 2234” cutoff, with 
substructures, 1957 

Goss Double Width folder, single deliv- 
ery, 23%6", complete with substruc- 
ture, 1965 

Goss Headliner, 2234", 1963, 6 units, 
Di-Litho, with color decks 

Goss Unitube folders, roll arms, can be 
used with single width offset presses 

Two 60 Capco rewinders 

Seal-O-Matic stand alone % folder 

Two Wood reel, tension and pasters, in- 
cludes substructures 

Three R. Hoe reels/tensions 

4 Unit Goss Suburban 

5 Unit 1977/78 Goss Community 

Two Dynaflex 1523-9 processors, with 
auxiliary platemaking equipment 

30 x 40’ nuArc non-stop flip top 

New Baldwin press washups, 35” 

Compuwriter II with 17 strips 


UNIVERSAL PRINTING EQUIPMENT CO. 
P.O. Box 455 
Lyndhurst, N.J..07071 
(201) 438-3744 


5-UNIT Web Leader used only 11 months. 
Lack of newsprint forced shutdown. 
20,000 pph, easy to run. Buy for 60% of 
new price. Financing possible. Box 32678, 
Editor & Publisher. 


5 UNIT GOSS MARK | Headliner, press 
#2206, Goss DiLitho, 2:1 folder, 2234” 
cutoff, 90° plate stagger, 40” diameter 
rolls, 60” web, 52,000 IPH, Beach saddles 
compression lock-up, 5 angle bar nest, 4 
semi-automatic and 1 automatic reel, 
Baldwin automix and recirculating system, 
plate bender and punch. Available June 1, 
1980. Can be seen in operation. Box 
32721, Editor & Publisher. 


4 UNIT URBANITE, complete, 2 years old, 
Suburban ¥% x % folder available im- 
mediately. Modiflex distortion camera, 20 
x 24. Cottrell V15-A 4 unit Y2 x % folder 
with 4 roll stands and counterveyor, 1970. 
Cottrell V15-A 4 unit, 1969 2 units, 1972 2 
units, 42x Y% folder, 4 roll stands and elec- 
tric hoist. Call (617) 475-3210. 


5 UNIT HARRIS V 15A, 16 months old, 500 
hours. Buy outright or buy interest in 
lease. Box 32274, Editor & Publisher. 


WANTED TO BUY 


GOSS COMMUNITY OIL BATH with SC 
folder unit separate. Box 1983, Editor & 
Publisher. 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 units. 
BOX 200, EDITOR & PUBLISHER 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, Ill Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well Junc NY 12533. (914) 226-4711. 


MULLER-MARTINI 227E inserting ma- 
chine, 2 or more stations. Contact WR 
Stahler, PO Box 150, Napa CA 94558. 
Phone (707) 226-3711. 


WE PAY 
TOP CASH PRICES FOR 


1BM Composers; Compugraphics and A&M 
typesetters, also Phillipsburg inserters and 

heshire or Kirk Rudy labelers, regardless 
of age or condition. We assume all trans- 
portation and pick up costs. Phone toll 
free (800) 521-5586 or in Michigan (313) 
865-7777. 


SC FOLDER and Community units with 40 
HP or more motor. 
(213) 361-7351 


BEST $$$ FOR YOUR METAL TYPE 
Lead Department Commercial Metals Co. 
Box 1046 Dallas, Texas 75221 
(214) 631-4120 Ext. 215 


IBM COMPOSER, IBM ESC, IBM fonts, 
{BM; Heidelbergs. N. Gregory, 343 Clive 
een Oceanside, NY 11572. (516) 764- 
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ACADEMIC 


ADVERTISING FACULTY POSITION 


MIDDLE TENNESSEE STATE UNIVER- 
SITY's Department of Mass Communica- 
tions seeks an individual to teach a wide 
range of courses in the Advertising/Public 
Relations Sequence, including Advertising 
Media and Communications Research. The 
person selected to hold this tenure-track 
Position should have an earned Ph.D. in 
advertising or a related field, or an M.A. 
degree in advertising, plus several years of 
media experience. The appointment will be 
made effective August 1, 1980. Rank and 
salary will be determined upon the basis of 
the applicant's years of teaching, media 
experience, and academic credentials. 
MTSU is located 30 miles by interstate 
blenWay from Nashville. The Department 
will have 20 full-time members of faculty 
beginning in the Fall Semester. Send your 
letter of application, vita, and three letters 
of recommendation to Dr. Edward M. Kim- 
brell, Chairman, Mass Communications 
Dept., MTSU, Murfreesboro, TN 37132, 
(615) 898-2813. Deadline is March 28, 
1980. 

Women and minorities are encouraged to 
identify themselves for Affirmative Action 
statistical reports. 

Middle Tennessee State University is an 
Equal Opportunity/Affirmative Action 
Employer. 


ASSISTANT PROFESSOR OF JOUR- 
NALISM, two tenure-track positions be- 
ginning August 1980 to teach under- 
graduate newswriting and reporting 
courses. Strong professional and 
academic background required, PhD or 
PhD track desirable. For one position, 
background in broadcast journalism desir- 
able. UH is Equal Opportunity Employer. 
Send resume by March 31 to Search 
Committee, Journalism Program, Univer- 
sity of Hawaii at Manoa, 2550 Campus 
Road, Crawford 208, Honolulu, Hawaii 
96822. 


ASSISTANT PROFESSOR of Journalism 
with Advertising specialty (Re-opened 
tenure-leading position). August, 1980. 
Requires Master’s with significant profes- 
sional experience or Ph.D. with some pro- 
fessional experience. Teach advertising 
copy and layout and creative strategy 
courses, Responsible for teaching other 
advertising courses if needed. Advise, pro- 
fessional service, production and re- 
search. $16,000 minimum. Apply by April 
1 to: Dr. Donald R. Glover, Department of 
Advertising, School of Journalism, The 
University of Nebraska-Lincoln, Lincoln, 
Nebraska 68588. Affirmative Action/Equal 
Opportunity Employer. 


ASSISTANT PROFESSOR OF JOUR- 
NALISM to teach advertising and public 
relations courses on undergraduate and 
graduate level. This position is re-adver- 
tised. Advertising courses include princi- 
ples, sales and copywriting. PhD pre- 
ferred. Professional and teaching experi- 
ence essential. Salary competitive. Position 
open beginning fall semester (August 
1980). Application deadline:April 1, 1980. 
Send resume, college transcripts, and list 
of references to: Chairman, Department of 
Journalism and Radio-TV, Box 2456, Mur- 
ray State University, Murray KY 42071. An 
equal opportunity employer (M/F). 


INSTRUCTOR/ASSISTANT PROFESSOR 
to teach courses primarily in a newly 
created broadcast journalism sequence, 
other responsibilities also in the news-edi- 
torial sequence with photography skills. 
PhD plus experience preferred. Salary 
based upon educational background and 
experience. Application deadline: April 10. 
Equal Opportunity Affirmative Action 
employer. Contact: Dr Richard Nelson, 
Coordinator, Mass Communication Pro- 
bay Department of Communication, 

niversity of Wisconsin-Whitewater, 
Whitewater WI 53190. 


Help Wanted... 


ACADEMIC 


PUBLIC RELATIONS 
TEACHER 


Practitioner-in-Residence for public rela- 
tions sequence in progressive, developing 
university department of journalism. Grant 
position requires broad knowledge of all 
aspects of corporate public relations, in- 
cluding media relations, and some teach- 
ing experience at college level or in man- 
agement and/or professional development 
institutes or seminars. PhD preferred, 
MA/MS required; APR highly desirable. 
Minimum $24,000 for nine months. a fe 
salary and rank dependent on qualifica- 
tions to teach courses in mass media and 
public relations. Department has 155 
majors, student chapters of SPJ/SDX, 
PRSSA and Florida Public Relations As- 
sociation. Florida A&M University, an his- 
torically black institution, is an equal 
opportunity/equal access institution. Ad- 
dress letter with resume and supporting 
materials, including references, to Robert 
M. Ruggles, Department of Journalism, PO 
Box 14, Florida A&M University, Tallahas- 
see, FL 32307, by April 14, 1980. 


KENT STATE UNIVERSITY 
SCHOOL OF JOURNALISM 
Kent State University School of Journalism 
invites applications for Assistant Professor 
for the 1980-81 academic year, tenure- 
track position. The successful candidate 
will teach a combination of public relations 
and advertising courses, and supervise the 
yearly meetings of the Northeastern Ohio 
Scholastic Press Association. Minimum 
qualifications: Master's degree required, 
Ph.D. preferred; university teaching ex- 
perience; and two to five years’ profes- 
sional experience in corporate or agency 
public relations/advertising. Minimum sal- 
ary: $15,000 for the academic year. Appli- 
cation deadline: March 30, 1980. Kent 
State University is an Equal Opportunity/ 
Affirmative Action Employer. Contact: 
Ralph C. Darrow, Acting Director 
School of Journalism 
Kent State University 
Kent, Ohio 44242 


ALASKA'S ONLY 4 year journalism degree 


program needs an assistant professor to 
teach courses in news-editorial sequence 
and advise weekly laboratory newspaper. 
Must have MA in journalism plus at least 4 
years solid professional experience. Start- 
ing salary approximately $2,500 to 
$24,000 for 9 month academic year be- 
ginning August 25. Write for details. En- 
close resume, references, to Professor 
Jimmy Bedford, Department of Journalism 
and Broadcasting, University of Alaska, 
Fairbanks AK 99701. Closing date April 25 
or until filled after that date. Women and 
other minorities encouraged to apply. The 
University of Alaska is an equal opportun- 
ity, affirmative action employer and edu- 
cational institution. 


THREE TENURE-TRACK ASSISTANT/AS- 
SOCIATE PROFESSOR POSITIONS—One 
opening in Print. Journalism and two in 
Broadcasting. Private university with 
Christian philosophy of education in ideal 
Southern California coastal location. Must 
have Ph.D. and professional background. 
Print Journalism professor's duties include 
teaching a variety of J-writing courses, and 
Broadcasting professors’ duties will be 
teaching standard TV and radio courses, 
but there is an opportunity to teach in 
other diverse areas, such as mass com- 
munications, communication theory, or 
organizational communication both at the 
undergraduate and graduate levels in a 
strongly interdisciplinary division. $18,000 
to $28,000 per year (depending on qualifi- 
cations and including guaranteed summer 
session). Equal Opportunity Employer. 
Contact Dr. Stewart Hudson, Chairman, 
Communication Division, Pepperdine Uni- 
versity, Malibu, California 90265, 


IT’S A CLASSIFIED SECRET! 


We've got a secret—and it's strictly classified information! We'll never reveal 
the identity of an E&P Box Holder, however if you want to answer a Box 
Number ad, but don't want your reply to go to certain newspapers (or 


companies), put your mind at ease! 


Just seal your reply in an envelope addressed to the Box Holder. Attach 
a note telling us what newspapers, groups or companies you don't want 
the reply to reach. Then put the reply and the note in an envelope addressed 
to E&P Classifieds. If the Box Number you're answering is on your list, 
we'll discard your reply. 
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HELP WANTED 
ADMINISTRATIVE 


ASSISTANT PUBLISHER—Heavy retail 
sales experience/business background. 
Run Fort Lauderdale entertainment 
magazine. $300 per week. Send resume 
and letter to Good Times, 1400 E. Oakland 
Park Blvd, Ft Lauderdale FL 33334. Inter- 
view necessary. 


GENERAL MANAGER for large, central 
Kansas weekly, prize winning, quality 
newspaper in college town. Applicant 
should Know community journalism. Good 
salary, commission. Replies strictly confi- 
dential. Write Box 32494, Editor & 
Publisher, 


GENERAL MANAGER—Sales oriented. 
Competitive Florida market. Daily plus 
shopper. Opportunity for growth with 
multi-state group. Replies held in strict 
confidence. Send complete resume to Box 
32484, Editor & Publisher. 


SELECT, SOUTHEASTERN CITY newspa- 
per seeks an experienced General Manager 
for its daily and Sunday. Circulation under 
20,000. Historic, beautiful, ideal living, 
this community offers ample opportunity 
for greater growth and development of the 
newspaper serving it. Owner will accept 
only complete resumes from experienced 
thet manager or top executive. Mail to 

obert John, Consultant, RR 1, Box 227-B, 
See VA 24528, or call (804) 376- 


GENERAL MANAGER—11 year old Long 
Island entertainment magazine. 5 years 
experience, heavy knowledge sales, fi- 
nance, production, editorial. Detail per- 
son, organized and aggressive. Oversee 35 
employees in 2 states, help launch new 
magazines. Looking for $1 million gross in 
1980. Benefits: $25,000 per year salary, 
bonuses, 3 weeks vacation, health insur- 
ance. Resume: Good Times, 230 Arlington 
Cir, East Hills NY 11548. 


IN THE TAX FREE Cayman Islands 
(B.W.I.), advertising space sales, market- 
ing and PR position. If you have sold lots of 
advertising space and prepared full cam- 
paigns be It for adeli, a bank, a boutique or 
whatever, have some marketing and public 
relations experience, can write copy and 
do rough layouts, have knowledge of pro- 
duction requirements. . . if you are all of 
these then there is a challenging position 
in the Cayman Islands we would like to 
discuss with you. . . seriously! Rush your 
resume to The President, The Northwest 
Co. (Publishers), 3900 NW 79 Av, Ste 216, 
Miami FL 33166. 


STAFF CONSULTANT 
International engineering/construction 
firm seeks professional capable of making 
an immediate contribution to solving client 
facility expansion problems. Positions are 
with our Midwestern-based headquarters 
staff, providing technical support to the 
company's diversified engineering offices. 


The candidate should have extensive ex- 
perience in newspapers from an opera- 
tions standpoint. An engineering back- 
ground is desirable, though not essential. 
Working with the client and our own per- 
sonnel, the candidate will make economic 
evaluations of printing facilities, analyze 
and size space requirements, and select 
equipment. Replies held in strictest confi- 
dence. Send resume to Box 32588, Editor 
& Publisher. 


GENERAL MANAGER needed for commer- 
cial web offset plant in Zone 1. Applicants 
should have solid sales experience. Re- 
sumes should include salary requirements 
and be sent to Box 32687, Editor & 
Publisher. 


CONTROLLER 


We need a strong financial person to join 
our excellent management team. Must 
have education and experience to effec- 
tively take charge of the business depart- 
ment at our Zone 9, 16,000 circulation 
daily. Position reports to the publisher. 
Salary to $20,000 per year commensurate 
with experience, plus an excellent fringe 
benefits program. Our community provides 
an unusually attractive living environment. 
Send complete resume including educa- 
tion, experience and salary expectations to 
Box 32741, Editor & Publisher. 


MANAGER for display, classified and cir- 
culation for dynamic, quality weekly eile 
itching to grow. Take charge person wit 
experience. Call Hamilton Meserve (914) 
677-8241. 


HELP WANTED 
ADMINISTRATIVE 


BUSINESS-ADVERTISING MANAGER to 
assist editor of a lively Catholic weekly in 
coastal New England. We are looking for an 
energetic person to assume responsibility 
for all non-editorial operations. Please in- 
clude salary history with response. Write 
Bob Baldwin, The Providence Visitor, 184 
Broad St, Providence RI 02903. 


INDUSTRIAL RELATIONS MANAGER 


} for 
5 Daily Group in Northeast 
Must be experienced in and be able to deal 
effectively with negotiations as well as to 
carry out management objectives. Excel- 
lent salary and company benefits. Write 
Box 32479, Editor & Publisher, with com- 
plete resume and date available. 


GENERAL MANAGER—Weekly newspa- 
per, 14,000 circulation, staff of 24, in 
way-above average community and ex- 
panding market, needs take-charge Gen- 
eral Manager, good with office procedures, 
figures and people. Attractive salary, in- 
surance, stock-option plan, pleasant con- 
ditions. Send complete resume to Doug 
Morris, 10327 Coggins Dr, Sun City AZ 
85351, or call (602) 972-6101. 


ADVERTISING 


FAST GROWING suburban weekly in 
California, looking for strong, enthusiastic 
individual with some experience in adver- 
tising. Salary/ + high commission, mileage. 
Immediate opening. Reply Foster City 
Progress, PO Box 4040, Foster City CA, 
94404, Attn: Sharry Han, Ad Manager. 


ADVERTISING DIRECTOR 

Zone 3 daily and Sunday newspaper is 
seeking an individual who is strong in 
sales, marketing and motivation to head 
up its advertising department. They should 
have experience in both retail and clas- 
sified advertising, promotions, recruit- 
ment, training, budgets and MBO. This po- 
sition will be open April 1, 1980. This is an 
excellent opportunity for the right person. 
If interested, write and tell us why, along 
with resume and salary requirements to 
Box 32560, Editor & Publisher. 


SUNBELT SUBURBAN group of ABC/free 
weeklies seeks professional with suburban 
advertising experience to manage, enlarge 
present ad staff of 4 entering period of 
rapid growth, Zone 6. Send resume to Box 
32646, Editor & Publisher. 


BI-WEEKLY Long Island entertainment 
magazine, 11 years old, seeks sales man- 
ager with 3 years experience. Duties: coor- 
dinate 6 top salespeople, sell key retail ac- 
counts, oversee trainee program. Benefits: 
$23,000 per year salary plus overrides, 2 
weeks vacation, health insurance. 1979 
billings $750,000, goal $1 million. Re- 
sume: Good Times, 230 Arlington Cir, East 
Hills NY 11548. 


BUSINESS 
JOURNAL 
OPENINGS IN 
SAN DIEGO 


We are now interviewing for 
advertising sales and editorial 
staff positions in San Diego. 
Cordovan will start a local, 
weekly business journal there 
in June and we have excel- 
lent career positions open in 
the administrative, editorial 
and advertising space sales 
areas. This will be Cordovan’s 
seventh business journal in a 
major market and it offers 
both challenge and good com- 
pensation to the publishing 
professional. For information 
and specifics call Mike Wein- 
gart, Jay Hagins or Bob Gray 
in Houston, (713) 688-8811, 
or send resumes in confi- 
dence to Cordovan Recruit- 
ing, 5314 Bingle Rd, Houston 
TX 77092. 


HELP WANTED 


ADVERTISING 


ADVERTISING SALES MANAGER 
Advertising Sales Manager for eastern 
Massachusetts weekly newspaper chain. 
Unlimited opportunity for person who can 
manage 10-person staff and produce re- 
sults. Seeking self starter who Is not afraid 
to put in long hours and hard work. Excel- 
lent salary and commission plan. A real 
opportunity for a creative person with un- 
limited drive and ambition. Write Box 
32624, Editor & Publisher. 


ADVERTISING SALES 
New publisher—new commission plan— 
immediate opening! Minimum of 2 to 4 
years experience needed. Good base pay 
plus commission for mid-teens earnings. 
Apply J.W. Nelson, Ad Director, Daily Gate 
City, 1016 Main, Keokuk IA 52632. (319) 
524-8300. Replies held in confidence. 
Call toll free from lowa (800) 472-6003; 
Hey states touching lowa (800) 553- 


ADVERTISING MANAGER—Train for gen- 
eral manager position while running ad 
staff. Perfect for person with right attitude 
and experience. Clean community near 
Houston, Texas. Smith (713) 592-2626. 


DISPLAY AD SALESPERSON wanted for 
21,000 circulation PM newspaper located 
in a college town in south central Connec- 
ticut. We offer a solid base salary (plus 
incentive) to someone with experience who 
is not afraid of hard work. Good fringes and 
nice working conditions. Send resume to 
Sam Tierney, Ad Director, The Middletown 
Press, 472 Main St, Middletown CT 06457. 


ADVERTISING 
MARKETING 
REPRESENTATIVE 


We seek an intelligent progressively- 
minded individual with a proven sales rec- 
ord who is familiar with micro-economics 
and marketing principles and can apply 
them to businesses in the sales process. 
An economics background is desired but 
not required. The person we seek must 
also be able to effectively manage a sales 
team, have a positive risk orientation, and 
must thrive on change. The Casper Star- 
Tribune is undergoing an ad department 
expansion that requires us to seek the very 
best in sales personnel. If you are out- 
standing in your present position and de- 
sire a new challenge, we have one worth 
considering. Send resume to Lisa Sam- 
ford, Casper Star-Tribune, PO Box 80, 
Casper WY 82602. 


MOVE UP, be your own boss. Ohio weekly 

needs result-oriented ad manager who can 

help us double our sales in a prosperous 

community. Supervise staff of 3. Salary 

$18,000 plus good bonus, fringe, car ex- 
ense, retirement. Box 32723, Editor & 
ublisher. 


ADVERTISING 
ACCOUNT 
REPRESENTATIVE 


We have an immediate open- 
ing for an experienced adver- 
tising account representative. 
Experience in automotive and 
real estate accounts is pre- 
ferred. This is an interesting 
and challenging career posi- 
tion with a large daily of 
100,000 combined circulation, 
in a growing southeastern Vir- 
ginia community. Great bene- 


fits including paid vacation, 
sick leave, hospitalization and 


life insurance, dental in- 
surance, excellent retirement 
plan, car allowance, incentive 
programs. Beautiful area with 
a nice climate, beaches, parks, 
recreational facilities, water 
sports, etc. An unusual career 
opportunity for a creative indi- 
vidual with proven sales abil- 
ity. Call Dennis W. Ivey, Clas- 
sified Ad Manager, Daily Press 
and The Times Herald, (804) 
244-8424. 


HELP WANTED 
ADVERTISING 


ADVERTISING 
SALES DIRECTOR 


We are western New York's leading daily 
newspaper, the 29th largest in the nation. 
The individual we are seeking will be re- 
sponsible for all divisions of cisely and 
pissciied advertising. Publishing daily and 
Sunday, we are building on a sound circu- 
lation and advertising base—and are look- 
ing for someone to further develop a good 
staff and innovative sales plans for the fu- 
ture. Proven managerial and marketing 
experience, including project organization 
and motivation of sales personnel, is es- 
sential. Background in retail, general and 
classified is important. Excellent pay, 
fringes and working conditions. All replies 
treated as confidential. Send resume and 
salary requirements to Richard K, Feather, 
Vice President, Buffalo Evening News, .1 
News Plaza, Buffalo NY 14240, or call 
(716) 849-4535. 


AGGRESSIVE ad manager needed for 
3-newspaper group. Supervise and train 
staff as well as sell in competitive area. 
Capable of taking over as general manager. 
Salary plus bonus. Call Ed Freeman, (314) 
583-2545. 


ADVERTISING SALES 


Lung cancer deprived us of an incredibly 
Productive display sales executive, 
Hearst-trained during the Great Depres- 
sion. Tough act to follow, but if you can 
produce 5M to $10M sales a week by 
making up to 100 phone calls a day to pick 
up ads out of several contiguous daily and 
weekly competitors in highest income area 
of Nation on West Coast into our 57-year 
old four weekly group, you're worth $25M a 
year plus $5M or more in bonuses, com- 
missions, vacations, and many other bene- 
fits. This pay level only on proof of pudding 
on past, present and future jobs. She also 
produced a 100-page tab Centennial spe- 
cial edition containing $30,000 in ads in 
30 days with only our present sales staff 
assisting. Can you match that? Blue ribbon 
partially paid full coverage hometown 
community newspapers can show huge 
conglomerate competitors how to achieve 
95% readership in six cities, compared 
with their 40-55% paid coverage of same 
areas. 

We are a quality dedicated open shop op- 
eration. 

Also interested in a powerful circulation 
Promotion manager who wants to earn 
above levels or more and can prove ability 
to bring it in. Write Box 32716, Editor & 
Publisher. 


GROUP OF WEEKLIES in Northern Arizona 
looking for experienced display advertising 
sales person who can aggressively promote 
exciting marketing plan that combines 
high penetration with intensive read- 
ership. High salary, incentive bonuses and 
outstanding array of benefits offered by 
one of nation's fastest growing newspaper 
chains. Send resume and references to 
Tom Keefe, Northlander, 317 N Hum- 
phreys St, Flagstaff AZ 86001. 


ADVERTISING 
DIRECTOR 


We seek a conscious advertising 
director who can manage change 
and has a proven ability to suc- 
ceed with nontraditional methods 
and ideas. This high growth Rocky 
Mountain daily is applying new 
and successful marketing strat- 
egies and needs someone who 
will take us beyond traditional 
norms of performance. Our high 
calibre ad staff is organized in an 
innovative fashion and requires 
strong leadership. We are commit- 
ted to excellence and expect noth- 
ing less. Box 32763, Editor & 
Publisher. 


ART/GRAPHICS 
ARTIST 


Metropolitan newspaper in Zone 2 
has an opening for an experienced 
and versatile editorial artist with 
good graphic knowledge in layout 
and design. Must be capable of 
producing camera-ready art for 
maps, charts, diagrams, also 
photo retouching and some illus- 
tration. Send resume and samples 
to Box 32715, Editor & Publisher. 


HELP WANTED 
ART/GRAPHICS 


DAILY NEWSPAPER advertising art direc- 
tor. Manage the advertising layout de- 
partment of The Daily Herald. This position 
requires a working, productive art director 
whose duties will include developing and 
directing systems, creative design, pro- 
duction and executive administration. 
Applicant must have background and 
managerial skill to direct the daily efforts 
of layout personnel to meet the exacting 
and expanding needs of the paper's highly 
productive display advertising depart- 
ment. Must also be able to function as an 
effective liaison between the advertising 
layout department and sales, production 
and management personnel. 


The company offers comprehensive bene- 
fits package and a salary commensurate 
with ability and experience. Experienced 
applicants may send resume to The Daily 
Herald, Personnel Department, PO Box 
280, Arlington Heights, IL 60006. 


CIRCULATION 


ASSISTANT CIRCULATION MANAGER 
ADMINISTRATION 

Large AM and Sunday located in Northeast 
seeks person experienced in circulation of- 
fice systems. Must have experience set- 
ting up controls for sales, service and col- 
lections. Field experience a plus. Start mid 
$20s. Box 32634, Editor & Publisher. 


RECENTLY PURCHASED property in 
Willmar, Minnesota is putting together 
new, aggressive staff and is looking for a 
knowledgeable shirt sleeve circulation 
manager. Candidate should be growth 
oriented and be equipped to run own de- 
partment in this 19,000 circulation paper. 
Send resume to Paul E. London, General 
Manager, Box 839, Willmar MN 56201. 


ASSISTANT CIRCULATION MANAGER 
Zone 2 daily and Sunday, over 250,000 
circulation looking for experienced indi- 
vidual. Growth situation, not a spot for be- 
ginners. $25,000+ to start. Resume in 
confidence to Box 32644, Editor & 
Publisher. 


CIRCULATION DISTRICT MANAGER 
18,000 PM daily with 6 person circulation 
staff has an opening for the right person. 
College and/or past circulation experience 
necessary. Good salary and benefits. Send 
resume to H. Allen Wamsley, Circulation 
Manager, Midland Daily News, 124 S. 
McDonald, Midland MI 48640. 


CIRCULATION MANAGER for 7-day news- 
paper, 40-50,000 circulation in Zone 5. 

eed an experienced person with a proven 
record to manage and motivate. Great op- 
portunity for someone in a modern organi- 
zation. Good salary and fringe benefits. 
Send your resume in confidence to Box 
32618, Editor & Publisher. 


DISTRICT MANAGER 
$365 per week 


Planning to relocate! We have openings for 
experienced circulation district managers 
with proven track record. Position includes 
carrier recruiting, training and sales. 


Applicants must be able to drive stick 
transmission; have a valid driver's license 
and a satisfactory driving record; and be 
physically able to repetitiously lift 35 Ib 
newspaper bundles. To apply, mail de- 
tailed resume to Oakland Tribune, Person- 
nel Department, PO Box 24304, Oakland 
CA 94623. Equal Opportunity Employer. 


NEEDED IMMEDIATELY—Assistant Circu- 
lation Manager to quickly and effectively 
set up TMC distribution system for mid- 
size daily located in the Midwest. Pub- 
lisher aims to use system as alternate de- 
livery service. Good opportunity in a grow- 
ing, successful organization. Competitive 
salary and excellent fringe program. Box 
32583, Editor & Publisher. 


A LEADING SUBURBAN daily newspaper 
is looking for a Zone Manager to lead and 
motivate district supervisors. This indi- 
vidual should have previous circulation ex- 
perience and an ability to relate to people. 
Here is an opportunity to use your talents 
in an atmosphere of encouragement and 
cooperation. Salary commensurate with 
experience. Send confidential resume with 
salary requirements to Box 32758, Editor 
& Publisher. 


CIRCULATION MANAGER for Zone 2, 
twice a week ABC newspaper chain. Car- 
riers, mail, stands, ABC. Incentive and 
fringe benefits. Box 32719, Editor & 
Publisher. 


HELP WANTED 
CIRCULATION 


DISTRICT MANAGERS 
Growth opportunity with a newly organized 
circulation department. Knowledgeable in 
recruitment of Little Merchant and adult 
carriers, training, motivation, leadership 
and strong in sales. Excellent opportunity 
in one of the finest areas in the country 
(Zone 3). If you are concerned about your 
future, send complete resume including 
salary requirements and references in con- 
fidence to Box 32559, Editor & Publisher. 


CLASSIFIED ADVERTISING 


ADVERTISING MANAGER wanted to run 
high volume classified ad department. 
10,000 to 15,000 daily circulation range in 
Zone 5. Must be experienced and have ex- 
cellent record to qualify for this opportun- 
ity. Scheduled opening by summer. Excel- 
lent company, excellent pay and benefits. 
Send complete resume and related infor- 
mation to Box 32468, Editor & Publisher. 


COMPUTER TECHNOLOGY 


ELECTRONIC TECHNICIAN 
Madison Newspapers Inc, publisher of The 
Capital Times and Wisconsin State Jour- 
nal, is looking for an experienced elec- 
tronic technician. We prefer a person 
familiar with Harris 2540s, 2200 and 7400 
typesetters and trained on DEC PDP 11/35 
and PDP 11/05 computers. We offer an 
excellent starting salary and employee 
benefit programs including WPS/HMP, 
free life insurance, paid holidays, a liberal 
vacation plan and much more. Madison is 
located in southern Wisconsin, close to 
many good recreational areas. Please send 
letter of application including education, 
work and salary history to: Personnel De- 
partment, Medieon Newspapers Inc, PO 
Box 8056, Madison WI 53708. An affirma- 
tive action employer. 


EDITORIAL 


EXECUTIVE EDITOR for major Zone 2 sub- 
urban group. Must be broadly experienced 
in all phases of news department organiza- 
tion and in personnel management. Em- 
phasis on creative, innovative coverage. 
Box 32296, Editor & Publisher. 


WE ARE EXPANDING the copy desk and 
looking for editors who can help im- 
mediately. Do not apply if you cannot edit 
tightly and write excellent heads. Try out 
mandatory. Send resume, with references, 
to B. Clair Ccbb, News Editor, The Arizona 
Republic, PO Box 1950, Phoenix AZ 
85001. 


PRO WANTED—AM in busy Western city 
seeks sports editor with proven ability to 
put out a well edited, attractive section. 
We want a person who can edit, teach, 
organize and manage. Send resume and 
samples to Box 32628, Editor & Publisher. 


THE DETROIT NEWS is reviewing applica- 
tions from veteran outdoor writers. If you 
want to work in one of the best competitive 
markets in the country send your work 
samples and your ideas on how the beat 
should be covered to: Ben Burns, Assis- 
tant Managing Editor, Detroit MI 48231. 


THE KANSAS CITY TIMES has immediate 
vacancies for persons with skill and ex- 
perience in these specialty areas: 


e Labor reporting 

® Medical reporting 

Legal affairs reporting 

e Telegraph copy editing 

¢ Regional reporting in Missouri. 

Please send resume and clips to Chris 
Waddle, managing editor, The Kansas Cit 
ies 1729 Bond Av, Kansas City mo 
4108. 


EDITOR (minimum 2 years experience) for 
100M metro weekly with feature/news 
focus to direct editorial staff and free- 
lancers. Must have good sense of editorial 
packaging that will appeal to active, intel- 
ligent audience. Position opens April 1. 
Salary negotiable. Submit resume to pub- 
lisher, Twin Cities Reader, 100 N 7th St, 
Ste 610, Minneapolis MN 55403. 


MANAGING EDITOR—Capable person 
wanted for managing editor slot in growing 
15,000 North Carolina daily. Must be able 
to work with 11-member news staff. Ex- 
perience a must in daily management, lay- 
out, assignment, news judgment. Ability to 
work with people a plus. Opening im- 
mediate. Box 32593, Editor & Publisher. 
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HELP WANTED 


EDITORIAL 


AWARD WINNING 15,000 daily in Zone 5 
looking for top notch general assignment 
reporter with emphasis on police and court 
coverage. Must be able to handle 35mm 
camera. Send complete resume and clips 
to Box 32579, Editor & Publisher. 


1 WIRE EDITOR, 2 REPORTERS sought by 
55,000 circulation daily. Excellent salary, 
fringes for talented, aggressive persons. 
Write Editor, Saginaw News, Saginaw Ml 
48605. An Affirmative Action Employer. 


THE URBANA DAILY CITIZEN, a 7500 PM 
daily west of Columbus, Ohio, is looking for 
a reporter experienced in small town, 
community journalism. Right applicant 
could move into weekly newspaper man- 
agement. Ideal second job for ambitious 
reporter who has already demonstrated 
quality work. Also looking for photographer 
and society editor with similar capabilities. 
Competitive pay scale and benefits. Send 
resume and samples to Phil Angelo, PO 
Box 191, Urbana OH 43078. 


BUSINESS REPORTER—Impressive, 
award-winning 75,000 circulation daily in 
Zone 2 is looking for a top-notch business 
reporter with at least three years experi- 
ence in business. There is room to glow 
and grow for the person with talent. Send 
resume and clips to Box 32546, Editor & 
Publisher. 


BUREAU CHIEF 
New York State daily looking for experi- 
enced newsperson to oversee outlying 
bureau in small city. At least 4 years re- 
porting and some supervisory experience 
required. Zone 2. Send resume and clips to 
Box 32598, Editor & Publisher. 


REPORTER—With interest in business 
news at company, worker and consumer 
level. Heavy emphasis on general features 
with about 50% of time devoted to busi- 
ness news. Top pay and benefits. Prefer 
recent graduate. Zone 5, daily and Sun- 
day. Box 32461, Editor & Publisher. 


BUSINESS REPORTER—52,000 circula- 
tion daily with ambitious ideas for 
economic news coverage needs a talented 
reporter to help keep tabs on one of the 
few metropolitan areas in the nation with a 
vital economy. If you're able to get quickly 
to the heart of a complex story and explain 
it to readers in terms they understand, 
we'd like to hear from you. Experience on 
the biz beat helps, a driving enthusiasm 
for covering the economy is a must. Send 
clips, resume and references to Michael 
Hallinan, Financial Editor, Everett Herald, 
PO Box 930, Everett WA 98206. No calls 
please. 


NEWS EDITOR who knows how to spell, 
edit tightly, write headlines that fit, layout 
attractive pages and meet deadlines. Will 
handle most of our layout; room for 
growth. Work 4 pm-1 am for 8600 daily 
that has the community buzzing with its 
Progressive changes. Send resume, layout 
samples, references and current salary to 
Richard Matteson, executive editor, Cadil- 
lac Evening News, 130 N. Mitchell, Cadil- 
lac MI 49601. 


' EDITOR 


Opportunity like this may not come again 
in lifetime of newsperson ready to move 
immediately into editorship of a small 
Southwestern daily in prime fishing and 
hunting area. Rural farm-related back- 
ground or agri reporting experience would 
be helpful. Journalism degree and all- 
around reporting, editing experience es- 
sential. Opportunity to advance in well- 
known media group. This opening tailored 
to an individual with initiative, creativity, 
ideals and dedication to hard work who 
wants to make his/her mark in community 
journalism. Few opportunities like this 
come along in today’s media. Box 32703, 
Editor & Publisher. 


OHIO DAILY welcomes applications from 
newsroom personnel for probable spring, 
summer openings. Include experience, 
salary history, references. Box 32691, 
Editor & Publisher. 


SPORTS WRITERS—If you're experienced, 
solid, accurate and fast enough to handle 
AM deadline pressure—and have that spe- 
cial flair that sets you apart from the 
crowd—The Albuquerque Journal would 
like to review your application. Send re- 
sume, clips, salary requirements and pro- 
fessional references to: Paul Logan 
Sports Editor, Drawer J, Albuquerque NM 
87103. 


HELP WANTED 
EDITORIAL 


A JOB WITH US is your best recommenda- 
tion. Our grads, after 4 or 5 years have 
moved on to Knight-Ridder, Gannett, Capi- 
tal Cities and top PR positions. Others 
have stayed with us for a career. We're 
America’s largest rural weekly (21,000 
ABC) 50 miles north of Detroit in a county 
of 70,000. News staff of 6-plus. Average 
65 pages. Three-time nationwide top 
weekly general excellence in NNA con- 
tests, last time in '79. Top wages, fringes, 
guaranteed overtime, new plant, non- 
union. Now seeking reporter. No require- 
ments other than ability. Write Lynn 
Myers, editor, Lapeer County Press, Box 
220, Lapeer MI 48446. 


SPORTS EDITOR—If you can manage 
people, know sports from A to Z and can 
put together a section that is lively, com- 
plete and cleanly edited, we've got a top 
spot and a great staff waiting for you. 
We're located in a growing, sports-minded 
colimunyty in Zone 2 with a daily circula- 
tion of 75,000. Send resume, clips and 
layouts to Box 32548, Editor & Publisher. 


LOCAL GOVERNMENT REPORTER for 
Midwest 6-day PM. Some experience pre- 
ferred but will train the right person. Write 
or call Lenny Ingrassia, Managing Editor, 
Dixon Evening Telegraph, 113-15 Peoria 
Av, Dixon IL 61021. (815) 284-2222. 


GROWING PM PAPER seeks that excep- 
tional reporter who is a skilled writer, has a 
nose for news and the courage to go after 
it. Excel on our police beat 3 years and you 
can keep up with the best. Also need com- 
petent deskperson/reporter and sharp 
general assignment reporter. Contact Olin 
Ashley, Editor, The Odessa American, Box 
2952, Odessa TX 79760. 


THE LOUISVILLE TIMES has an im- 
mediate opening for a talented, experi- 
enced journalist skilled in editing and in 
design and graphics. Responsibilities of 
the special projects editor will include de- 
veloping special layouts, illustrations and 
graphics; assisting in the design of page 
one; developing reader-response features; 
and analyzing readership research and 
proposing ways to better serve readers’ 
needs and interests. Persons interested in 
this position should apply to Leonard Par- 
due, Managing Editor, The Louisville 
Times, Louisville KY 40202. 


MANAGING EDITOR for an award winning 
9000 circulation daily dedicated to excel- 
lence in community journalism. We need 
an enthusiastic community-minded indi- 
vidual who will enjoy producing one of the 
brightest, most exciting newspapers of its 
size. Staff assignments, editing, head writ- 
ing, and some administrative burdens are 
all part of the job, We're located in a vi- 
brant growth area in northern Illinois, and 
we expect continued growth in keeping 
with our standards for excellence. In re- 
turn we offer lots of benefits, both tangible 
and intangible. Send resume, references 
and income requirements to Steve Hunter, 
Daily Sentinel, PO Box 709, Woodstock IL 
60098. No phone calls, please. 


COPY EDITOR/REPORTER—Connecticut 
AM seeks journalist with sound reporting 
and editing experience to round-out copy 
desk operation and add depth to reporting 
staff. Send letter and resume to Box 
32734, Editor & Publisher. 


EDUCATION 
WRITER 


The Courier-Journal has an 
opening for an experienced 
schools reporter to cover 
elementary and secondary 
education in one of the na- 
tion’s largest school systems. 
The challenge of this high- 


priority beat is to balance 
daily breaking news with 


longer-range interpretive 
pieces and in-the-classroom 
features. 

Send clips and resume to: 
William Cox, City Editor, 
The Courier-Journal, 525 
West Broadway, Louisville 
KY 40202. 
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HELP WANTED 
EDITORIAL 


NEWS EDITOR, PHOTOGRAPHER for ag- 
gressive weekly. Write Publisher, PO Box 
107, Brandon MS 39042. 


DESK PERSON with minimum 5 years’ ex- 
perience for 32,000 AM daily in scenic 
vacationland upstate New York. VDT ex- 
perience desirable. Definite advancement 
opportunity with group-owned, quality- 
minded paper. Box 32689, Editor & 
Publisher. 


NEWS EDITOR 


lowa daily needs experienced reporter- 
photographer with desk ability and man- 
agement expertise to fill news editor posi- 
tion to help editor continue upgrading of 8 
person staff and tri-state coverage. 
Chance to help rebuild news product and 
pul in new VDT system. Apply to Don E. 
lack, editor, Daily Gate City, ) Box 528, 
Keokuk IA 52632. (319) 524-8300, call toll 
free from lowa (800) 472-6003; from 
states touching lowa (800) 553-7082. 


MINORITY AFFAIRS SPECIALIST 
Southern California daily looking for ag- 
gressive reporters interested in social 
problems of large ethnic communities. An 
opportunity for experienced reporters with 
good, sound journalistic fundamentals and 
stability to work in a metro environment. 
Send resume, clips, salary expectations to 
Box 32707, Editor & Publisher. Affirma- 
tive Action/Equal Opportunity Employer. 


HELP WANTED 
EDITORIAL 


SENIOR COPY EDITOR 
Respected, expanding New York-based na- 
tional financial daily wants superior senior 
copy editor. Goals: to lead desk into first- 
rate status and assist managing editor 
wrest top-quality reporting from young 
staff and correspondents. Must be able to 
teach, challenge and achieve the best. 
Strong financial desk experience neces- 
sary. Write and state salary requirements 
to Box 32668, Editor & Publisher. 


ASSISTANT CITY EDITOR 
West Texas daily newspaper of 40,000+ 
circulation seeks seasoned newsperson to 
assist in direction of young, enthusiastic 
staff. For complete details, please send 
resume, salary history, and clips to Box 
32714, Editor & Publisher. 


GROWING AM needs sharp sportswriter 
with 2-3 years daily experience. Great op- 
portunity for skilled reporter who can write 
bright, crisp copy on kids or collegians. 
Send resume and clips to: Robert C Atkin- 
son, Managing Editor, The Post Standard, 
Box 4818, Syracuse NY 13221. 


ASSISTANT EDITOR 


Accomplished editor to select, prepare, 
edit and headline weekend copy, and lay 
out pages. Experience required. Send re- 
sume and samples to Personnel, The 
Cedar Rapids Gazette, PO Box 511, Cedar 
Rapids IA 52406. Equal opportunity em- 
ployer. 


VETERAN SOUGHT 

Large circulation metro paper in California 
looking for solid reporter to work overnight 
shift. Must be able to move on breaking 
stories with little supervision. A good place 
for a reporter tired of the hassles of the 
day shift. Send resume, references, clips 
and letter about yourself to Box 32712. We 
are an affirmative action/equal opportunity 
employer. 


NATIONALLY RESPECTED rural New Eng- 
land weekly, scenic area, seeks writing 
managing editor able to improve high per- 
formance standards. Rare opportunity to 
advance in management for careful, dedi- 
cated worker who understands unique role 
of weeklies and can motivate staff. Send 
resume, salary requirements to Robert Es- 
tabrook, Lakeville Journal, Lakeville CT 
06039, (203) 435-2541. 


Use your imagination... 
Ss Se | 


Versatile Writer for 
Energy R&D Laboratory 


San Francisco Bay Area 


Writer 


Join the award-winning staff of our expanding Com- 
munications Resources Office and help us handle a 
variety of assignments: preparing brochures for pro- 
fessional recruitment, and creating displays that ex- 
plain the Laboratory’s mission to the public or to the 


scientific Community. 


Your assignments will be varied and the subject mat- 
ter fascinating... laser and magnetic fusion, nuclear 
weapons development, disarmament, non-nuclear 
energy research. We will also offer you the oppor- 
tunity to work with our graphic designers, and to 
follow your projects through from concept to 


publication. 


If you have a 8S/MS in English, Journalism, or 
science writing, and 3-5 years’ experience, we might 
have just the career opportunity you've been look- 
ing for: with growth, variety, interesting subject mat- 
ter, and all in a location difficult to beat... the 
San Francisco Bay Area with the Sierras a few hours 
to the east, and the Pacific Ocean an hour's drive to 


the west. 


This position offers a salary to $2287/month, a com- 
plete benefits package, and significant educational 
opportunities. Interested and qualified candidates 
should submit resumes, including writing samples 
to: Jean Morgan, Employment Division, LAWRENCE 


LIVERMORE LABORATORY, P.O. 
CA 94550. US. Citizenship 


KEP-030, Livermore, 


Box 808, Dept. 


required. An Equal Opportunity Employer. 


| AWRENCE 
LIVERMORE 


| ABORATORY 


an equal opportunity employer mif 


HELP WANTED 
JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stone Blvd., Forest Hills, NY 11375. 


MAILROOM 


MAILROOM SUPERVISOR 
Suburban daily and Sunday newspaper. 
65M morning Circulation located in Zone 
5. Using Sheridan inserting and IDAB 
stacker equipment on line. Good back- 
ground and experience a must. Competi- 
tive salary plus excellent company bene- 
fits. Send resume and salary requirements 
to Box 32543, Editor & Publisher. 


GENERAL FOREMAN 
MAILROOM OPERATIONS 

A medium sized daily and Sunday paper in 
Zone 2 seeks an aggressive and experi- 
enced individual to manage mailroom op- 
erations. Candidates should have experi- 
ence with machine inserting operation and 
demonstrated ability to manage substan- 
tial numbers of employees in a union envi- 
ronment. This is a position where ideas 
and efforts on cost reduction through effi- 
cient use of manpower and technological 
advancements are essential. A solid future 
with an excellent salary and benefits pack- 
age can be expected by the individual who 
meets our requirements. Please send re- 
sume with salary requirements to Box 
32665, Editor & Publisher. 


E & P CLASSIFIEDS 
Programmed for Selling 
(212) 752-7053 


NEWSPAPER-IN-EDUCATION 


MANAGER 
EDUCATION SERVICES 


Our newspapers are looking for someone 
with strong management skills to direct 
the Education Services Department. Re- 
sponsibilities include planning, develop- 
ing, implementing, monitoring and asses- 
sing performance of educational programs 
that encourage newspaper reading among 
students; also involves supervising a staff 
of five employees, planning and establish- 
ing departmental goals and strategies, 
coordinating programs with various de- 
partments and planning/administering the 
budget. 
Interested applicants should have a four 
year college degree and one to three years 
of actual management experience or one 
plus years of classroom teaching experi- 
ence. 
Our newspapers offer a competitive wage 
and benefits program. 
If interested, send complete resume and 
salary requirements to Michael H. 
Seraphine, 425 Portland Avenue, Min- 
neapolis, Minnesota 55488. 
The Minneapolis Star/Minneapolis Tribune 
Equal Opportunity Employer 


HELP WANTED 
MARKETING 


MARKETING/CIRCULATION 
SALES MANAGER 


If you have a marketing background with 
circulation sales promotion experience we 
have the right opportunity for you. We are 
a well established independently owned 
major daily in an exceptional growth mar- 
ket in Zone 2 looking for a motivator with 
solid administrative ability. Send resume 
with salary requirement to Box 32471, 
Editor & Publisher. 


MARKETING DIRECTOR for suburban 
daily in New York City area. Great oppor- 
tunity for someone on the way up who de- 
sires competitive challenge. Must be 
energetic, goal oriented and promotion 
minded. Knowledgeable in retail, clas- 
sified and circulation. Salary commensu- 
rate with qualifications. Write Box 32405, 
Editor & Publisher. 


PHOTOJOURNALISM 


ONLY THE BEST—Top pay, equipment, 
working conditions for photojournalism 
raduate to help us become the best. 
Submit clips and prints which—sorry—we 
cannot return. We have everything we 
need except you. Please, no prints of girls 
in long hair standing in field of waving 
grain. Zone 5, daily and Sunday. Box 
32460, Editor & Publisher. 


PHOTOGRAPHER 
Imaginative; adept at single shot as well as 
photo essay; enjoys working with color; ex- 
perienced in newspaper photography (at 
least 2 years); good with people—these 
describe the versatile photographer we are 
seeking for our bustling, medium-sized, 
Big Sky daily. If you would enjoy working 
on a newspaper which places emphasis on 
both color and black/white pictures, please 
send recent clips and/or unmounted 
photos including at least 1 photo essay on 
a single subject to the Personnel Manager, 
The Billings Gazette, PO Box 2507, Billings 
lt 59103. An equal opportunity employer 


PRESS ENGINEERS 


MECHANICAL ENGINEERS 
DETAILERS : 

Growing company manufacturing large 
newspaper printing presses seeks senior 
and junior engineers experienced in large 
presses or comparable precision rotating 
machinery. Midwest and West Coast loca- 
tions, excellent benefits, ESOT. Contact in 
confidence: Carl Hermach or Bob Hamil- 
ton. 

PUBLISHERS EQUIPMENT CORP. 

4404 Sunbelt Dr, Dallas TX 75248 

(214) 386-5833 


HELP WANTED 
PRESSROOM 


PRESSROOM SUPERVISOR—Rapidly ex- 
panding newspaper, Zone 4, is seeking a 
pressroom supervisor. Urbanite experi- 
ence a must. Salary mid $20s. Send re- 
sume to Box 32364, Editor & Publisher. 


ASSISTANT PRESS FOREMAN—Ad- 
vancement opportunity by end of year. 
Goss Metro offset. Zone 2. State experi- 
ence, references, salary needed to Box 
32467, Editor & Publisher. 


EXPERIENCED PRESSPERSON for 8 unit 
Goss Community press, SC folders. Shop- 
per and commercial werk. Contact Gary 
Mohr (800) 843-6805, toll free. 


PRESSROOM FOREMAN wanted in Zone 
4. Must be capable of running top-quality 
color work. Must be familiar with Hoe Col- 
ormatic Press and plastic plates. Person 
must be willing to take charge and run a 
good clean pressroom. Medium size daily, 
7 mornings and 5 afternoons. Good salary 
and benefits. Box 32591, Editor & 
Publisher. 


JOURNEYMAN PRESSPERSON to mn 4 
unit News King web press. South Carolina 
location. Salary negotiable. Send resume 
to Box 32671, Editor & Publisher. 


PRODUCTION 


ASSISTANT PRODUCTION DIRECTOR 
West Coast Metro is seeking an Assistant 
Production Director. Candidates should 
have knowledge in all phases of newspaper 
production work in heavy union environ- 
ment. Seeking person with initiative, 
proven capabilities. Night work a must. 
Excellent salary and benefits. Send re- 
sume and salary requirements to Box 
32603, Editor & Publisher. 


JOURNEYMAN, double wide web offset 
Harris 1600, preferably with daily and/or 
commercial background. Please call (303) 
633-3881. 


ASSISTANT PRODUCTION SUPER- 
VISOR—Assist our top man in 7-person 
typesetting division of Long Island 
magazine company. Know Compugraphic 
Editwriters. Good/fast mechanical board 
person with design ability. Very organized. 
$14,000 salary plus health insurance. 
Send resume to Production Supervisor, 
Good Times, 230 Arlington Cir, East Hills 
NY 11548. 


PRODUCTION MANAGER must know 
mark-up, typesetting, and paste-up. Ex- 
perience with Harris Microstor and Com- 
pugraphic Unisetter an asset. Call Jim 
(503) 842-7535 or send resume to 
Headlight-Herald, PO Box 232, Tillamook 
OR 97141. 


SALES MANAGERS 
SALES REPRESENTATIVES 


Excellent commission plan, salary and benefits. 
Would prefer applicants to have sales and/or news- 
paper background. 


Please call John Stevenson. 


820 West Second, Wichita, Kansas 67203 
800-835-2852, In Kansas call 316-265-5277 


MYCRO-TEK,INC. 


HELP WANTED 
PROMOTION 


PROMOTION MANAGER 


We are looking for someone, full of energy 
and ideas to be a one-person show in run- 
ning our promotion department. You will 
be responsible for circulation promotion, 
telephone solicitation, public service proj- 
ects, in-paper promotion, newspaper-in- 
education programs and all other related 
programs promoting the total newspaper. 


We're a century-old, still a family-owned 
afternoon daily with a growing circulation 
of more than 40,000, located in a highly 
competitive market in central Connec- 
ticut. We offer a solid future for the right 
person with excellent starting salary and 
employee benefits. Send resume and 
samples of your work with salary require- 
ments to Robert Netupski, Marketing Di- 
rector, The Herald, One Herald Square, 
New Britain CT 06050. 


PUBLIC INFORMATION 


PUBLIC INFORMATION OFFICER—Open- 
ing July 1, 1980 at St. Mary’s College of 
Maryland, four-year, public liberal arts col- 
lege (1200 students, 70 faculty) on South- 
ern Maryland waterfront campus 68 miles 
southeast of Washington DC. Coed institu- 
tion, still in developmental stage, is selec- 
tive in admissions and dedicated to high 
quality education. Responsibilities include 
writing weekly campus newsletter, news 
and features for outside media, supervis- 
ing student assistants, writing and editing 
of other publications. Knowledge of pho- 
tography, darkroom techniques a valuable 
plus. Successful applicant will also have 
skills in development and personal rela- 
tions. Send resume, writing samples, sal- 
ary requirements to Director of College Re- 
lations, St. Mary's College of Maryland, St. 
Mary’s City, MD 20686. An equal oppor- 
tunity/affirmative action employer. 


MAJOR CONTEMPORARY arts center in 
Upper Midwest seeks public information 
director to promote exhibitions, concerts, 
films, classes. Duties include press re- 
leases, promotional campaigns, arranging 
newspaper, television, radio coverage, au- 
dience development. Candidates must 
have public relations and/or journalistic 
experience, demonstrated writing skills, 
interest in contemporary art. Salary com- 
mensurate with experience. Send re- 
sumes, writing samples, references to Di- 
rector, Walker Art Center, Vineland Place, 
Minneapolis MN 55403. 


PUBLIC RELATIONS 


PR DIRECTOR for one of the world’s 
greatest speedways. Great challenge for a 
hard working, energetic person skilled in 
photojournalism, feature writing, news re- 
leases and broadcast PR. Salary commen- 
surate with ability. Car, gas furnished. 
Send resume and salary background to: 
General Manager, Charlotte Motor Speed- 
way, Box 600, Harrisburg NC 28075. 


RESEARCH 


RESEARCH MANAGER 
Excellent opportunity for a newspaper re- 
searcher with some experience to join the 
Marketing Services Department of the 
Columbus Dispatch. This position calls for 
a degree and 2 or more years of appro- 
priate experience. A Masters cenit would 
be helpful. Send resume in confidence to: 
Department of Employee and Labor Rela- 
tions, Dispatch Printing Co, 34 S 3rd St, 
Columbus OH 43216. (614) 461-5033. An 
equal opportunity employer m/f. 


Positions 
Wanted... 


ADMINISTRATIVE 


MONEY MAKER—Very experienced daily 
marketing and ad director, general man- 
ager, and presently publisher seeks ad- 
ministrative capacity with progressive 
daily in Zone 4, 6, 8, or 9. Also experienced 
with weeklies, shoppers and TMC. Out- 
standing accomplishments and employer 
references. 34, BA, married. Box 32595, 
Editor & Publisher. 


EDITOR & PUBLISHER for March 8, 1980 


Positions Wanted... 


PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


ADMINISTRATIVE 


GENERAL or Advertising Manager, 23 
years working experience. Knowledge of all 
departments, daily and weekly. A former 
owner. Box 32730, Editor & Publisher. 


YOUNG PROFESSIONAL (age 29) seeks 
opportunity to settle down. 10 years media 
management includes experience as pub- 
lisher, top management positions in pro- 
duction, advertising, and newsroom. Skills 
in progressive personnel and financial ad- 
ministration; up-to-date in high technol- 
ogy. Top industry references. BA, MBA. 


Available now. Box 32713, Editor & | 


Publisher. 


ADVERTISING 


AGGRESSIVE, experienced (4 years), | 


knowledgeable, young (27) advertising 
salesman desires move to management. 


Zones 3-4. Write Box 32599, Editor & | 


Publisher. 


BEFORE HIRING your new ad director, let 
me show you | have the ability, experience 
and record of accomplishments you are 
seeking. Currently ad director of 15,000 
daily and eager to move up to a larger daily. 
32, with degree. Box 32504, Editor & 
Publisher. 


EXPERIENCED, educated and energetic 
retail account representative wishes to re- 
locate with daily newspaper in the Pacific 
Northwest. Excellent references. Box 
32745, Editor & Publisher. 


LOOKING FOR an ad manager, experi- 
enced, very aggressive, promotion minded, 
staff training, motivate new business re- 
tail and classified? David Wise, 1647 Yel- 
lowglen, Cincinnati OH (513) 474-3494. 


RECENT COLLEGE graduate with degree 
in marketing seeks advertising sales posi- 
tion on daily. Experience includes advertis- 
ing manager for major Midwestern col- 
legiate daily and display sales for local 


weekly group. Any zone. Box 32698, Editor | 
| RETURN to reporting work sought by re- 


& Publisher. 
ARTIST 


SEEKING POSITION ON DAILY. Experi- 
enced artist. and cartoonist. Solid 
portfolio. Bob Seymour, 4651 Graford Ln, 
Stow OH 44224. 


ARTIST—7 years experience cartooning, il- | 


lustration, publication design and produc- 
tion. Write for resume and samples to 
James E. Anderson, 6052 W 38th #7, 
Wheat Ridge CO 80033. 


EXPERIENCED cartoonist/illustrator seek- 
ing job with daily. Rush jobs no problem. 
Can produce under pressure. Available 1 
April. Resume and portfolio on request. 
Box 32697, Editor & Publisher. 


CIRCULATION 


MR PUBLISHER—Do you desire a working 
circulation director? Promotion minded 
with proven record of circulation gains 
(ABC). Reduce accounts receivable to noth- 
ing. Outstanding references. Available im- 
mediately. Box 52749, Editor & Publisher. 


CIRCULATION MANAGER—15 years ex- 
perience Little Merchant, motor routes, 
ABC, TMC. Top-notch motivator. (914) 
692-5865. 


ASSISTANT CIRCULATION MANAGER 
with 10 years experience seeks to become 
circulation manager for a medium sized 
Zone 8 or 9 newspaper. Outstanding qual- 
ifications. Box 32676, Editor & Publisher. 


EDITORIAL 


EXPERIENCED sports editor seeks similar 
Position on small town 5-day PM newspa- 
per. Will work one month without charge to 
prove capabilities. MA fellowship winner. 
Available immediately. Please write Wes 
Dumont, Box 360, Las Vegas, New Mexico 
87701. (505) 425-6761. 


PRESSURE? | thrive on it. Young (26) but 
experienced (2 years) news reporter wants 
a shot on_a daily. Any Zone. Box 32621, 
Editor & Publisher. 


EDITORIAL 


SIX YEARS experience wire and daily re- 


porting seeks government or feature spot | 
on medium to large newspaper. Will relo- | 


cate. Available now. Box 32545, Editor & 
Publisher. 


RELIGION WRITER, experienced, knows 


trends, personalities. Any Zone. Box | 


32607, Editor & Publisher. 


LIFESTYLE, features editor. Top manage- 
ment potential. Understands new graphics 
but wants to expand beyond that. Seeks 
responsibility for entire section. I'll bring 
out the best in your staffers and photog- 
raphers, then package their work flaw- 
lessly. Zones 1, 2, 3, 4. Box 32490, Editor 
& Publisher. 


EDITORIAL WRITER—Impressive, quality, | 


productive work. Highly experienced, in- 


_ formed. To lead or join a spirited page. Box 


32556, Editor & Publisher. 


MY AWARDS INCLUDE community ser- 
vice, layout, editorial writing. Have 3 years 
weekly editor-daily reporter experience. 


Can write sharp government, feature | 


stories quickly. Seek Zone 1, 2, or 8 daily. 
Box 32609, Editor & Publisher. 


EXPERIENCED news editor, supervisor. 15 
years. Capable in editorial writing. VDT ex- 
perience. Seek challenging career posi- 
tion, Box 32495, Editor & Publisher. 


EDITOR, 58, seeks responsible job on 
medium or small daily. Highest profes- 
sional standards. Midwest native. Prefers 
Midwest. Ex-daily managing editor, copy 
editor, wire service editor. Now in industry. 
Box 32600, Editor & Publisher. 


SPORTSWRITER/SLOTMAN, 31, seeks 
new challenge. Nine years experience at 
medium-sized daily, VDT-trained, have 
covered all sports at pro, college, high 
school levels. SEE writing, editing, lay- 
out skills. Work well with young writers, 
manage staff of five part-timers. Box 
32587, Editor & Publisher. 


cent managing editor of 4600 daily. 7 
years experience on dailies. An eager 
worker. Ed Butler, 16975 San Bernardino 
Av, Apt 43, Fontana CA 92335. (714) 
823-3942. 


YOUNG SPORTSWRITER seeks entry level 
position with daily in any Zone. Journalism 
BA from University of Michigan. Creative, 
energetic and hard worker. Box 32756, 
Editor & Publisher. 


TRIED TV NEWS. Award-winning jour- 
nalist, 29, found style valued over sub- 
stance. Seeks return to big-city daily that 
plays it fair and fearless. Hard news in- 
depth, consumer, politics. Columbia Mas- 
ters, 8 years on top papers. Fine refer- 
ences, Box 32459, Editor & Publisher. 


MR. EDITOR— 

Want to put some zip—and readers—into 
your Sunday magazine? | can produce a 
dynamic complement to your news pack- 
age. Write Box 32749, Editor & Publisher. 


EXPERIENCED, bright assistant editor/re- 
porter on suburban NYC weekly looking to 
report for a daily or edit innovative news- 
weekly. Enthusiastic and responsible. 
Good attitude, hard worker. Relocate will- 
ingly. Jodi Greenblatt, 3809 Dunhill Rd, 
Wantagh NY 11793. (516) 731-2237 eves. 


POLITICAL INVESTIGATOR, founder of 
national political organization, seeks writ- 
ing position. Has written for national 
magazines as well as small city dailies. 
Classy stylist with instinct for the big story. 
For that long, probing, sensitive feature, 
you're not going to find better. Box 32744, 
Editor & Publisher. 


EDITOR—Available for large weekly, small 


| daily, thoroughly experienced, striver for 


quality, strong writer. Now editing highly 
regarded countyseat weekly. Early 50's, 
best professional, personal references. 
Box 32746, Editor & Publisher. 


MBA GRADUATE in marketing and finance 
seeks position as business or government 
reporter on daily. Stanford journalism 
graduate with daily experience on city gov- 
ernment beat. Former English teacher, 
adept with language. Zones 7-9. Box 
32735, Editor & Publisher. 
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EDITORIAL 


| VERSATILE, humorous, incisive feature 
and editorial writer. Particularly interested 
in education editorship. Have been English 
teacher last 12 years. Former reporter, 
weekly editor and copy editor. Zones 8, 9. 
Russel Norvell, Box 1202, Mendocino CA 


RECENT Nieman Fellow seeks special 
projects or national desk reporting slot. 
Presently writing commentary for large 
daily. Box 32542, Editor & Publisher. 


AMBITIOUS, talented June J-school grad 
seeks entry-level position on daily newspa- 
per, any region. Experienced as speechwrit- 
er, magazine freelancer, also reporter and 
editorial writer for nation's largest campus 

| daily. Excellent photo skills. Resume, ref- 

| erences and clips on request. Box 32539, 
Editor & Publisher. 


| AM AN EDITOR on a leading metropolitan 
daily with long copy and telegraph experi- 
ence, and am a freelance writer who has 
| published widely in American and Euro- 
pean newspapers and magazines. My fam- 
ily and | are moving to Israel, where | 
worked as a newsman for five years, and | 


mendations upon request. Box 32535, 
Editor & Publisher. 


SPORTS EDITOR, 28, seeks position in 
lowa, Illinois, Missouri college town, Editor 


gan J-grad. Award winner. Will write, edit, 
layout. Box 32706, Editor & Publisher. 


| HIGHLY REGARDED, internationally es- 

tablished showbusiness, feature writer, 
super track record and output, home after 
five years working in London, seeks job on 
metro daily. Call (213) 981-0909. 


AGGRESSIVE REPORTER—Two years 
daily experience including year as county 
government reporter, bureau chief. Cov- 
ered gubernatorial and congressional 
campaigns, towns, county, police. Photog- 
rapher. Seeks stable position with liberal 
daily. (202) 338-1530. 


YOUNG, veteran city editor of top-quality 
metro daily seeks advancement, chal- 
lenge, piece of the action near mountains. 
Box 32692, Editor & Publisher. 


VERSATILE newswoman, 45, seeks courts 
or government beat, or feature-forum job 
on medium-size daily or suburban paper. 
Box 32674, Editor & Publisher. 


REPORTER/WRITER desires position with 
small or medium-sized daily, 3 years writ- 
ing and photography experience. N. Devor, 
834 E Tyson, Chandler AZ 85224. 


TALENTED WRITER with reporting experi- 
ence on major weekly, seeking entry level 
newspaper reporting position anywhere in 
U.S. B.A. degree in Political Science, 
minor in Journalism. Aram Kalousdian, 
521 Lambeth, Ann Arbor MI 48103. (313) 
665-7916. 

| 


6 years. VDT, camera experience. Michi- | PRESSROOM Superintendent or Produc- 


am seeking a position as a correspondent | 
or stringer. Clips, resume and recom- | 


| journalist seekin 


FREELANCE 


GAGS—Single and Multi-Panel. Your re- 
quirements please to Walt Nason, 7 Ches- 
ter St, Glens Falls NY 12801. 


DEMOCRATIC CONVENTION coverage. 
Experienced reporter will give you features 
and sidebars to suit your needs. Box 
32699, Editor & Publisher. 


PHOTOJOURNALISM 


AWARD-WINNING, aggressive photo- 
position with metro- 
politan daily in Zones 5, 3, 4. Excellent 
references, outstanding portfolio and 
Nikon equipment. Call (513) 241-2733 or 
write 2600 Carew Tower, Cincinnati OH 
45202. 


PHOTO DEPARTMENT Manager, | can 
help control expenses, increase prod- 
uctivity, and improve picture quality. Ex- 
Peres David N. Arndt. (313) 769- 


PRODUCTION 


PRODUCTION MANAGER—Cost/person- 
nel reduction. Heavy experience in com- 
position, camera, plate, mail. Quality 
oriented. Electronics background, Box 


| 32743, Editor & Publisher. 


tion Manager—30 years experience in met- 
ropolitan and small dailies. Top experience 
in converting to direct printing. Proven 
record of cost and quality control. Latest 
technology. Knowledgeable in all presses. 
Box 32690, Editor & Publisher. 


PRODUCTION MANAGER—Strong on 
mark-up, typesetting, paste-up and cut- 
ting labor costs. Experienced in: front-end 
systems, merging and up-dating produc- 
tion department. Prefer small daily or large 
weekly in California, Arizona or Nevada. 
Jim Montgomery, 5008 Kenway Dr, Til- 
lamook OR 97141. (503) 842-7535. 


PUBLIC RELATIONS 


PUBLIC RELATIONS 

Vibrant editor of successful metro busi- 
ness weekly seeks position with corpora- 
tion, utility or trade organization. Solid 
journalism experience and education in 
addition to BS in business administration. 
Excel in financial writing plus features on 
people, products and procedures. 26- 
year-old extrovert. (316) 942-8759. John 
te 3801 W 13th, Apt 118, Wichita KS 
67203. 


SYNDICATE SALES 


RETIRING PUBLISHER, strong in sales 
wants syndicate feature or features to rep. 
Salary and/or commissions negotiable. 
Zone 5. Box 32632, Editor & Publisher. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 


Johnson named publisher 
of Los Angeles Times 


Tom Johnson, 38, president and chief 
operating officer of the Los Angeles 
Times, becomes its publisher on April 
14. 


Otis Chandler, vicechairman of Times- 
Mirror and present publisher and CEO 
of the Times, made the announcement. 


At the same time, it was disclosed by 
T-M chairman and CEO Franklin D. 
Murphy that Chandler will succeed him 


as chairman of the board on January 1, 
1981, upon the retirement of Dr. Murphy, 
who will become 65 that month. 

Dr. Murphy will remain a chairman 
and director of the executive committee 
of the board of directors, Times-Mirror. 

Robert F. Erburu, president of T-M, 
will also become the corporation’s chief 
operating officer on April 14, and will 
succeed Murphy as chief executive of- 
ficer on January 1, 1981. 


Press gag denied 
by Calif. judge 
in kidnap case 


By M.L. Stein 


A new gag order has been imposed in 
northern California. This one is in con- 
nection with a suspect in a bizarre kid- 
napping case in Ukiah. 

The gag order, the second reported in 
the region in less than a month, was 
granted at the request of the attorney for 
Kenneth Eugene Parnell, who was ar- 
rested for the kidnapping of two boys, 
one of whom had been missing for seven 
years. 

The gag order request came March 4, 
when Parnell, 48, was arraigned before 
Ukiah Justice Court Judge James W. 
Luther, on a charge of kidnapping S-year- 
old Timmy Lee White on Valentine’s 
Day. Public Defender Scott LeStrange 
sought a gag order not only against court 
officers but also to include potential wit- 
nesses and the press. Judge Luther, 
however, limited the order to officers of 
the court, which includes law enforce- 
ment agencies. 

Meanwhile, authorities in Merced, 
Calif., were planning to file kidnapping 
charges against Parnell in the abduction 
of Steven Stayner there on December 7, 
1972. 

Judge Luther’s order came on the 
heels of a gag rule revealed last month in 
Chico, Calif., in the case of three young 
people convicted of fatally shooting a 
deaf black man after failing to find a deer 
or cow. The gag rule there had been in 
effect for more than a year, triggering a 
strong protest from the black community 
but little reaction from the press in the 
area. 

Dan McKee, managing editor of the 
Ukiah (Calif.) Daily Journal, told E&P 
that the gag order in the Parnell case was 
the second in his community in three 
weeks. The previous one concerned a 
murder case in which the order was im- 
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posed by a superior court judge. McKee 
said his newspaper did not plan to pro- 
test the gag order in the Parnell case. 

‘‘The defense might request a change 
of venue and we want the case tried 
here,” he explained. 

David Halvorsen, chairman of the 
California Freedom of Information (FOI) 
Committee and managing editor of the 
San Francisco Examiner, said Judge 
Luther acted legally in granting the gag 
order. 

““We’re just grateful that he did not 
entertain the public defender’s request to 
gag the press,’ he added. “‘Then, we 
would have had a constitutional battle on 
our hands.”’ 

Halvorsen, however, declared that the 
FOI committee and his own paper would 
Oppose any attempt to close Parnell’s 
preliminary hearing. A 100-year-old 
California law permits such closures at 
the defense’s request, a statute that has 
produced numerous media protests in 
the state. 

“Of course’’ said Halvorsen, ‘‘we’re 
opposed to any kind of court order that 
impedes the flow of information that is a 
matter of concern to the public.” 

The Parnell case has become a major 
story for the California media, bringing 
forth strong competitive efforts. The 
Sacramento Bee and the Santa Rosa 
(Calif.) Press Democrat reported that 
Parnell displayed destructive tendencies 
in his youth, once yanking out four of his 
teeth when he was four years old. 

Another time, he shined a light in his 
eyes for so long that it damaged his 
eyesight, the papers revealed. They also 
reported that he was raped by a 
homosexual at the age of 13. The San 
Francisco Examiner obtained an exclu- 
sive story in Merced on Steven Stayner’s 
statement to authorities on his 7 years 
with Parnell. 


Joins LA Times 


Jo Ellen Kitchen, formerly creative di- 
rector of the Chicago Tribune, has joined 
the Los Angeles Times as assistant direc- 
tor of promotion and public relations. 


No start-up 
date set for 
Newark daily 


Calling reports that he will start a tab- 
loid in Newark, N.J., on April 1 ‘grossly 
exaggerated,’’ Pierre Peladeau, presi- 
dent of Quebecor of Montreal, said he 
will ‘‘not make a move there”’ until the 
Philadelphia Journal has become profit- 
able. 

Peladeau stated he ‘“‘couldn’t say 
exactly when’? the Journal would be 
profitable but added that he expected it 
to be so in two or three months. 

“We're looking at Newark. I have two 
people down there now,” he continued, 
“but I don’t move on two fronts.” 

Peladeau remarked that he has no in- 
tention of utilizing the vacant building of 
the now defunct Newark News for any 
venture in that city, saying ‘‘I plan to 
Operate in Newark the way I do in 
Philadelphia. I’ve signed printing con- 
tracts with two (Newark) firms. 

Peladeau is also holding up his publish- 
ing plans for the Montreal Herald, an 
English language tabloid which had been 
slated for a March 1| debut. 

*“We’re short on ad contracts, and I’m 
seeking 10,000 tons of Canadian news- 
print. I won’t move before I have firm 
contracts with suppliers,’ he said. 
“There is plenty of newsprint in 
Newark, but not in Montreal. I’m think- 
ing of taking Newark before Montreal.”’ 

Peladeau stated that the Montreal 
Herald, when it commences publication, 
will use the printing plant and distribu- 
tion facilities of Quebecor’s French lan- 
guage tabloid, Le Journal de Montreal. 


Pro hoop writers 
elect officers 


The Professional Basketball Writers’ 
Association of America has elected 
George White of the Houston Chronicle 
as president of the association for a 
two-year term. White succeeds Steve 
Hershey of the Washington Star. At the 
pro basketball writers’ annual meeting in 
Washington, D.C., Bill Halls of the De- 
troit News was voted vicepresident and 
Dan Blumenthal, New York freelance, 
was elected secretary-treasurer. 


~~ 
john A. Park, Je. 
& Associales 
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Xerox ads have always been known of, using the trademark correctly. We'll take 
for their originality. This time, you can all the entries, sit down one evening, and 
show off yours. And win one of ick the winners. If yours is one 
50 T-shirts created for the occasion. of the funniest, brightest, wittiest 

It’s our perfectly serious way captions we can think of, your 
of reminding you that Xerox isa reg- T-shirt will be on its way. If it’s the 
istered trademark of Xerox Corpo- best, you might see it in our next 
ration, and should only be used as a trademark ad. 
proper adjective, followed by a noun After all, if you keep our trade- 
describing the particular product. mark on your mind, the least we can 

With that in mind, write the funniest, _—_do is give you the shirt off XEROX 


brightest, wittiest caption you can think our back. 
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Caption 
I Cartoon Quiz, Xerox Corporation, Stamford, Connecticut 06904. f 
| Name Address i 
1 City. Sere ee E70 Size (circle one): $ M L XL \ 


I All entries must be postmarked by May 15, 1980; void where prohibited by law. XEROX® is a trademark of XEROX CORPORATION 


The City of Champions: 


Gazette 


Pittsburgh Post 


per 


c 


a Scripps-Howard newsp 


The Pittsburgh Press 


